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Standouts for Speed 


In the ocean, is the marlin; 
he's been known to swim at 20 knots. 


In the composing room... it’s 


the Linotype COMET! 


A svaNpour For seeED, the Linotype Comet can cast 


slugs faster than any person or mechanical device can 
operate its keyboard. 

Unmatched for simplicity of design, all parts of 
the Comet are readily accessible, a real help in 
reducing maintenance time. The keyboard and 
front swing open and the kevrod frame lifts 
out as a unit. These exclusive features open 
the machine from front to back—make in 
spection and servicing simple and easy. 

Phe Comet’s speed and case of mainte 
nance reduce overtime and add to profits in 
composing rooms everywhere. 

No wonder the Comet is the fastest selling 


straight matter machine in the world. 


Mergenthaler Linotype Company, 29 Ryerson Street, Brooklyn 5, N.Y. * LINOTYPE - ) 


Agencies: Atlanta, Boston, Chicago, Cleveland, Dallas, Los Angeles, New York, San Francisco. In Canada: Canadian Linotype Limited, Toronto, Ontario 


EA OBR OH 1 THROUGH RESEARCH 











Some Reasons WHY 


Printers Prefer 


LUDLOW 
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Ludlow Gathering” 


helps reduce composition costs 





Motion is Lost Profit 


Ludlow Typograph Company 




















Hurddtow Ty porgragh Caenpany 


Ludlow Typograph Company 




















‘Some Reasons Why 


Printers Prefer Ludlow’ 


That's the title of the big 32-page booklet we 
have recently completed. It outlines in detail some 
outstanding Ludlow advantages and operating 


economies which you should know about 


This big booklet graphically illustrates and 
describes the way in which the Ludlow helps to 
solve such printing plant problems as type short 
ages, type breakage, scarcity af spacing material, 
excessive press make-ready, press work-ups, con 
gested floor space, multiple forms, and ruleform 


composition—to mention just a few 


As you go through this booklet you will realize 
some of the reasons why so many progressive 
printing and publishing firms, specialty printers 
and others have discarded the old, time-honored 
typesetting methods and have changed to the 
improved Ludlow system of all-slug display and 


job composition 


Send for your free copy of this big 32-page 
booklet—it will give youa better understanding 
of Ludlow’s contribution to efficient composing 


room production. It is real information for you 


LUDLOW TYPOGRAPH COMPANY 


2032 Clybourn Avenue, Chicago 14. Illinois 
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WESTON BOND 


Life can be beautiful . . . free of headaches and heart- 
aches if only you remember what customer-pleasing re- 
sults you get by running WESTON BOND, 25% Rag 
Content. 

Now with its new, brighter white, WESTON BOND 
adds brilliance and clarity to letterheads, forms and 
printed pieces. Medium cockle finish is just right... 
sheets zip through the press regular as clockwork. Press 


yroduction stays high; downtime stays low when you 
] y 8, y ) 


25% RAG CONTENT 





BYRON WESTON COMPANY 


Makers of Fine Papers for Business Records Since 1863 
DALTON, MASSACHUSETTS 


stick to WESTON BOND. 

With a complete range of sizes and weights it’s easy 
to match WESTON BOND to the job need. In five colors 
as well as the new, brighter white. Also available: Weston 
Opaque Bond, Weston Bond Litho Finish. Envelopes to 
match. 

Sure you'll be wise to stock and recommend WESTON 
BOND 


specialize in quality. 


made by people who know paper and who 
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Printer's Puzzle Puzzles Puzzler 
Editor, The Inland Printer: 
Here’s a puzzle for you: 
A PRINTER’S PUZZLE 
Twice NINE of us are EIGHT of us: 
TEN of us ore THREE! 
FIVE of us are FOUR of us, 
Who can we be? 
If this is not enough, 

Or you incline to more, 

Then SEVEN of us are FIVE of us 

FIVE of us are FOUR! 

This is from the Typographic Advertiser 
for October, 1863. 

Now you know wverything about it that 
| know. Can’t figure it ovt. No doubt 
people in your office will get it. Printers 
in this town haven't had much luck, Tell 
me. What is it? Us? 

The magazine cited was the publication 
of the L. Johnson type foundry. After John- 
son’s death, it was continued by MacKellar. 

—Paul Fisher, Columbia, Mo. 

(Editor's Note: To the first person who 
sends in the answer to this riddle, The In- 
land Printer will award one right-handed, 
titanium-plated composing stick!) 


Special Weeks Will Swamp Him 
Editor, The Inland Printer: 

There are so many special “weeks” in 
the year, such as “Boy Scout Week” and 
others, that the thought has occurred to me 
that it would be nice if some one would 
compile the whole list and publish it in 
some manner. 

| realize that it is an impossible task to 
get every one of these weeks onto one set 
(Turn to page 4) 
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(Letters to the Editor began on page 3) 





of popers because so many publicity and 







public relations men hove established 






weeks’ for their own particular product, 


such as “Cotton Week,” “Sunkist Orange 










Week “Apple Week,” etc. However, | 







am writing this letter to the editors of all 





publications offilicted with advertising 





and/or scles promotion 







When | will have received replies from 
all of the editors, | probably will have o 
great number of duplications, but among 
all of these there will be the beginning of 
a complete list, or maybe o nearly complete 
list. Once this has been compiled, | will 
then send my complete list to each one of 
the editors, including yourself, who has 
assisted in the project 

| am emborking on this task because the 
thought has occurred to me that a list of 
this sort could be beneficial to the pub 
lisher of a newspaper in that he might be 
able to plan some special advertising cam 
paigns months in advance by tying in with 
some of these special weeks 


Al S. Waxman, Los Angeles, Calif 






















THE C& P NEW 
Lig 


WITH SIDE DELIVERY 
10 X15 12X18 





HANDLES SMALL SHEETS 


AND ENVELOPES 











NEW SIDE DELIVERY 



















On the NEW C & P Craftsman 
Automatic sheets as small as 
1%" x 3%” (No. 88 card) 
and envelopes may be fed 
automatically just as readily 


as large sheets. 


Notice in the photograph above 
how the slot in the feed table 



















and the long arm extending 
downward hold the small 
sheets in place, so that the full 
14-inch capacity of the feed 
table is utilized. The feed table 
holds a full box of envelopes. 
Practically any type of en- 
velope may be printed since 
a special feed table for died 
out envelopes is furnished as 


an eatra, 








PRINTS ONION SKIN TO 12-PLY BOARD 






REGISTERS TO LEFT OR RIGHT 












EXTRA LARGE SHEET SIZE 










TIME PROVED INK DISTRIBUTION 













HAND-FEEDING PRACTICABLE 
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THE 


CHANDLER & PRICE 


COMPANY 


6000 CARNEGIE AVE. «+ CLEVELAND 3, OHIO 


Builders of Printing Machinery for 
Nearly Three Quarters of a Century 


Lone Wolf Living in the Sticks 
Editor, The Inland Printer 

| am interested in printing—and The 
Inland Printer—mainly from the standpoint 
of design because | am a designer not a 
printer Composing room techniques, the 
operation of presses and various machines, 
selling hints, etc., are of no special interest 
to me. | always read J. L. Frazier’s ‘Spec 
imen Review H. D. Bump’s ‘’Proofroom”’ 
page invariably gives me a lift and a 
laugh; it’s entertaining as well as instruc 
tive—and it could be so DRY!! | always 
read your own “The Last Word These 
features alone make the IP worth while to 
me 

I'm just a lone wolf designer ‘way out 


n the sticks. | look forward to IP each 


month—maybe there'd be some of my stuff 
in it! Just to make me feel important. | 


wish our excellent magazine continued 
y 9 





success 
Ray DaBoll, Newark, Arkansas 
Editor's note: Subscriber DaBoll may 
live in what he calls “the sticks’ much of 
his time, but he maintains a Chicago office 
at 220 South Michigan Ave 


Types of Ancient Vintage 
Editor, The Inland Printer 

Enclosed are several specimen letterheads 
just recently printed in our shop, which may 
be of interest to you in your ‘Specimen Re 
view.” You will also find a folder which we 
are producing on which are used type faces 
of the long ago; one of them has the mark 
of “Connor & Sons, New York.’ Cannot find 
this “face’’ anywhere and wonder if you 
can. The line “SCHMIDT” is also of very an 
cient vintage and we have this in three dif 
ferent sizes, all on 24-pt. body. The orna 
ment and the word “about” are also from 
the gay ‘90s 

Along with these specimens is a bill from 
Damon-Peets Co. for The Inland Printer, and 
this before The Inland Printer sold direct 
Your attention is directed to the price: 20¢ 
The bill is dated Jan. 11, 1898 

Richard A. Schmidt, C. P. Schmidt & Sons, 
Newark, New Jersey 


Help Complete Collection 
Editor, The Inland Printer 

| have an incomplete collection of the 
house organ of the old Inland Type Foundry 
of St. Lovis—“The Practical Printer,’ which 
was published monthly from 1899 to about 
1912. It was completely hand-set in a dif 
ferent typographical style each month, and 
was very well printed. It was full of much 
valuable information about printing as done 
in those days. Inland Type Foundry was the 
inventor of Standard Line for casting all 
type faces which foundries have followed 
since 

If at all possible, | would like to fill in 
the missing copies so my files can be com 
plete, and | plan to bind them nicely, be 
cause | believe they are worth it. Perhaps 
some old-timers will have some copies they 
wouldn't object to parting with; or maybe 
someone has a pile of old printer's maga 
zines stacked up and wants to clear them 
out. | would be willing to pay a reasonable 
price for the issues | need, and anyone able 
to supply them can get a list of missing 
copies from me 

Richard E. Huss, 15 Meadia Avenue, Lan 


caster, Pennsylvania 
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FULL RAN 


OF TINTS << 


THERE’S 
NOTHING LIKE 


MERCURY / 


ROLLERS and BLANKETS 













In color work particularly the ability of 
these rollers and blankets to reproduce 
every tint and tone value exactly as 
intended is very important. These rollers 
and blankets provide coverage of maximum 


density on solids, At the same time 





they release only the exact amount of ink 
needed for the most delicate tints. This means 
the saving of many hours of makeready for fine color 


jobs. When craftmanship counts, count on Mercury. 


RAPID ROLLER CO. 


FEDERAL AT 26TH STREET, CHICAGO 16, ILLINOIS 


Eastern Office: 
800 McCARTER HIGHWAY, NEWARK, N. J. 





it costs no more to 


Ys 
make a {jj better impression 





" 
+ 





@ Just stack new CONSOLITH OPAQUE in the feeder and you have the 
many advantages of a fully mineral-coated sheet without paying a 
cent above the cost of ordinary uncoated offset stock 

On the press, CONSOLITH OPAQUE’s fully coated matte finish surface 


when you run delivers sharp, crisp definition of halftones and solids in black-and- 


white or multicolor lithography without mottle. Its outstanding di 


co re SOl iTH mensional stability assures smooth, uninterrupted press performance. 


Another important advantage 1s complete freedom from annoying 

“two-sidedness.” You'll find CONSOLITH OPAQUE Combines exceptional 

| @ | PAQ U E opacity and bulk with brightness and color to meet the most exacting 
lithographic requirements 

the coated offset at Ask your Consolidated merchant for free trial sheets of this new 

, and different offset paper that 1s already being used to competitive 

advantage by many leading shops. He’s the on/y one who has it. 


uncoated paper prices Compare it for cost, performance, and results with both coated and 


uncoated papers. You'll discover it costs no more to make better im 
pressions ON CONSOLITH OPAQUE 


oe enamel 
printing 





papers 
production gloss * modern gloss « flash gloss 
productolith « consolith gloss * consolith opaque 


s 


CONSOLIDATE O WATER POWER & PAPLA CO. © Seles Offices 135 5. Le 
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Fast form chan ges 


The M.A.N. Poly-Automat 1414 x 20!5 Letterpress is a flat-bed, full 
revolution cylinder which combines “job press” handiness with “big 
cylinder” accessibility. Form changes can be made easily, right on the 
bed of the press. For added convenience, a hinged support may be swung 
up at the delivery, and a table placed upon it. The chase slides onto the 
table, and the form is then as accessible as though it were on a stone. 


The Poly is sold and serviced in North America by Miller Printing 
Machinery Co., with the same guarantees and service given with all 
Miller presses. Write for complete details and price. 


MILLER PRINTING MACHINERY CO., 1115 Reedsdale St., Pittsburgh 33, 


MILLER PRINTING MACHINERY CO. OF CANADA LIMITED, 730 Bay St., Toronto 2, Ontario 
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Color strength in IPI inks is evatuated by these 
ultra-precision balances for better color uniformity 


The components in a printing ink formulation, unless properly dispersed, can throw a formula 


completely out of balance. 


Unless the pigment is well dispersed in an ink, random samples from a single batch and 
successive batches of this ink will vary perceptibly in color strength. This results in low quality 


printing, imperfect color matches and less mileage. 


IPT technicians check pigment dispersion by the use of balances or scales sensitive enough to 
weigh an eyelash. They can measure ink samples to within one-millionth of an ounce and 
compare the results against established color standards for each individual ink. ‘Thus, color 


uniformity of each batch of ink is tested before a shipment leaves one of our factories. 


This scientific yardstick is further proof of the emphasis IPL places on quality control. For you, 


it means high quality inks—and better quality printing. 


IPI service at work for you 


Printing plants of all sizes are invited to use [PI's complete ink service facilities in printing 
centers from coast to coast. Each local IPL service station and branch is staffed by local 
experienced ink men, well-seasoned in the special printing problems of each locality. They are 
always on call to help you solve any printing problems— large or small—that may arise. 


For prompt ink service with a personal touch, contact IPI, 


PRINTING INKS 


Interchemical Corporation remcneMica 


PRINTING INK DIVISION e 67 W. 44th ST., NEW YORK 36, N.Y 


RELY ON IPI FOR LEADERSHIP IN INK RESEARCH 
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a 
! “ PUBLISHING COMPANY 


oer seurte aaetericane sreeet 7 Soo 
i: January 10, 1955 


Mr. David Schulkind, Pres. 
E. P. Lawson Company 
426 West 33rd Street 

New York 1, N. Y. 















Dear Mr. Schulkind: 






The Rapid Trimmer which we recently purchased from you is 
now in-felt-opera ton. = 


1. 





The performance of the machine to date indicates that the 
close tolerances which we require are being met and at pro 
duction speeds we doubted were possible. 











If we can ever be of any assistance to you by showing this 

machine to any of your prospective buyers we will beonly too 
glad to extend the same courtesies to you that were extended 
to us. 














1 would like to express my thanks to both you and your men for 
your cooperation and assistance, It was greatly appreciated. 









With personal regards, I am, 
Very truly yours, 


eourg ieee 


Edward J. Cioll, Supt. 



























the ST 


LAWSON 


automatic 3-knife 


RAPID TRIMMER 


tried, tested and accepted 


over 100 in daily use. 


Write Today for illustrated Folder on Rapid 3-Knife Trimmer also 39%, 46” and 52” Cutters and Multiple Head Drill 


E. P. LAWSON CO. main office: 426 WEST 33rd ST., NEW YORK 1. 


628 SO. DEARBORN ST. 176 FEDERAL ST. BOURSE BUILDING 


EXCLUSIVE DISTRIBUTORS SALES AND SERVICE 


Los Angeles, San Francisco, Seattle Denver Toronto, Mentreal, Winnipeg, Vancouver 


Atlante Tulsa, Little Rock, Okla. City, Shreveport Dalias, Houston, New Orleans 

















Why ts it that American 
printers have bought 
more Kluge Automatic 
Presses and Feeders 
than any other platen 
press or feeder 

in the world? 


The answer is that over a 
period of more than 35 
years printers have learn- 
ed that “Kluge” is not just 
a name, but an accepted 
symbol for highest quality, 
greatest profits and most 
economical and_ efficient 


service. 


BRANDTJEN & KLUGE, INC. 


SAINT PAUL 3, MINN. 


With 11 branches serving you 
for more than 35 years 


BRANDTJEN & KLUGE, LTD. 


TORONTO, CANADA 

















Performance 
Records 


give you a basis 
for choosing paper 


Record 


of the use of St. Regis 
50 Ib. Sunray 


(Name of printer on request) 


THE JOB: 


A 384-page catalog, 
8” x 11”, 2 colors 


QUANTITY: 
34,000 
(200,000 sheets run) 


FORMS: 


6 forms, (4 black, 2 color) 
on Model 50 Miehle 


SHEET SIZE: 
65” x 4512” 


A WIDER RANGE OF GRADES FOR 


Enamel Printing Papers, Coated Printing Papers, Uncoated Printing Papers, Uncoated Book Papers 


ST.REGIS PAPER COMPANY 


Sales 


Printing, Publication and Converting Paper Division 





figures what results have 


In this way, 


Look lor 


of St. Regi 





Cuoosrne the right paper for any printing job 


becomes easier when you know in advance how 


it will perform, 


We suggest you choose paper by first checking 
your requirements against existing St. Regis 


Performance Records. 


you can see from actual, recorded 


others in the industry. So you know you, too, 


can get like performance. 


a moment at the Performance Records 


s SUNRAY. Wouldn't you be 


satisfied with this record? 


=> SUNRAY 


Results 
Obtained 


Best Sunray 
Industry | Perform- 
Standards ance 





Make- 8.5 7 








ready hours hours 
time 

Impres- 1,050 1,116 

sions per hr. per hr. 








Subsidiary: St. Regis Sales Corporation 


230 Park Avenue, New York 17, N. Y. 


KK<Kn xe 
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{WIDER RANGE OF JOBS 


» 


Workability 
a 


One of the he printer faced 
on thi job was economy in produ 
SUNKAY COATED was a logical choles 
It ie an unusually strong sheet even when 
| in light weights, and is a reliable 
performer both on presse and in the bindery 
SUNRAY COATED has proved ite value 
in long-run production but, in addition, it 
has cye-appeal with ite good brightness and 
color. Fine reproduction, with up to 120-line 
screen halftones, can be achieved. Color re 
production is excellent for this type of coated 
book paper. The opacity of thie paper makes 


it a wise choice lor many a letterpress job 


including the one reported here 





St, Hegie Printing Papers are 
iby St. Kegin 


one of 


nanul 






argest paper 


ufacturers, with resources 





ing from raw material in 





we forest preserves to 
modern mille and plants and 


nation-wide distribution 


already been obtained by 


NEW... 


STRATHMORE $83 


IMPRESS | 





@ Our objective in designing IMPRESS was to supply a paper with a high degree of printabil- 
ity, plus Strathmore “expressiveness”, at a price low enough to make it economical for long 
runs and regular use. @ The natural white shade, the satin finish and soft texture make this 
paper a perfect background for type and illustrative matter. The character of its surface gives 
it an exceptional receptivity to letterpress and gravure. @ Strathmore IMPRESS is available 


in both tert and cover sizes, with a choice of three weights in each. e Everything about this 





paper makes it a delight to look at and to handle. Try it. We think you will like it. e Your 


Strathmore distributor will show you samples and supply dummies to your specifications. 


PAPER IS PART OF THE PICTURE 


STRATHMORE PAPER COMPANY «+ WEST SPRINGFIELD, MASSACHUSETTS 
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BASIC CUTTER 
Manual Back Gauge 


41’; 47’, 54” power paper cutters 
that grow with your business 


Here’s a brand-new design concept: cutters that grow 
with the changing requirements of your business. Even 
major transitions can be made in your own plant. 
Interlocking new 
Seybold Saber makes this possible. 


construction of the completely 


Suppose you start with a basic manual back-gauge 
cutter, As your business expands, and your cutting 
requirements change, you can convert it to a power 


i 
back-gauge machine, and later to an Auto-Spacer. 
Or, you can change it directly from a basic cutter to 
an Auto-Spacer. 
v 
af - 
‘ 
«\ 
>». 


ADD OPTIONAL EQUIPMENT WHEN YOU NEED IT 





@ For Operator Efficiency 
“Work Flow” Air-Film Table 


@ For Maximum Cutting Accuracy 
Clamp Pressure Indicator 


Detachable 


@ For Fastest Possible Cutter Mass Production 


Extra Spacer Job Strips and Stops @ For Minimizing Non-chargeable Time 


© , ‘ Cutt. & 
»pecial Minimum Successive Cut Stops Cutting Stick Knockout 


Extra Reverse-Forward Assemblies Plastic Cutting Stick 


@ For Book, Pamphiet Trimming 


Split Back Gauge 





ADD 


Power Back 
Gauge 


Presenting Seybold Saber 










ADD 


Auto-Spacer 















You can also add optional equipment. Some of it is 
listed below. 

Growth potential, however, is only one benefit 
Advanced design features include a fully hydraulic 
clamp, improved cutting stroke, 2 hand electric 
throw-in, electromagnetic clutch and brake, six-sided 
spacer bar and many others. 

Call your Harris-Seybold representative for complete 


details, Or, mail the coupon for a descriptive brochure. 


HARRIS. 
SEYBOLD CUTTERS 


Harris -Seybold Company 
4510 East 71st St., Cleveland 5, Ohie 


Please send your descriptive brochure 





about the all-new Seybold Saber... 


that grows with my business. 

Mr 

Company 

Address 

Stote 


City lone 


pe eee eeeeeeeeeeeeeee ee &e 





Investigate 
before you 


invest! 


Investigate Miehle’s 





j - Complete Line of 
it Lx Off set Presses... 





F Before you Invest 
—_ Investigate Miehle 


Improved Stream Feeding 
Swing Gripper Transfer 

True Rolling 

Superior inking and Dampening 
Automatic Lubrication 

Positive Sheet Control 

from Feeder through Delivery 





On an basi of comparison 
Michle Offsets are the sounde 

i estient ou can make il 
Investment that will pay dividend 
edwafter year after year. For 
full igformation on Miehle Offset 
writ The Miehle Printing Pre “ 
Manufacturing Compan 

Chicago S, Illinoi 






































‘ 7 PRESS. SHEET SIZE SPEEDS UP TO ; 
29 Single Color 23x 29 7000 i 
! . 
96 Single Color 23x % 6500 | The 
§ 
41 Single Color 30 x 42 6800 1 
41 Two Color x 39 6800 : Leader 
Sv ected este a : among the world’s 
49 Two Color 6 1 49% 6500 
. : manufacturers of 
‘ 61 One to Five Color* 42458 6500 ; ee i 
fine printing equipment. 
3 76 One to Five Color* 52x 76 6000 : 
By The Mishle 61 ond 76 Offsets ore built on the Unit Construction princi- ‘ 
“ple and are avoilable os one, two, three, four, and five color presses. ‘ 
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- ror Seon, Fampniel rimming opi! Sack Vouvge 
City lone State 











Are You usine ALLAN tic 


America’s Best Selling 
Genuinely Watermarked 


#1 Sulphite Bond? 










; 






WHY is a genuine 
* watermark important? 


greater, measureable bulk of Atlantic Bond means sharper im 


It is important to printing quality. Solid ink areas or half pressions smoother running less make-ready time. This 
tones printed over a stamped ‘“‘watermark’’ cause a mark greater bulk plus moisture controlled dimensional stability 
showthrough. This does not happen with a genuine watermark. and micromatically accurate trimming gives a paper that 
But, most important, a paper to be genuinely water pleases both you and your customer 

marked must be run much more slowly on the paper : 

making machines. The result finer formation, stronger ») Are you now using 

paper — a better sheet with better feel, snap and sparkle * Atlantic Bond? 


There must be several reasons why Atlantic is first in sales in 


WHY is Atlantic Bond called 
¢ ‘The Printers’ Paper’’? 


Because Atlantic Bond is made first for printability. The your own tests. We’ll stand on the results 


Use 
E | Atlantic. 


MADE BY EASTERN CORPORATION, BANGOR, MAINE 


its own field if you would like to see them for yourself just 


call your Eastern merchant for enough Atlantic Bond to run 




















four-color offset press with ultra-precise feed-roll register 


f 


: FEED ROLL | 














Harris feed rolls overfeed the 


sheet against gauge pins o1 | GAUGE PIN | ™ NI 








the feed-in cylinder. To con 
trol register on the tail of the 
sheet the pre sman sets these 
gauge pins il in almost im 
perceptible concays 

Feed rolls force the she 
leading edge to conform to 
this are, thus putting the tail 
under tension and compel 
ling it to assume a controlled 


amount of fanning when Overfeeding action o al feed roll 
sheet passes between cyl stroboscopic photos taken 


ders. Since the gauge pin 10,000 of a second. First 
are readily adjustable the leading edge of sheet touching 


pressman can set them to pins, which have been graduated 
meet his exact requirements pressman to form a very slight concave ar 























The difference between profit and loss 


can be only 1/240 of an inch 


You make money in the printing business by a whisker Harris feed-roll register puts the fanning action undet 
If you’re off register by a fat whisker—say a full dot control of the pressman, and makes it a relatively simple 
most customers will call it a lousy job. And they won't matter for him to hold register on the tail of the sheet 
be back for more Normally this means that control of register over 
Harris licked this problem long ago with feed rolls the entire sheet is in the pressinan § hands ever 
Ihey’re the most precise system of register ever devel time a sheet goes through the press whether it’s 
oped for sheet-fed presses. And they’re a big reason why put back on for additional colors, or for precise backup 
most of the money-making lithographers use Harrises What's more, Harris feed-roll register is so accurate 
How come Harris feed rolls are so good? that two Harris presses of the same size will register 
For one thing, they make hair-splitting front register with each other 
a cinch—on sheet after sheet, all through the run When you figure that in 120-line work the averag 
They do this by overfeeding the sheet to the cylinder dot is only 1/240 of an inch across, you see how close 
gauge pins. That puts the sheet’s gripper edge in posi the ‘‘profit margin” really is. That’s why all large 
tive contact with each and every gauge pin Harrises are equipped with feed rolls. They not onl 
But that’s just part of the story. The real pay-off with register to a whisker, they can split it right down the 
Harris feed rolls comes from the way they help control middle. That kind of register means more salable sheets 
register on the fail of the sheet. Paper stretches and in the delivery, more printing profits for you 
shrinks. Cylinder pressure “irons” the sheet so that the tail (sk your Harris-Seybold representative for the full 
fans out wider than the gripper edge. [his makes it tough story, or write Harris-Seybold Company, 4510) East 
to hold register on the tail, espe ially on large sheets Ist Street, Cleveland Ohio 


HARRIS-SEYBOLD COMPANY 
fine graphic arts equipment . . . for everybody’s profil 


Harris Division « Seybold Division « Chemical Division « Special Products Division « The Cottrell Company « Macey Company « Harris Seybold (Canada), Limited 


Harris builds a full line of offset presses 


all except the smallest sizes, which don't 
require them, have FEED ROLLS 





No. of Color Units 
Press Size l 2 4 5 





1435 x 2045” w 
3- POINT a 






































= 
: ‘ 173g x 2234" 
BUCKLE REGISTER 6 * = 4 
23 x 30’ A i 
~ 
—+ 7 
[f 23x30" 8B ae 
Feed rolls force leading edge of sheet to Sheet is now carried by the feed-in cylinder m= | a 
conform to the arc of the gauge pins Pressure of feed rolls has been released 23 x 36"* 
Visible downward “‘buckle”’ is result and grippers now maintain arc in the lead . : ae r 
of pressure which forces sheet’s leading ing edge. This are governs fanning action ae 
! | of HARRIS ——- 
edge into (Mis are sTippers are a oul thus giving the pressiman Control O register 4 4 ” 
. FEED-ROLL 16 x 48 ‘all lida 
to close on leading edge on the tail of the sheet REGISTER pt 
. 43 x 59” ee oe 
sees i ‘ 
sue | sae | | le | we 
=e 2 
528577" | aha | WA | Ole 


* Also available with 3-point register 











The 


WHITES 
WHITE 


youve ever seen! 


EW HAMILTON 
STARWHITE 


TEXT & COVER 


This is the paper so white it defines every tonal value 
with magnificent clarity so white that drop-out 
halftones become breathtaking studies in contrast 





This is the paper with which you can achieve effects you 
never could before. lustrations and photographs are so 


3-dimensional they seem to burst the bonds of the paper! 


This is the paper that’s the discovery of the year—the 
paper to use for utmost fidelity of reproduction, utmost 
brilliance without loss of richness or warmth. The star 
promotional pieces of the future will be printed 


on Hamilton Starwhite! 


See your Hamilton Text & Cover Merchant 


or write direct for swatchbook and samples 


Hamilton Papers 


W.C. Hamitton & Sons, Miquon, Pa. Offices in New York, Chicago, Los Angeles 





cette 








fon ca” 


Plan the design with paper in mind 


HAMILTON TEXT & COVER PAPERS include Starwhite + Carousel + Andorra 
Victorian + Louvain + Sheffield + Gainsborough + Weycroft + Kilmory + Vellum 
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* Also available with 3-point register 





ALL TYPES OF 


ih 












ONE-TIME 


CARBON 





with the NEW ERA 


FLAT-BED LETTERPRESS 


It’s truly amazing to see! The New Era web-fed, 
flat-bed letterpress and auxiliary units turn out 
hundreds of different types of printing jobs. 
producing each job as if the press was specially 
designed for only that job. What’s more, change- 
over from one job to another and makeready 
are so fast and easy that it’s a printer’s dream. 
These hundreds of jobs can be produced at 
7,500 impressions per hour in any number of 
colors on one or both sides in a single run- 
with flat electros, type, rubber or plastic plates. 
There’s no limit to size as with a rotary press. 
And the New Era press handles paper, board, 
silk, cotton, and other materials. 


COMPLETES FINISHING DURING PRINTING RUN 
At the same time that it prints, the New Era 
Press punches, die-cuts, slits, patches reinforce- 
ments, eyelets, perforates, and numbers—with 
the finished product completed in one operation 
and delivered cut-off, rewound, or zig-zag folded. 
See for yourself. Write on your letterhead for 
your free copy of the New Era Bulletin today. 





MANUFACTURING COMPANY 


376 Eleventh Avenue, Paterson, N. J. 
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"That merchandising material on the presses now has to be delivered to 


several cities simultaneously. What carrier do you suggest?" 


~ 





"American Airlines! Traffic manager says they have the best coverage. 


Says they're the only airline serving all of those cities!" 





To fully benefit from the advantages of shipping 
by air, ship American-——the airline best qualified 
to serve your needs. In addition to the best 
coverage of leading cities throughout the United 
States, American also leads in 


CAPACITY—with the largest cargo capacity 
of any airline, American assures you of space 
where it's needed and when it's needed 


SCHEDULES —with the greatest number of 
scheduled departures, American keeps terminal 
time to a minimum; provides prompt forwarding 


EXPERIENCE—with the largest, most experienced 
personnel force, American is better able to solve 
shipping problems and provide dependable service 


Find out more about American Airfreight, today. 
Rates are surprisingly low—even less than some 
forms of surface transportation. Wire collect to 
American Airlines, Inc., Cargo Sales Division, 
100 Park Avenue, New York 17, New York. 
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AMERICAN 
AIRLINES 
AIRFREIGHT 


—cCarries more airfreight 
than any other airline in the world 
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Announcing... 
NEW NM-J 


DIR WS LA 


..+ the label paper line 


of self-adheswves 





McLaurin-Jones now offers you new M-J DRY-STIK 
self-adhesive on its line of label papers. ‘I his means you 
cant increase your label busine SS. Why ? Because you Can 
offer your label and point-ol sale customers jobs with this 


type of adhesive on established label pointing surlaces. 


M-] DRY-STIK gives you easier printing, too, because 
you'll be printing on a proven label paper line. No new 
produc tion problems. THIS self-adhesive stock has been 


run by offset, letterpress and silk screen. 


McLAURIN-JONES LABEL 





@ Just peel off protective backing and smooth 
it on. 


@ Quick tack. No drying time. Sticks to any 
hard, smooth surface. Won't slip out of position. 


@ Resists heat, cold, time. Removes easily. No 
scratching or scraping. 






M-J 


UTUl-3 am -Jaslolohdammhamels 





As the country’s oldest manufacturer of Cummed, Heat 


Seal, and Spec ialty Label Papers, we are proud to 
announce the addition of this new M-J DRY-STIK line 
Get full information and samples of new M-J DRY-STIK 
from your Me Laurin Jone § fine paper nici hant Or writ 


us direct. 


McLAURIN-JONES COMPANY 


HEADQUARTERS: BROOKFIELD, MASSACHUSETTS 
Offices: New York, Chicago, Cincinnati, Los Angeles 
Millis: Brookfield and Ware, Mass., Homer, La 


PAPERS 
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Everything comes to /ife on 




















Kimberly-Clark Crandon Enamel 


From line to halftone, monotone to full color letterpress, 
Crandon Enamel brings you sharpness and fidelity of repro 
duction that only a modern paper can give. Newest in 
Kimberly -Clark’s family of fine papers, Crandon is engi 
neered to make the most of the newest inks and techniques 


It has a careful balance of dimensional stability, strength, 





Modern Lithography: Prentice Offset Enamel, 


Lithofect Offset | namel, Shorewood Coated 
Offset, Fontana Dull Coated Offset. 


Modern Letterpress: Hifect Enamel, Crandon 
Enamel, Trufect Coated Book, Multifect Coated 
Book. 


uniformity, whiteness and all the other properties vital to 
smooth operation on the press and in the bindery 

Ask your Kimberly-Clark distributor to show you his 
convincing demonstration folder. Then try Crandon Enamel, 
or one of the other fine Kimberly-Clark papers listed below. 


You'll find you do your best on Kimberly-Clark stock! 








Kimberly Clark 


COATED PRINTING PAPERS 





Kimberly-Clark Corporation + Neenah, Wisconsin 
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pier... FAST! 


Gets Hands REALLY CLEAN! 


KLEX PUMICE SOAP 


For a fast, thorough clean-up job, nothing 
beats KLEX PUMICE SOAP! This hard- 
milled, mildly abrasive soap is exceptionally 
long lasting cleans grimy, stained hands 
completely, yet gently. Lathers freely in any 
water—-hard or soft, hot or cold! 


Choose from 2 cake sizes: 5 oz. or 1 oz. 





ee 













“roaming Cleanser, 

AJAX, the “Foaming C 
Pao noo Copper and Zinc Plates ga 
FASTER... BETTER... HEAPER! |= 


for cleaning 


niin rreal 9 =. 
‘LEANSER 18 Bre reuse 
avers tell us that AJAX CI ‘ lied. AJAX cuts greast =_— 
» ngravers . amel is app ‘lean- 
a 1 zine plates before ent Costs less than other Ce 4 
Zin ‘ . r. osts 





A —_ 
{ 
copper ane ' ble late ingoing. Make . 

a eliminates possible sai oa the drain without clogg ne AJ 

ast, © y ao 


‘ 2 PASI 
y agents wash { 
ing age } | 


! 
a note to try jt soon. 
i 


at) 
E2333 











COLGATE-PALMOLIVE COMPANY 


Jersey City 2, WJ. + Atlanta S, Ga + Chicago 11, i + Kansas City 5, Kans. + Berkeley 10, Calif 


Order the economical 
125 or 200-lb. drum today! 
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ooklets 


AT THE GREATER BUFFALO 
PRESS, INC, 


A Brackett Safety Trimmer was used to trim 
three sides and cut apart millions of Davy 
Crockett comic books, 7 x 3'2”, printed and 
stitched six-up. The Brackett produced an aver 
age of 24,000 booklets per hour... beyond 
question, the fastest, most economical trimming 
method. One operator fed the machine. .. it 
required 6 to take off and stack the product! 


Trimming Gang Run 








ded y a engee The same machine was used to trim and cut 


apart 20,000 copies per hour of the 7 x 10” 
Davy Crockett coloring books, which were 
stitched two-up. Shifting from one job to an- 
other on the Brackett does not require tedious 
positioning of knives or gauges. The Brackett 
spacer shaft pre-set for a particular job is 


slipped into place and the trimmer is ready to 
run 





View of the bindery department of the Greater 
Buffalo Press, inc., showing the Brackett Safety 
Trimmer in operation. 









The Brackett Safety Trimmer is manufactured, sold, and 
serviced by the Dexter Folder Company. A ‘Brackett 
Production Data File” booklet showing production rates 
on trimming of booklets, paper, labels, etc., has been 
prepared. Copies are available upon request without 
obligation, of course 


On two model "WW" Cleveland Folders similar to the DEXTER FOLDER COMPANY 


one shown above, located in the Rapid Bindery plant, 
uf f th ~ 

Buffalo, N. Y. a single fold was made to finish these General Sales Office 
Davy Crockett comic books. Another example of the 
versatility and dependability of Cleveland Folders 


the original buckle folder. 330 West 42nd Street New York 36, N. Y. 
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FAIRCHILD reports progress on 
new electronic engraving equipment 
Sees Wider Application for the Entire Graphic Arts Industry 


Later this year newspapers and others will be using — in the laboratory. A definite announcement about its 
pilot models of the SCAN-A-SIZER® machine to en commercial application will be made in the future! 
large or reduce photo copy as much as 4% times while , 
engraving 85- or 120-line cuts up to 134" x 16%”. It A six — record . . . 
will produce high quality plastic halftones at low cost — Faire hild entered the graphic arts field in 1949. Today, 


991," the SCAN-A-GRAVER is used by the majority of small 
and medium-sized daily and weekly newspapers in the 
U. S. and Canada. Now, the significant new advances 


outlined above definitely establish Fairchild electronic 


from photos or mounted art up to 18” x 

he Variable Response Unit, which is now under 
going a full-scale program of tests and experiments 
will aid in compensating for variations in photo copy 
and mechanical media by varying tonal values and engraving even more widely in the graphic arts. You 
dot structure during the engraving process. New will see that the year 1956 will be a continued period 
Tandem-rigs for SCAN-A-GRAVER® machines that of even more dynamic growth! 


permit simultaneous double plating from one piece of 


ing? oe Faire hild has already made good color plates 


copy are now in production, Color electronic engrav- [- 





IRGHILD 


@ for more intormation on Fairchild electronic engraving GRA PHIC EQ UIPMENT, Inc. 


machines that make low-cost halftones right in your own 
plont, write Fairchild Graphic Equipment, inc., 88-06 Van 
Wyck Expressway, Jamaica, N. Y., Department 100-2U1. 
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THE LOVE OF COLOR doesn’t have to 
be learned. We arrive with it—and 
never lose it 

This simple fact can greatly in- 
crease the effectiveness of business 
printing. To take an example: 


Howarp BoNnp comes in twelve 


colors which men call “attractive” 


These 


and women call “pretty.” 


HOWARD PAPER MILLS, 


Howard 


INC. 


We're born with it! 


colors please people when they ; 
used for price and catalog sheets, 
inter-office correspondence, special 
bulletins, and many other kinds of 
important business printing 

And when used for business forms 
Howakrp colors speed identification, 
minimize error, simplify handling 


and filing 


* HOWARD 


“The Nation’s 


f, 


COLOR PHOTOGRAPH 8Y ANTON BHUEH 


Have you ever seen all of Howarp 
Bonp colors side-by-side? If you 
haven't, ask your printer or paper 
merchant for a sample book. One 
look will mean more than all that 
we Can Say 

: y y 


PRINTERS! This message appears in adver 


tising magazines read by your customers 


PAPER COMPANY DIVISION, URBANA, OHIO 


bond 


Business Paper” 


Howard Writing © Howard Posting Ledger 


f 











dN CHBe Mppoome better on Wnanweld Offset - 


Howard Paper Mills, Inc IPA i Franklin, Ohio 


We'd be pleased to send you samples of our seven finishes and two tints 


Printed on Maxwell Offset substance 80 — Maxtone finish 





- NEWSLETTER 


UP-TO-DATE BUSINESS NEWS OF INTEREST TO MANAGEMENT IN THE PRINTING AND ALLIED INDUSTRIES 


National Economy Still 
On Uptrend; New Highs 


Printing Industry Net 
Profit 3.47% in 1954 


New Minimum Wage $1 
May Raise Your Costs 


Direct Mail Volume Up 


Paper, Board at New 
High; ‘51 Topped 


Congress Investigate 


Government Printing? 


No Postal Increases; 
Up at Next Session 


Records in production and sales will set new high in 1955, 
Commerce Secretary Weeks believes. Employment tops 64 
million for first time, construction at new high. National 
output of goods and services at new high annual rate of 
$375.25 billion for first quarter; second quarter in 
substantial climb. Bankers warn of slight temporary 

setback in third quarter, but American Bankers Assn. survey 
shows heavy demand for consumer and capital goods. 














Average net profit in printing industry last year (after 
taxes) was 3.47%, Printing Industry of America says. 
That's a decline for fourth straight year. LNA and NAPL 
survey showed average net profit in lithography was 3.19%. 








New federal minimum wage is $1 per hr. although President 
Eisenhower asked for only 90c. Effective March 1. New 

law does not include retail and service employees now 
exempt. Cost you more for you'll probably have to grant 
some raises. 2,100,000 get raises totaling $560 million. 
Effect greatest in South. 











Direct mail volume climbing. May's $109,367,107 pushed the 
first 5 months total to $569,472,591 . 3.35% over same 
period last year. 





Paper and board production first 6 months at new high of 
14,704,000 tons 970,000 tons above previous top for 
1951 lst half. Paper up 700,V00 tons, board 800,000 tons 
compared 1954 same period. 1955 output may be 29 million 
10% increase over '54 . new high 3rd year in row. 





tons, 





Congress (House Administration Committee) may investigate 

Government printing, binding, reproduction, distribution, 

sale and distribution of Government publications and paper 
work. Not this session, probably next in January. 





No postal rate increases this Congress term. Deferred and 
retain their status till next term. Fight resumes at next 
session in Jaunary. Present rates for 6 to 9 months. 





(Over) 
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Commercial Printers 
Get Govt. Business 


NYEPA Group Earns 3.02% 


Profit in ‘54 Composite 


Equipment Firms Merge 


FTC Eyes Mergers; 
Two Groups on Fire 


New FTC Rules for 
Gummed Paper & Tape 


Employees Should Check 
Social Security Status 


Automation Strikes 
Convention Speakers 


Speed and Economy in 
New Web Letterpress 


New Lino Hydraquadder 


Why Paper Prices Up? 


(Continued) 


Gov't printing plants in Denver, Seattle, San Francisco 
will be closed . . plants in N.Y. and Chicago continued. 
Commercial printing facilities adequate in West, said 
U.S. Public Printer Raymond Blattenberger. 











New York printers (members N.Y. Employing Printers Assn.) 
earned 3.02% composite net profit after taxes in 1954, 
NYEPA ratio study shows. That was 0.28 less than 1953. 











Two printing equipment firms merged: Cline Electric (press 
drives, motors, pasters) & Paasche Airbrush, both Chicago. 
Paasche will be division of Cline. See September IP. 








Federal Trade Commission keeping sharp eye on mergers in 
paper products companies and publishing houses. FTC in 
legal battles with Union Bag & Paper and Hankins Container, 
Better Farming and Farm Journal. 








New trade practice rules for gummed paper and sealing 
tape industry. FTC rules effective July 24. Intended to 
trade practices, FIC says. 








curb unfair 





Your employees should check Social Security status if they 
haven't done so recently . should be done every three 
years. Post card forms available at nearest §.S. office. 








Convention speakers may be shoved into wings by automation. 
National Audio-Visual Assn. at convention demonstrated 31 
speeches delivered not in person but by films and 
recordings. Cuts 10-30 minutes each session, three days 
off usual length of convention itself. 








Speed, minimum down time, substantial operating savings 
Claimed for new web-fed letterpress. Designed and built 
by George F. Motter's Sons, press uses electros, stereos, 
rubber plates. Complete details in September IP. 











Linotype has out new electric Hydraquadder . simplified 
electrical system for push-button or automatic tape 
operation. Details in September IP. 








Ever wonder what's behind rising paper prices? George 
Olmsted, Jr., S. D. Warren Co. president, explains it on 
page 41 of this issue. 














LEADING BUSINESS AND TECHNICAL 
WORLD OF LITHOGRAPHIC AND LETTERPRESS PRINTING [Ef Inland 
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is why it 


fo be one 


ness firms in this country 


wanted to 


plish 





Planning aud Developing 
A Sales Program for a Small Printer 


e Oklahoma City’s Bowman Printing Co. has 15 employees, 5,000 feet of air-conditioned space 
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e Failure to make long-range plans is one of greatest weaknesses of most small printers 


e Bowman has a sales program that many larger printers would envy. Here’s how it was done 


*% Things seldom turn out better than 
we plan them to be. Often, they turn out 
not quite so good as we had hoped. That 


is sO very important that we 


small printers do some constructive plan 
ning. We should decide where we want 


year, two years, or even five 


years from now 


Back in 1946, a research institute made 


a survey of several thousand leading busi 


T he res¢ arche rs 


find out how many of these 


firms had plans for their development 
during the following one to five years 


The results were disappointing. Only 


per cent of the companies had any 


plans at all 


Five years later, the research institute 


again contacted this group of 10 per cent 
that had made plans for the future. This 
time, the study was aimed at secing how 


many companies had been able to accom 


their objectives. The researchers 


found that these foresighted companies 


had exceeded their long-range goals by 





by Pred Gouman 


Fred Bowman, who lists himself as proprietor 
of Oklahoma City’s Bowman Printing Company, 
lithographers and printers, has fifteen persons 
working for him: two 
salesmen, two women 
in the office, superin 
tendent and working 
foremen 
Fred 


and his company have 


department 
plus employees 


been a member of 
the Printing Industry of 
America, Inc. for many 
years; he’s now on the 
board of directors and 
of PIA 


committees on busi 


is a member 


Fred Bowman 


ness controls and sales 
management. Fred is 46 yeors old, is married, 


has seven-year-old daughter, belongs to St 


Luke's Methodist Church, in which he is active 


an average of 150 per cent. The conclu 
sion was that we do not plan tor medi 
ocrity. If a company makes any plans at 


all, the \ 


Failure to 


usually are ambitious plans 


make long-range plans is 


one of the greatest weaknesses of small 


printers. The average printer gets an or 
der, produces it, bills it, collects, and then 
holds the form, But the 


feel very 


optimistically 


customer may little obligation 


on future orders, so the business cycle has 
been completed on that particular trans 


action. We« 


get so involved with our customers, have 


at Bowman Printing like to 


them appreciate our service so much, that 
we never comple t the cycle on any valu 
able order 

The problems of keeping a customer 
are very much like the problems of fish 
ing. If a fish takes only a small hook in 
the corner of his mouth, you are not very 


likely But if he 


multiple-hook plug, you have a much bet 


to land him swallows a 


ter chance. So it is with a customer. The 


more good reasons he has for dealing 


Bowman has service improvement system that keeps customer informed about quantity of each form in storage; when stock runs low, reorders are handled 


SMYTHE-BOWMAN PRINTING CO. 


21 N. W. FIFTH—PHONE 7-5653 
OKLAHOMA CITY 3, OKLA 


INVENTORY 


DATE 





AS A PART OF OUR S 
THE FO 


ERVICE IMPROVEMENT 


FORM 





OMPANY 


SYSTEM 
WING FORMS ARE CARRIED IN STOCK FOR YOUR < 


DESCRIPTION 


ONVENIENCE ACCORDING TO OUR “EXTRA PLAN.” 


QUANTITY 








i - 
ler ~ ’ ss te ee eee Oe tt — s —~ 
4 + 
== — = — = = — —— 
THIS 1S A ONE-TIME CARBON FORM.IT’S A TIME SAVER PROUUCEO IM OFL ANG CITY @Y BmYTHE BOWMe 
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LOW STOCK NOTICE 


INTO STOCK prom SMYTHE-BOWMAN PRINTING CO. 


Telephone 7-5654 
21 N. W. Sth Se Oklahoma City, Oklahoma 
DATE 


Job No Customer 


Quantity Item 





Place in Bin No Numbered 
EXTRAS 


CHECK ON | CUSTOMER'S STOCK 


OFFICE STOCK 








Original of this 
Form must be 
turned in to Signed 
office } mvenvony 
ee ~~ INDICATE RE-ORDER APPROVAL ON SAMPLE COPY 
SUBMITTED AND ANY CHANGES IN DESIGN 








Here are two forms, self-explanatory, Bowman Printing Company uses to promote continuing sales, keeps customer informed (right) when supply runs low 


with your firm, the more likely you are Let's look for a moment from the that guy.” Whether “that guy” is the 
to keep him on your active list customer's viewpoint——at some of the salesman, the person answering the 
At Bowman Printing, we continually reasons why people buy printing from a phone, a member of the management, the 
study our accounts and the reasons they particular firm superintendent, or anyone down to the 
buy from us. Learning why they buy has Most important, of course, is friend delivery boy, the human relations side of 
enabled us not only to increase the num ship. At Bowman Printing, we feel that the business obviously is of tremendous 
ber of reasons why they should buy but about 60 per cent of all printing orders importance 
also to secure the accounts permanently are placed for the simple reason, “I like Our capacity to interest and attract 


others usually can be improved. A pro 
} 1 
Two forms are used, different colors, for keeping running inventory of Bowman stock, that of customer gram to make ourselves more interesting 


individuals will pay big dividends. A gen 


ware Peoe Orore paneriny pate ; 7) 


wceseemmeme FS " ~ STORER yt SS RNAI 
SUAHYIVY AMOues iY £O8Y uine interest in Our Customers 1s import 


| ant. The best formula simply involves try 
ing always to be interested, interesting, 
and faithful 

————$_$___—_—__} Another reason why the customer buys 


QVUANTI : , INVENTORY CONTROL 
AMYIY / A is that he gets help with his printing prob 


ware oare 
lems. On advertising jobs, we often help 
Noma wae | WommAL hae write the copy, make layouts, and take 


pictures, and we offer advice in selecting 


mr 


avanned weve paper and ink. On business forms jobs, 


AVERAGE 06UE 


we help design the forms so they work 


TOC LONG 


The customer may like us, too, because 


TURNOVER TuanOvER 


™s © 


we store his printing, split deliveries, keep 


| 
neriviry | with maximum efficiency 
| 
| 
| 
| 
] 


a perpetual inventory, and give him a 
me OMOER COUE #6 OnOER COME 


copy of the inventory every month. This 








saves him time, space, and worry 











Many customers like our “extra” plan 


Soecccccocece 





We often run a small amount of extras on 


Here's a combination stock delivery order and delivery receipt used as part of service to customers regular forms and store them. This has 


BOWMAN PRINTING Co. 
wrmneenn-meanmmens: N°? 2937 


MW FIT STRERT—PHOME Rieewr © 8009 


and it has eliminated many rush orders 


| 
helped our customers out of many jams, 
for us 


OKLAHOMA CITY 3. OKLAHOMA 


Or the customer may say, “Bowman's 
representative calls on me regularly with 
a helptul, coOperative attitude.” We keep 
sales records that help us see what we are 
doing, because we feel that more custom 
ers are lost through neglect than for any 
other reason 

Other customers say, “I like the serv 
ice and quality. I get an intelligently de- 
signed product that does a good job for 
me. The forms are standing, and the print 
er knows what I like.” To maintain this 
attitude, we find that an accurate job rec 
ord, filed systematically, is a great asset 

We find that other customers stick with 
us for a variety of reasons 


They may be business neighbors 
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They may have an account with us and 
Customer 


P.O.No. 


therefore find it easy to buy 

They like the way we settle occasional 
complaints 

We have made a study of their busi 


nesses and we know how to help them 





They know that we have an efficient 
plant, an accurate cost system, and that Address _ 


our prices are realistic Ordered by AFul_] NFUL_] 
Chey like the way we keep promises on QUANTITY - Description 








delivery dates 
They like our automatic follow-up sys 





tem that keeps track of their inventories 

In addition, many of our customers re 
alize that we have a substantial invest 
ment in their accounts. More and more, 
we are buying paper in quantity, partially 
processing it, finishing on short notice, 
and billing only when the job is com 
pleted. Although this seems to tie up a 
lot of dollars in an account, it does bind 





the customer close to us. 
These are only a few reasons why cus EXTRA FOR STOCK prace ane REPLACE SAME. 


tomers buy from a particular printer. Ob 


viously, there are many others. We want PROMISED Finished Size 


every one of our customers to have a lot 














Press Size 





of reasons for liking us. If a competitor 
comes along and gives one of our cus 
tomers a good reason for buying from 
him, we want that customer to be able a ———— ———__—___—— 

In File Typo 0 


to think of at least three reasons why he — — - Ww 
should stay with us Proof: YesOQ Noo hen 


An advertising program of some kind PRESSWORK— 


is important. A mailing piece should go 





out regularly. In order to do this, we have 22g ean ee 
Color Ink 





bought a small addressing machine, and - 
we have about 500 address plates for cus Number from 


tomers and prospects. We send out « " 
eens lanes, e send out 4 STOCK—- WNUo Carpenter O Oklahoma O Graham 0 
memorandum pad each month, and we ——___—_——— . SS. 





feel that this is equal to one personal call ° ig. LB. 
We also mail out a sample job periodical LB 
ly, and we know we should do this more ——— - 


often LB. 
We feel that the sales, production, and 4. (Quad.) LB. 

accounting departments should work to seaens _— 

gether closely, as a team. To ask which is 5. (Quint.) LB. 


most important is somewhat like asking Runs Pieces Size 








which leg is most important on a three 
. BINDERY— 
legged stool. All departments should work 


together to serve the customer 

In building business for small printers, 
I feel that, “To each of us is given a set 
of tools—not a bag of tricks but a book of 
rules.” As we follow the rules in trying to 





be of greater service to our Customers, we = ; T Sets 


can be more successful in tying our cus 


Carbon: Sheets SF ODF to Book 0 One-Time Carbon 
OFold © Round Corner © Perforate 1. 2. 3. 4. 
The Bowman plant has 50x100 square O Clip Corner O Punch____ in. holes___in. C to C (Top-Side) 


tomers very close to us with a mutual 


bond 





feet of space, and equipment consists of 
: Delivery to 
two 17x22 Harris offset presses, a David MR nn hl 


son, three Michle Verticals, a No. 1 Kel Rec. No. Date Delv. Price 
ley,a 10x15 Kluge and a 12x18 hand-fed i Seid 
press. A new dark room has been built and Deliver 
a new camera will be added late this Store__ _] Postage | 


month. The building is not new but has 0 7193 
been modernized and air conditioned N . Wrap_____Pkgs. Express 
In J TOTAL 








Tax 

















Bowman's job ticket is approximately 4% by 


____ JOBS 


11 inches (shown slightly reduced here), easy 








to handle but may be too small for some printers 








& CONTRAST is perhaps the most im 
portant device of display. In fact, it 1s 
the fundamental when we consider dis 
play in its most basic function; that is, as 
a means of emphasis. However, as ex 
plained in the opening chapter, and as the 
definition of the word describes, display 
involves more than mere emphasis. Going 
back to the very beginning of display, to 








MODERN 
DISPLAY 


By J... FRAC 


TYPE 

















the period when words first were set apart 
by spacing, we find the use of contrast in 
the open space between words to make 
reading easier. So it is proper to take uy 
the subject in its fundamental form 

Contrast is simply difference, opposi 
tion, and unlikeness. The Standard Dic 
tionary defines the noun “contrast” as “the 
opposition between things similar in 
some respects but which are yet strikingly 
different.” It is well to remember that, al 
though we may have contrast without 
harmony, we also may have contrast with 
harmony. As a matter of tact, contrast in 
display is achieved through several tech 
niques in which harmony plays no part 

In typography, contrast is that dissimi 
larity which sets one thing apart distinctly 
from another, or which causes one thing 
to stand out from a group of others. Har 
mony is the contest between the positive 
and the negative as they are recognized by 
the discriminating eye of the reader 

As printers we deal with the two ex 
tremes, white and black. The white 1s rey 
resented by the paper on which we print 
and the black by the impression of our 
types. Of course, all paper is not whit 
and all ink is not black, but the relation 
ship is typical and representative of the 
other possible combinations. The white is 
the negative element and black is the 
positive. White represents our founda 
tion and black the constructive element 
which stands out from the other. It is 
the difference between the spot of ink 


that represents the letter “A” and the 
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Il. CONTRAST 


white paper upon which it is impressed 
that enables us to see and distinguish that 
character. Beyond seeing and distinguish 
ing this letter “A, 


We do not say that the 


however, we say that 
it “stands out 
white $pace around the letter stands out 
The white space is considered negative 
because it does not convey a definite im 
pression to the mind as does the “A, 
which is the positive element 
Progressing from this simple example, 
we will now place in a white space of 
similar bounds the word “contrasting 
In this rectangular space the capital letter 
A” occupies the same position as in 
Figure The letter is still recognizable, 
because it is distinctly different from the 
white of the background, as well as the 
other letters, but there is not enough dis 
tinction to enable us to say that the “A’ 
presents a contrast to the others or that 
it stands out 
As a matter of fact, the other letters are 
equally as positive. In this example, it is 
the group of letters, together, that stand 
out in their positive character against the 
negative white of the paper background 
We will not stop here. As we added 
letters to the “A” in Figure 7 to form the 
word “contrasting” in Figure 8, we will 
add words to Figure 8 to form part of a 
sentence (Figure 9 ). Here the word “con 
trasting,” the same size as before and ox 
cupying a similar position, has by no 
means the same force as in Figure 8. Be 
ing set in type of the same font, as well 
as the same size, it is of the same degree 
of blackness. Its loss of identity is due 
only to the fact that the accumulation of 
black marks, the letters, has caused the 
mass to approach the negative in effect 
As the space is filled with more words, 
the approach to this negative effect in 
creases. In Figure 10 we have an almost 


even gray tone, formed by the mixing of 


Figure 7 


the little black and white patches. If, un 
der these circumstances, we are to obtain 
contrast, a note stronger than the gray 
must be inserted, and we find the stronger 
note in type of bolder face (Figure 11) 
Space does not permit showing examples 
to demonstrate facts which should be 
obvious after what we have already wit 
nessed; but, assuming the background to 
be gray, we could repeat the contrasts of 
Figures 8 and 9 by using bolder types 
Then, after again filling the space with 
type to form an even stronger gray than 


represented by Figure 10, we could effect 


the same round of contrasts by using still 
bolder type faces, and so on to the very 
limit of our resources. 

When we have come to the point of 
using the boldest of types for the mass, 
black would be the negative, strange as it 
may seem. To cause a letter or word to 
stand out then, it would have to be set in 
a light-face type. Such a condition is ab 
horrent for several reasons, but princi 
pally because bold-face is not so legible 
as light-face and therefore is unsuitable 
for body matter. Furthermore, bold-face 
is more trying to the eyes and less pleas 
ing than types of lighter tone. 

The illustration, however, shows that 
there must be contrast, based on differ 
ence, if emphasis is to be obtained 

All this brings us down to the principle 
that the darker the background, the bold 
er and blacker must be the type used for 
those words or lines that must stand out 
Our conclusion also justifies the stand 
taken in stating that while all paper is 
not exactly white, the associations be 
tween “black” type and “white” paper are 
relative in their effect, and the principle 
is applicable 

Quite often, the compositor is com 
pelled to work with a gray background 
in fact, it is the rule rather than the ex 
ception. Space in newspapers and maga 
zines, and plain paper for that matter, 
costs money, and it is perfectly natural 
for the advertiser and the printer to strive 
to obtain the most for their money. As a 
result, they fill the available space as com 
pletely as possible, believing that the 
more it may be made to carry, the more 
value they will receive. The logic of such 
reasoning 18 Open to question, if it has 
not already been proved false, but, after 
the space is filled and the negative white 
becomes gray, how may contrast be ob 


tained except by heavier type in the midst 


CONTRASTING 


Figure 8 


of light-face type, after the manner of 
Figure 11? 

The fact remains, however, and two 
examples of this character stand to prove 
it: that the rather light “A” against white 
in Figure 7 is stronger than the bolder 

A” against gray in Figure 11. In most 
examples of a similar nature, even though 
they are more elaborate, this fact holds 
true. This is indeed a powerful argument 
against the idea that strong contrast and 


be obtained only 


effective display can 
with bold-face types. It is an equally pow 


erful argument for the fourth method by 
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which display may attract attention: “by 
judicious use of white space and the con 
trast its employment provides.” 

Type matter can never become nega 
tive like pure white or light tints in paper 
coloring. If we consider the type impres 
sion positive, as we must, then its strength 
must be measured from white, which rep 
resents zero. Gray, of course, is only part 
way to zero. For that reason, black and 
white, supplying a greater range, provide 
greater possibilities for contrast than 
black and gray. 

We have dealt with the relations of a 
single point, a single line, and an em 





Figure 9 


phatic group or mass of words to their 
surrounding space. Another problem is 
met when we endeavor to find out how 
many words or lines may be emphasized 
in a given space without creating an ef 
fect that is distracting. One should always 
remember that adding contrasts in display 
adds strength only up to a certain point 


Figure 11 


beyond which the effect is reversed. There 
can be no contrast if too many similar 
clements are involved 

One black steer in a herd otherwise 
made up of forty-nine white ones stands 
out and has identity. A red one and a tan 
one would likewise have identities to 
claim our attention, if the rest except the 


three were white. If, however, the herd 





IN OUR WORK 
WE SPEAK OF 
CONTRASTING 
QUITE OFTEN 


IN DISCUSSIONS RELATIVE 
TO TYPE DISPLAY WE SPEAK | 
| ABOU]! CONTRASTING OUTTE | 
| OFTEN. HOWEVER, DO WE 
| REALIZE THAT CONTRAST 
| IN SOME FORM IS ALL WE 
DEPEND ON FOR EMPHASIS? 


were made up of an equal number of 
black, 


none would stand out 


animals of each of those colors 
white, and tan 

This quite homely illustration is really 
synonymous with Figure where the 
A,” standing alone in the white space, 
has considerable prominence. In Figure 
8, with ten letters added, we have seen 
that the “A” has lost its individual force, 
although neither position nor size was 
changed from that of Figure Any other 
of the ten letters in Figure 8 could take 
the place of “A” in Figure 7 and furnish 
an equally strong contrast, but it is plain 


that not one of them, as combined in 


|| REALIZE THAT CONTRAST 
| | IN SOME FORM IS ALL WE 
| | DEPEND ON FOR EMPHASIS? 
| 
} | 
} | 


Figure 8, has the force of the single char 
acter in Figure 

In Figure 8, the one word “contrasting 
is emphatic because of the distinction af 
forded by the background of white space 
against which it rests. The word, how 
ever, loses three-quarters of its force when 


placed with three similar lines, as in Fig 


ure 9, where it blends into the mass of 


which it 1s a part 
That the num! er ot cmy hasize d words 


foes not proportionately strengthen the 
j 


effect, even though they are separated, 1: 
12. Conversely, such 


roved by Figure 


i 


emphasis seems to weaken the force 


which the space provides for intelligent 


and proper display. This point, however 


TO TYPE DISPLAY WE SPEAK 
ABOUT CONTRASTING QUITE 


| IN DISCUSSIONS RELATIVE 
| OFTEN. HOWEVER, DO WE 


| IN DISCUSSIONS RELATIVE 
| TO TYPE DISPLAY WE SPEAK 
| ABOUT CONTRASTING QUITE 
OFTEN. HOWEVER, DO WE 
REALIZE THAT CONTRAS' | 
IN SOME FORMIS ALL WE | 
DEPEND ON | 


will be given further attention under the 
subject of “subordination 

As a general rule, the introduction of 
a great many words or lines set in bold 
face merely darkens the tone of the whol 
Besides, one cannot be sure, under such 
circumstances, just where the eye will be 
attracted first. To obtain a contrast of 
black and white, with a gray background, 
and to make any element in a closely filled 
space stand out from the rest requires the 
use of heavier type for that element. As a 
matter of tact, however, overemphasis 
has a tendency to throw words into the 


background rather than to force them 





Figure 10 


into the foreground. In addition, a dis 
tracted condition is produced in the mind 
of a reader which is quite analogous with 
that caused when a number of people are 
attempting to talk to him at once 

The examples thus far presented illus 
trate only contrast of tone, of black and 


white. There is another kind of contrast, 





FOR EMPHASIS? 


Figure 12 


that 1s, difference in size. As stated in the 
opening chapter, when we were getting 
at the fundamentals of display and con 
sidering them briefly, a big object is seen 
before a smaller one, and at first sight is 
given more attention, This is only natural 
Furthermore, the larger object 1s likely to 
be, and generally is, considered of greater 


Importance than the smaller one 
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Adequate Paper Stock Control Will 
Cut Costs and Increase Efficienc 


e Rising prices will inspire printers to watch stock carefully 


¢ California printing plant system easy to adapt to your needs 


® Listen to almost any group of printers Sy ré. Xz. Tommadstul 


talking shop these days, and you'll find 

Printin tment 
that the most common fopic is Operating Superintendent, Satins Beper — 
4 University of California Press, Berkeley 
costs. With wage scales, overhead charges 


and materials cosets at an all-time high, it 
takes twenty-four-hour vigilance to kee ; Tommy” Tommasini is well known among mem 
' bers of the International Association of Printing 
the slim profic margin from fading awa 
; House Craftsmen not only on the West Coast but 
altogether 
; nationally as well. He's slated to become Inter 
very wide-awake printer 1s Cost-con 
; , ; ‘ pidinand national president of the Craftsmen at their 36th 


sc1ous he has to be to stay in business annual convention in Cincinnati Aug. 7-10, hav 
and make a profit-—and he’s interested in ing just completed a year as first vice-president 
any machine or method that will cut his Even now, he’s in great demand as a 1956 Print 
costs. Yet it's surprising how many print ing Week speaker with 10 dates lined up for the 
ers fail to take advantage of a simple event. “Tommy” was born in Buenos Aires in 


¢ c 
method to reduce costs by getting faster 1901; his father was composing room foreman 





for the newspaper, Lo Prensa. He's a top-notch 








better, and more economical use out of 


printer and designer as well as plant superin 


Or do you have to wade through miles 


of files, and maybe make a trip to the 





the one ingredient that is a primary cost 

f , tendent and is an expert on production control 

actor in every jopd paper 
, | He's always thinking vp ways of doing the job 

storeroom ? 


An efficient system of paper stoc k con 
Must you admit that you don’t know if 


better, faster and more economically. His de 


trol can save your time, it Can save your signs for books published by the University of 

customer's time, and it can save you and California Press have won top recognition in the you have something suitable, but assure 

our stock man many headaches, not to Fifty Books of the Year competition many times the customer that you can order it and 

mention costly spoilage “Tommy” is in demand as a speaker on book show him samples out of a book that 
Suppose a customer comes in with an design and composing room techniques you may or may not be able to find for 

order (rush, of course) for 10,000 him quickly? 

booklets. Suppose he wants a special kind particular stock on hand? Can you tell Would you like to do it the easy way? 

of cover. Can you tell him within a matter him if you have enough of it, or if you Would you like to be able to look in your 

of seconds or minutes if you have that have some equivalent grade? left-hand drawer, check a card file, pull 


Here's a job ticket that’s just about as informative and complete as it’s possible to make it. Back of ticket shows delivery, stock cutting instructions 











| i her DUPLICATE Mare THE ENVELOPE MST FOLLOW poe. DELIVERY INSTRUCTIONS 
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University of California Press has a complete sample book of all papers carried in stock. Here are two index sheets which give information, locate the stock 


out a sample book, and show the custom 


er the exact sheet you have in mind—all 
in 30 seconds? It sounds casy—and it is 
But you need a system——a system so 


simple that anyone who can read can use 
it (in case you are out and someone else 
has to do the quoting) 

Currently on hand in our shop at the 
University of California Press are more 
than 300 kinds of paper, ranging from 
mimeo bond tO super coated cover and 
including such diversified items as gum 
med label, tag board, onionskin, and over 
45 different brands, sizes and grades of 
book papers 
can tell 


the 


However, anyone in the office 


a customer, within two minutes at 


most, if the stock he specifies is on hand, 
how much there is, and where stored 

Setting up such a system in your own 
plant will take a certain amount of time, 
but not one-tenth the time you will save 
in a month by doing the job right 

The first thing you have to do is pre 
pare an index listing every weight, size, 
finish, and grade you have on hand. Such 
an index naturally should be subdivided 


according to the uses to which the paper 
is put 

For example, under book papers, you 
can start with antique finish and go right 
up the scale to super-coated. Each paper 
is given a number. Then a sheet of suit 
able size is cut from the stock and filed in 


book. The 


which 


most 
} 


He 


order in your sample 


usable size is 814x111, can 


punched and inserted in a standard ring 


binder. Each sheet carries only the num orders, showing the manufacturer, paper 


house, and cost, is kept alongside so that 


ber assigned to that particular kind of 


stock, and each classification—book, cov it can be referred to casily when a paper 

es. cu 1S tabbed so it can be located has been selected for any job 

quickly A third file of 8x5 cards is maintained 
For your index file, you make an 8x5 as a running inventory. The cards in this 


card for each sheet in your sample book file list the same information (including 
Each card carries the index number shown the index number tor each kind of stock) 
on the sample sheet, and the cards are that is shown on the index file for the 


numerical order. Following the sample book. Whenever paper is removed 


filed 


index number on each card ts a descrip 


in 


from stock, the amount and the number 


tion of the paper by size, substance, finish of the job for which it is used are entered 


and, in some cases, color on the inventory card 


index cumber Whenever paper is ordered and placed 


stock 


order numb f 


To avoid making the 


the manufacturer and supplier are in the amount and the purchase 


A file 


some, 


not listed separate of purchase are recorded on the inven 


Stock requisition used by the University Press shows complete information, leaves nothing to guess at 
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STOCK REQUISITION Job No... 999 
Presswork to start Sept ember 12 , 1955 


Sos whan Berkeley/University Press/Scientific Publications 


Description Comparative Morphology of Protistan Fl aigell i/Zoology 61:2 














Size (Flat) (Trfnoged 6 3 in. wide « 10 1/\ in. high 
STOCK Kind Color 
650 eneet 20... x... W2 18M |  Egeshell White 
a ee) 201M | Eagle A Cover Granite 
Sheet x Ibs 
Sheet x tbs. 
Pages 32 Amount__..1290 


Date 9/1 2/55 Delivered by 
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Stock inventory card shows how much of what paper was used on each job and quantity remaining 


tory card. If it is necessary to re-order, all 
you have to do is get the purchase order 
number from the card, and then refer to 
your purchase order file for the price, the 
name of the supplier, and other necessary 
information 

Also on the running inventory card is 
a place for the stock man to indicat 
exactly where the stock is stored 

The important thing to remember 
about this stock control system is that 
there are three separate but complement 
ary controls to be set up: the sample book 
and its index file, the running inventory, 
and the purchase order file 

The sample book shows you the phy 
sical appearance of the paper, and the 
sample book index file gives you the tech 
nical information about it. You can take 
a sheet of any stock out of the book for 
comparison with similar grades. Both you 
and your customer can test the “feel” of 
the paper and check it for opacity, white 
ness, or other features 

The running inventory gives you the 
grade, sheet size, weight, finish, and 
most important—the quantity on hand 
And the purchase 
the supplier and manufacturer, 


order file gives you 
the price, 
and any other information you need to 
re-order 

Having assured yourself that the paper 
specified is on hand (or will be on hand 
by the time the job is ready to run), the 
next thing is to get the paper to the press 
room at the proper time. This, of course 
takes into consideration enough time for 
seasoning, when this is needed for good 
presswork 

In general commercial work, the job 
ticket itself is designed to give ample con 
trol and to allow time for securing the 
paper specified. This is very simply don 

When the form is ready to print, but 
before lockup, the composing room fore 
man delivers the ticket to the foreman of 


the pressroom. The latter notes the dat 


40 


the job is promised, and the press speci 
fied, and checks this information with his 
own running schedule 

At this ume, the pressroom foreman 
has certain flexibility in his operation. If 
the press specified for the job is satisfac 
tory, he gives the job ticket to the paper 
stock man, who gets the paper, sees that 
it is cut, and delivers it to the pressroom 
This is when the stock man makes the 
proper notation on his own running in 
ventory card 

If for some reason the pressroom fore 
man feels that a different press would fit 
better into his own schedule, he checks 
with his superiors to see if it is all right 
to change presses. If the job is okayed for 
the other press, and paper stock must be 
cut differently, he then makes the correc 
tion on the job ticket and gives the proper 
order to the paper stock man, who checks 
to make sure the stock is on hand 

When the stock man delivers the paper 
to the cutter, the latter places one sheet of 
the proper size in the job ticket, which is 
then returned to the composing room for 
lockuy 

In more comy le . work, suc h as books, 
booklets, or catalogs in which large quan 
tities of paper, a number of signatures or 


various kinds of paper are involved, a 


stock requisition order” is made out far 
in advance of the date on which press 
work is scheduled to start. Instead of wait 
ing until the job is ready to print before 
stock 


notifying the man, this order 1s 


issued to him in advance ( with the sam«¢ 
job ticket number, of course) so that he 
to get all the required 


different 


may have time 


paper from the warehouses 
where it may be stored, and, when neces 
sary, get it seasoned and cut 

A major objection on the part of many 
those who have 


printers——particularly 


large inventories of paper on hand—to 
installing such a system is the amount of 


physical labor involved in getting an a 


curate inventory and cutting paper for the 
sample book 

Remember that the system need not be 
inaugurated all at once. Two easy ways 
of simplifying the job are recommended. 

(1) Paper on hand can be inventoried 

and sample sheets cut—class by class. 
All book papers can be done at one time, 
all cover papers at another, and so on 
down through the list of different classes 
on hand 

(2) Whenever a new order of paper 
is brought into the plant, it is compara- 
tively simple to obtain your sample sheet, 
the storage location, and other data to set 
up your file for that particular kind of 
paper 

In most small or medium-sized plants, 
one set of books and cards for stock con- 
trol is sufficient for the entire plant. How 
ever, many larger organizations will find 
it more convenient to set up two, three, 
even more sets of similar files—one for 
the estimator, one for the sales manager, 
one for the general manager, and one for 
the stockroom. 

A valuable point to remember in set- 
ting up the various classes of paper in the 
index is to allow sufficient extra numbers 
for each class so that new papers can be 
included. Conversely, it is easier to keep 
your files simple if you will kill classifi- 
cations whenever all paper of that par- 
ticular kind is used—it may be months or 
years before you have that particular pa- 
per on hand again. 

In preparing the index sheets for our 
own plant, we have set all the classifica- 
tions on the Linotype and made up index 
pages in a galley. When a new paper 
comes in, it is merely written in the book 
temporarily. Whenever we get enough 
new papers in, we set the descriptive lines 
and add them to the form, pull our three 
sets of page proofs on the proof press, 
wash the form, and put it away until a 
new set of changes accumulates 

Since the system described has been in 
stalled in our plant, everyone concerned 
with the purchase, selection, or use of 
paper has found it much simpler to speci 
fy the most economical paper for the job 
A bonus dividend from this system has 
been the greatly increased customer satis 
faction. We save our customers time and 
worry, and frequently we are able to sug 
gest more economical paper which is al 
ready on hand. The customer can see for 
himself within a few minutes the quality 
and grade of paper he is going to get for 
his job, and he can compare it with other 
papers 

The same system has also suggested to 
us an easy method (which we are now 
working on) for the control, saving, and 
economical use of much paper which or 
dinarily is considered scrap. This will be 
done without the time-consuming and 
frequently discouraging searches which 


are usually associated with the use of 


wast paper 
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5. D. Warren Co. President Explains 
Why Paper Prices Have Been Rising 


e Cites higher pulp prices and community taxes as factors 


e Increased wages also listed; 


% Paper price increases announced re 
cently by the mills were designed to re 
cover rising cost factors which they have 
been forced to absorb, according to 
George Olmsted, Jr., S$. D. Warren Co 
president. To Warren distributors, he sent 
a message which explains the background 
of his own company’s raises, but may be 
regarded as typical of explanations made 
by other mills 

Mr. Olmsted said that purchased pul; 
prices and mill community taxes had gone 
up. Of even greater significance, recent 
wage increases had been “the most sub 
stantial in our memory.” Still to come, he 
said, are further raw material price in 
creases touched off by the automobile 
industry wage settlement. 

The message pointed out that “all man 
ufacturing concerns are making a deter 
mined effort to keep costs down by in 
creasing productivity per man hour. Since 
1946, Warren has spent some $25 mil 
lion on equipment and facilities, prima 
rily in an effort to make operations more 
efficient, to increase productivity and re 
duce costs. But inflation is still with us 
It has progressed faster than we could 
achieve counter-balancing economies. So 
from time to time over the past nine years 
we have been torce d to raise our prices 

Mr. Olmsted then referred to “a wide 
spread misunderstanding as to the real 
T here 


seems to be a generally prevalent feeling 


need for higher paper prices 


that paper mills are making too much 
money,” he said 
He believed that viewpoint is held usu 


ally by 


tween the different segments of the paper 


those who do not distinguish be 


industry, the different types of mills. They 
do not differentiate between packaging 
products, sanitary products, printing pa 
Nor do they 


that the earnings of a multi-product mill 


per, newsprint, ct realize 
are no sound indicator of the profitability 
of an individual segment of the business 
Here Mr. Olmsted stated “the simple 
fact that the profit on book paper is far 
from adequate.” He cited recent studies 
showing that book paper profits, figured 
as per cent return on sales or On invest 
ment, are lower than those of other indus 
tries of comparable nature, and lower than 
those of other segments of the paper in 
dustry. In some cases, he added, “thes« 
other branches are as much as 60 per cent 
than book 


more profitable paper. Its 


| 
pole 


profits are ‘low man on the totem | 








predicts raw materials jump 


This position of “relative unprofitabil 
ity,’ the message continued, “is of serious 
concern to all book paper manufacturers 
It should be of equal concern to our cus 
tomers—to all printers, book and maga 
zine publishers, and all other buyers of 
our product. Why? Because unless this 
position is improved an adequate supply 
for these customers is in danger. 

Mr. Olmsted quoted the president of 
one of the most respected printing estab 
lishments if this country, who pointed 
out recently that book paper mills had 
failed to expand in line with other seg 
ments of the industry. The exact figures 
are as follows 

From 1946 to 1954, printing paper 
mills expanded 27 per cent, paperboard 
58 per cent, newsprint 54 per cent, build 
ing paper 45 per cent, other papers 31 
per cent 

Future requirements are even more 
pressing,” said Mr. Olmsted. He quoted 
a study predicting that population growth 
and other factors will require book paper 
facilities to expand as follows over what 
they were in 1952: 24 per cent by 1960 
il per cent by 1965, 59 per cent by 1970, 
6 per cent by 1975 

This projection promises great oppor 
tunities for book paper mills and their 
Mr. Olmsted went on. “But 
these opportunities will be realized only 


customers, 


if there is sufficient profit in book paper 





GEORGE OLMSTED, JR., S.D. Warren president 


manufacture to justify investment of new 
capital in plant expansion 

Available investment funds are now 
going into the most profitable segments 
of the pulp and paper industry, not into 
book paper. It is essential that the book 
paper industry make a better financial 
showing, for unless we do so we cannot 
provide the funds necessary for future 
expansion 

The printing paper industry is most 
conscious of the need tor keeping paper 
prices at the lowest possible levels. We 
know that our product, after being print 
ed, must compete for the public's dollar 
We know that we have strong competi 
tion from radio, television, newspapers, 
etc. We know that if we opportunistically 
and blindly raise our prices we price our 
selves out of a market, to the ultimate 
detriment of our customers and ourselves 


We have done much to gain lower 


costs through investment in new equip 
ment, but we have reached a point where 
we must pass along the cost increases 


which cannot be further absorbed 


Apprentices still get a ‘christening’ in Mainz, Germany, birthplace of Gutenberg, where members of 


the printers’ guild, dressed in medieval costumes, carry on the centuries-old customs of initiation 
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How to Make Silk Screen Plates 


e ‘Silk screen printing plate’ is term preferred to ‘silk screen stencil’ 


¢ Platemaking techniques include knife-cut film, photo method, tusche 


¢ Knife-cut film is not difficult to handle. Here are the easy steps 


Second of a Series 


Sy Victor Strauss 


Presentation Press, New York City 


® Silk screen, like the other printing 
processes, suffers trom some confusion in 
the names for equipment and methods 
Most troublesome of all, perhaps, is the 
name commonly applied to the printing 
mechanism itself—the silk screen ‘‘sten 
cil.” In the mind of the layman, this term 
is apt to become confused with the rough 
er kind of stencil used for marking shi; 
ping cartons. And yet, principally becaus« 
the term is widely used by silk screen 
printers, it seems likely to be with us for 
a while 

Personally, | have another reason for 
wanting to do away with the term “sten 
cil.” In my opinion, because silk screen 
iS a printing process, it would be less con 
fusing to use the same terms for silk 
screen that are used for the other proc 
esses, as far as possible. Thus, I prefer the 
term “silk screen printing plate” to ‘sten 
cil,” because the silk stencil has the same 
function as the printing plates used in 
letterpress or lithography. Because it 
scems logical and clear, “silk screen print 
ing plate” is the term I will use here 

All silk screen printing plates have one 
feature in common: reproducing an 
image requires controlling the pores of 
the screen material, regardless of whether 
the material is silk, synthetic fiber, or 


metal 


Pores Must Be Open or Sealed 


In my firse article, I discussed the sten 
cil cloth. You may remember that the 
pores of the cloth vary in number accord 
ing to the quality number of the silk 
Also, the area occupi d by the threads of 
the screen fabric is approximately two 
thirds of the total area, and only one-third 


of the total area permits passage of the 

















aa 


Five basic steps: Figure 1 shows a swivel knife 
for cutting film for screen process plate. Figure 
2: keeping the lamp below eye level makes cut 
lines visible by their shadows. Figure 3: over 
cutting is a great help. Figure 4: stripping large 
area with one pull. Figure 5: adhering knife-cut 


film; the top layer changes its color as it adheres 


ink. Every one of the many methods of 
making silk screen printing plates has, 
fundamentally, the same purpose: the 
pores in the silk must be kept open or 
must be sealed in accordance with the 
image you want to print 

Fortunately, we don't have to seal every 
one of the thousands of pores in a silk 
screen individually. Faster and easier 
methods have been developed for this 
task 

The methods of making silk screen 
printing plates are very numerous. They 
can nevertheless be divided into two main 
categories: transfer methods, and direct 


methods 


Transfer Method Final Step 


Transfer methods of making silk screen 
printing plates are characterized by the 
fact that the image to be reproduced is 
made independently of the silk screen and 
transferred to it only as a final step. 

Direct methods of making silk screen 
printing plates, on the other hand, involve 
creating the image to be reproduced di 
rectly on the screen 

This division of silk screen printing 
plates is the true main division. It is valid 
not only for manual techniques, but also 
for photographic ones. Photographic silk 
screen printing plates, too, can be made 
cither by direct or by transfer processes 

In the time during which silk screen 
was the anxiously guarded secret of the 
pioneering craftsmen, many methods of 
making silk screen printing plates were 
developed. Each of these methods served 
a specific purpose. Many of the older 
methods served their specific purposes 
best under the conditions existing then. 

The student of silk screen printing 
should be familiar with these seemingly 
outdated methods. I have been able to 
apply some of them with excellent results 
in cases where even the most modern 
techniques offered much less satisfactory 
solutions. But, generally speaking, the 
trend has been away from diversification 
of platemaking techniques and toward 


consolidation. The trend has also been 
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away from direct. methods and toward 
transfer processes 

The great variety of platemaking tech 
niques has finally boiled down to three 
principal types. They are knife-cut film, 
photographic methods, and the tusche 
method 

I will discuss cach of these methods in 
detail and explain their respective strong 
points and limitations. Even though it is 
true that specialized screen printing busi 
nesses Can exist without employing more 
than a single one of these three main 
methods, every successful all-around 
screen plant is nevertheless profi lent in 
at least two of them, knife-cut film and 
photographic, and more or less conversant 
with some variation of the tusche method 

The most important transfer method 
is, historically, the knife-cut film method 
No other invention has been as beneficial 
to silk screen as that of knife-cut film 
How important this method is can be seen 
from the fact that in the silk screen trade, 
film’ always means knife-cut film, not 
the photographic material 

This invention was first made by Louis 
d’Autremont of Cincinnati, who devel 
oped the shellac type iron-on film. Joc 
Ulano of New York City, who claims to 
have made his invention independently, 


was the first to produce a lacquer type 
knife-cut film which has replaced the 
iron-on product and has become generally 
accepted in the industry 

Knife-cut film came at the right time 
it had the effect of putting silk screen “on 
the map.” Silk screen has in knife-cut film 
a medium that is ideally suited to both 
the intrinsic nature of the process and the 


skill of the craftsmen 


Three-Layer, Transparent Sheet 


Knife-cut film is a three-layer, trans 
parent, colored sheet. The first layer is a 
transparent, colorless backing sheet. The 
second is an adhesive such as rubber c 
ment, and the top layer, which is attached 
to the backing sheet by means of the sec 
ond, is the image-forming part of the film 
This top layer is transparent, but slightly 


better visibility in cutting 


colored for 

Knife-cut film is converted into a silk 
screen printing plate by tracing and cut 
ting. Both are done at the same time: the 
film cutting knife traces by cutting. The 
film is put over the artwork, and the film 
cutter traces the outlines by incising them 
in the top layer of the film. All areas that 
are supposed to print, meaning all areas 
of the screen through which ink will pass 
are stripped away from the top layer of 
the film. All areas that must be blocked in 


the screen remain in the film 


With the Aid of Knife-Cut Film 


The backing sheet retains all unstriy 


ped areas in exact position and makes it 


possil le to produc jobs of rather close 
register. The printing image that can be 
brought about by knife-cut film simply 
cannot be compared with the results ob 
tainable by the traditional techniques of 
stenciling. No stencil techniques can ap 
proach the results possible with the knife 
cut tlm method—not even the most ex 
quisitely developed French technique, aa 
pochoir, as | roduced on etched metal by 
Saude in Paris 

Even the most accomplished French 
stencil printers could not make stenciling 
jump over its “shadow the bridge that 
must remain and connect the “centers 
with the rest of the stencil, as in the letter 
O,” tor example. Knife-cut film solves 
the problems of centers in the most in 
genious way. The centers are held in posi 
tion by the backing sheet, in a different 
plane from the cuts. By this device, all 
limitations imposed by centers that must 
be connected in the same plane are elimi 
nated. The backing sheet is the bridge in 


knife-cut film 


Another point is worth emphasizing 
in this connection: the transparent nature 
of the film. Due to this feature, it is pos 
sible to produce multicolor work in a 
simple manner. The film is placed on toy 
of the colored artwork, and the plat 
maker can tell what belongs to each color 
and thereby fulhll the function of color 


s irator 


t 

The transparency of knife-cut film is 
also a great asset when the copy is avail 
able only in the torm of rough artwork 
In film cutting, rough artwork can be con 
verted into finished cuts. No drawn of 
painted line can be as sharp and neat as 
that made with the film curter’s knife. In 
banners, posters, and showcards, money 
can be saved b skipping the stage oft 
finished artwork and cutting from roughs 
instead. In small runs this feature alone 
is Often decisive costwise at least in 
the selection of silk screen as the printing 


proce SS 


Lacquer Films Can Be Overcut 


Finally, a very important feature of 
knife-cut films must not be forgotten. The 
original shellac iron-on type was difficult 
to cut because the cut lines had to meet 
exactly, In the lacquer type film, this 
handicap is overcome, Lacquer type films 
can be overcut, and the corners that come 
about through bisecting, as well as the 


( oncluded on next page 


Keen interest is registered by Quentin Reynolds as he watches Joe J. Grossman, president of 


Masta Displays, Inc., 


New York City, demonstrate 


screen process printing during the May 14 


telecast of the popular NBC program, “Operation Success,” over television station WRCATYV 
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overcut lines, will close up again when 
adhered to the screen 

How does knife-cut film become a silk 
screen printing plate? The cut and seri 
ped film is adhered to the bottom of the 
screen. This operation includes the set 
ting of guides and correct placing of the 
film on the screen. The cut and stripped 
film is put under the screen and adhered 
to its bottom by means of a special sol 
vent. The backing sheet is removed and 
the screen has become, after a few minor 


preparations, a printing plate 


Comparison With Other Techniques 


How does this method compare with 
other platemaking techniques’ It is ob 
vious that it will be most economical in 
all cases of large size and comparatively 
little detail. The more detail a job con 
tains, the less competitive. But the skilled 
hand of the mechanic is bound to lose out 
against the camera, for which no amount 
of detail is too much 

Where to draw the line? Only by ex 
perience and on specific cases. Many fac 
tors enter the picture: availability of 
skilled manpower, nature of the job, the 
time element; all must be considered in 
making a decision 

Are film cutters available? All highly 
skilled graphic arts personnel are in short 
supply, and so are film cutters. How long 
does it take to train a film cutter? Depend 
ing on natural ability, age, past experi 
ence, and the results expected, between 
500 and 5,000 hours of training and ex 
perience are neede d to train a cutter, Com 
mercial artists, letterers, or showcard writ 
ers are a great asset in every knife-cut film 
department, once they have mastered the 
craft of film-cutting. People of such back 
grounds are excellent for finishing rough 
artwork and for the planning of compli 
cated jobs 

Things have been changing rapidly in 
these last 15 years. On the one hand, the 
materials and tools required in film cut 
ing have been constantly refined, with the 
resule that film cutting is easier, On the 
other hand, the demands for quality have 
increased, too. It is much easier to learn 
film cutting now than 15 years ago, but 
you must also be a much better cutter to 
day than 15 years ago, if you want to hold 


your own 


Equipment for Knife-Cut Film 


What equipment is needed for a knife 
cut film platemaking department in a 
screen shop? Approximately the same as 
is customary in your art department 
drafting tables, fluorescent lamps, 
straight-cdges, triangles, T-squares, and 
compasses, as well as beam compasses 
equipped for film cutting. Some firms 
have found drafting machines practical, 
particularly for large lettering 

How many film cutters does a plant 
need? This depends entirely on the kind 
and on the volume of business. In many 
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medium-size shops, you will find three to 
five people working in this department 


Good Vocation for Women 


Are women good as film cutters? There 
are not too many female film cutters ac 
tive in the trade, but those few are rather 
good, Film cutting is excellently suited 
for women who are inclined to handi 
crafts—it should be much better known 
to vocational guidance counsellors and 
much more popular with women looking 
for a career in the graphic arts. 

How does knife-cut film compare 
price-wise with photographic material? 
Very favorably. Knife-cut film costs con 
siderably less and is very economical, 
comes in rolls and is cut to size needed. 





To sum up, silk screen printing plates 
of the knife-cut film type are ideal for line 
and solid area work containing not too 
much detail. Large-size jobs having many 
colors are mostly done in this technique. 
Film cutting offers an additional advan- 
tage in cases Of rough artwork that can 
be converted into silk screen plates with 
out making finished art. 

The limitations of the knife-cut film 
technique are strongest when it comes to 
very fine detail work; when the copy is a 
photograph, knife-cut film is, naturally, 
completely out of the question. But silk 
screen has two other techniques for prob- 
lems of this kind. They are the photo- 
graphic and tusche methods. Both will be 
discussed in the next article. 


Making It Easier for Customer Is Objective 
Of SPPA Vocational Development Committee 


Making it easier on the customer is the 
objective of the Vocational Development 
Committee of the Screen Process Printing 
Association, Inter 
national, for 1955 
Several committee 
members are now 
preparing material 
on the preparation 
ot art for reproduc 
tion by the screen 
process method 
Chairman of the 
committee is Bert 
Zahn, veteran 
processor and man 
ager of the Graphic Arts and Sign Finish 
es Department of the Glidden Company, 
Cleveland 

“The screen process printing market is 


Bert Zahn 


expanding by leaps and bounds,” ex 
plained Mr. Zahn, “And many customers 
and artists are becoming involved with 
the process for the first time. Processors 
have known all along that the type of art 
work determines many other aspects of a 
screen process job, especially in deter 
mining what type of stencil should be 
used in running a particular job. Conse 


1 into 


quently, the project has been dividec 
discussions of the three basic stencil meth 
ods used in the industry.’ 

William Engelbrecht, Color Process 
Company, St. Louis, is writing the section 
on the photographic stencil; Kaye Loomis 
of Kaye Loomis Advertising Artists, Eu 
gene, Ore., is preparing material on the 
knife-cut stencil, and Roman Miloszew 
ski of Rainbow Art, Inc., Chicago, is de 
scribing the tusche stencil method. Sev- 
eral association members will review the 
material before its distribution to offer 
suggestions for the final text. 

When the material has been compiled 
in its final form, it will be distributed to 
the members of the SPPA for their use in 
discussing the preparation of art with 





their customers. The material will also be 
issued as a supplement to the Vocational 
Development Committee's “Training 
Aid” which was developed last year and 
distributed to graphic arts instructors for 
the training of students in the screen 
process printing method 

This education project is sponsored by 
the SPPA, International, which represents 
approximately 1,000 firms. 


It’s a Buyer’s Market . . . 


and it’s probably here to stay for a good 
many years. Printing buyers are cautious, 
maybe more cautious than necessary, but 
you still have to cope with them if you 
want their business. To sell them is going 
to take every ounce of ingenuity you can 
muster, especially if they're on the other 
side of the desk as prospects and not as 
customers, 

Printing buyers want something more 
than just paper and ink for their money 
They're looking for better quality, crea 
tive suggestions to improve the appear 
ance of the printed piece and they want 
Service probably more and better serv- 
ice than you've ever offered before 

Offer them something new, something 
different, something in the way of service 
to make their job easier and you've got 
your foot in the door. Produce something 
new, something different, make their job 
easier and save them time—all at a fair 
price and you have customers. Continuc 
this formula and you have good, steady 
customers because they'll rely on you 
more and more as time goes on 

Get to know the printing buyers in 
your town. Get them to know you. Get 
them to know your facilities, your in- 
genuity, your services. With each call or 
visit you'll reduce the resistance a littl 
more. Have patience with them—they 
have a tough job to perform Benjamin 
S. Berkowitz in The Centralite 
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What Are Price Cuts Costing You? 


¢ Many printers today are estimating by rule of thumb, using slipshod pricing methods 


¢ When they cut prices a little, they have to sell a lot to make up the difference 


e Check these figures to see how much even a small price cut can affect your profits 


% Rapid technical advances in the last 
few years have given the printer more 
ways to do a better job than he ever had 
before. But with the technical advances 
have come nontechnical problems—man 
agement problems that already have put 
more than one printing firm out of busi 
ness and that are causing serious trouble 
for other firms. 

The problems themselves aren't new. 
They are basically the same management 
bugaboos that have always harassed busi 
nessmen. The complex technical im 
provements in printing have simply ag 
gravated the old management problems 
There are more ways to go astray 

Printers everywhere are beginning to 
realize that accurate business methods are 
essential if they are to survive. This fact 
has been most apparent in the costing 
and pricing of printing. 

During the war years, two factors 
the existence of a seller's market and the 
shortage of skilled help—led many print 
ers into pricing practices that formerly 
would have been considered slipshod. In 
many shops, estimates were made by rule 
of thumb, if they were made at all. 

The customer seldom was in a position 
to question a price that was out of line 
with an estimate. If he did question it, 
his objections could be silenced in a num 
ber of ways—if necessary, with that old 
stand-by, “There's a war on.” 


Peacetime Situation Changed 


However, in the years since the war, 
things have changed. The buyers’ market 
has returned. Except in a few specialized 
lines, competition is stiff. And many 
printers have been rediscovering a fact 
they had almost forgotten—that it takes 
wide-awake management to make even a 
small profit under strong competitive con 
ditions. Consequently, more attention is 
being given to costing and pricing meth 
ods, and especially to making estimates 
and quotations 

Originally, the purpose of a quotation 

especially when a custom-made prod 
uct such as printing was involved—was 
to give the buyer an accurate picture of 
what each operation would cost. The 
quoted price was necessarily a determin 
ing factor 

However, the quotation is seldom used 
for this purpose today. More often, buyers 
ask for quotanons simply to compare one 
printer's work with another's. As a result, 
even pennies are important, and it is even 
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more imperative than ever that pricing 
methods be accurate. 

From the printing buyer's standpoint, 
this “tight” situation is not an unreason 
able one. Very often, the buyer must work 
within the limitations of a budget. He is 
beset by the same skyrocketing costs that 
afflict the printer. He has every right to 
insist that quoted prices be not only ac 
curate but backed up by a sound pricing 
policy 

Of course, there is the “other fellow 

the printer who seems always to quot 
unrealistically low prices. This man makes 
the tight pricing situation even tighter, 
but there is nothing that can be done 
about him. Nothing, that is, except to 
wait until he prices himself out of the 


printing business 


Pencil Work Gives Answer 


Too oft n, the printer who continually 
underbids simply has not attacked the 
pricing problem with pencil and paper 
His ways probably would change if he 
ever figured out, in dollars and cents, just 
what happens when he takes less than a 
reasonable profit, or when he sells print 
ing—a custom-made product—at or be 
low cost 

One of the best examples of the dan 
gers of price-cutting is a step-by-step 
summary that has been widely reprinted 
in the past few years. It deserves repeti 
tion here. This version is from a pamphlet 
prepared by the Clampitt Paper Company 
of Houston 

The writer recently had a very heated 
discussion with a sales manager who pro 
posed to take a 15 per cent cut to secure 
a certain order—on which, incidentally, 
he had nothing to gain except the gross 
margin on that particular sale. During 
this discussion, it soon developed that the 
sales manager did not realize that to s 
cure the same number of dollars of gross 
margin on a 15 per cent reduction, it 
would be necessary for him to increase 
his sales 150 per cent. Needless to say, 
the proposed 15 per cent reduction was 
not offered to the buyer 

Before the selling price is reduced to 
stimulate business, it should be deter 
mined how much the volume will have 
to be increased in order to make the same 


margin in dollars. Consider a 3414 per 
cent markup on cost, or 25 per cent on 
sales, which was the basis used for this 
exampl 

A 5 per cent cut means 25 per cent 
more volume is required 

A 10 per cent cut means 6624 pet 
cent more volume is required 

A 12!) per cent cut means 100 pet 
cent more volume is required 

A 15 per cent cut means 150 per cent 
more volume is required 

“This should be a lesson for those who 
are anxious to get volume via the price 
cutting rout 


Printers Suffer Consequences 


If more printers kept these figures in 
mind, not as many printing buyers would 
ask, “Why is it that printers so often can 
adjust’ the price originally given on a 
quotation, without apparently suffering 
the consequences?” The point is that 
printers do suffer the consequences, The 
only legitimate excuse for altering a 
quoted price is when alterations are mad 
in the job specifications 

Speaking recently to a buyer respon 
sible for a great quantity of printing, we 
learned that he checks all quotations sub 
mitted to him with a catalog of standard 
hour costs. Not long ago a printer asked 
this buyer why no orders had ever come 
his way 

The buyer replied, “Your prices are al 
ways too low. I can't take a chance on in 
ferior work. My job depends on quality 

The point of this story is that the buyer 
was better informed than the printer 
Rightfully, the printer should have been 
the one to give advice on how to purchase 
and check prices 


Substitute for Dotted Rule 


For some reason or other, there never 
seems to be enough dotted rule in the 
shop for use in coupon boxes and for tear 
off marks. If you have a hand saw with a 
ribbed or corrugated handle made of hard 
plastic or rubber, it is a simple matter to 

run off” a strip of dotted rule 

Grasp a strip of one-point rule firmly 
at both ends and lay it face down on the 
ribbed saw handle. With a quick forward 
motion, run the rule surface across the 
handle, which will turn with the rule 
leaving a fairly clean series of cuts. The 
one-point strip can take the place of dot 


ted rule in many jobs 
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Air Doctor Dampening System Arouses New Interest 


e Mullen system attracts TAGA and R. and E. Council delegates in Boston 


e W.G. Mullen, Woburn, Mass., developed system for U.S. Army Engineers 


e Inventor discusses deficiencies of dampening systems, explains his version 


So much interest was evidenced in the Mullen 
Air Doctor Dampening System for lithographic 
presses by members of the Technical Association 
of the Graphic Arts and the Research and Engi 
neering Council of the Graphic Arts at their 
recent Boston conventions that The Inland Print 
er presents herewith a detailed description of 
the system as developed by W. G. Mullen of 
Woburn, Mass. 

The project for developing this system was 
sponsored by the Engineer Research and De 
velopment Laboratories, Fort Belvoir, Va., Corps 
of Engineers U.S. Army. The patent, (U.S, Pat 
ent #2604848) was issued to Mr. Mullen July 
29, 1952. Experimental work is being carried 
on in the laboratories of the A. B. Dick Com 
pany, Chicago 

The description of the system and the illustra 
tions were provided by Mr. Mullen, who also 
operates the Mullen Printing Corporation at 199 
Main St. in Woburn, Mass. 


It is generally agreed among many |i 
thographers that the weakest link in the 
lithographic process is the conventional 
dampening system (systems employing 
dampener wetting rollers, cloth covered, 
etc., in contact with the plate ) 

This statement appears to be adequate 
ly substantiated by the voluminous patent 
literature and discussions recorded in the 
trade journals of the past decades 

It is not the purpose of this article to 
discuss all the various methods attempted 
to improve or replace the conventional 
dampening system. However, for com 
parative purposes, a brief discussion of 
the deficiencies of the conventional damp 
ening system and the reasons thereof will 
be reviewed. It is the opinion that these 
deficiencies relating to control stem from 
the unsound theoretical premise of this 
system 

The basic difhculty that precludes any 
possibility of control is due to the fact 
that when the dampeners are wet suth 
ciently to be non-ink receptive, they arc 
then too wet to print properly. Conse 
quently, a compromise has to be accepted 
Theretore, the dampening form roller is 
wet sufficiently to prevent scum, but not 
wet enough to repel ink entirely 
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As a result, the dampening form roller 
becomes progressively contaminated with 
ink and requires additional moisture to 
prevent scum on the plate. This further 
complicates the condition usually referred 
to as balance of water and ink 


Some of the specific practical operating 
difficulties are as follows: (1) The in- 
ability to start operating at a moment's 
(2) An accurate adjustment of 
pressure between the dampeners and the 


noce 


plate is required. (3) The control in ef 
fect is in one direction. More water can 
be applied by the operator but there is no 
immediate control for cutting back on the 
solution other than to allow dissipation 


of the excess. (4) The pressure of the 


Mullen Air Doctor Dampening System utilizes ingenious arrangement of compressed air and vacuum 
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dampener rollers on the plate constitutes 


additional friction which induces wear 
and is not helpful to the image. (5) The 
dampeners must be frequently cleaned or 
recovered. (6) New coverings entail an 
additional press operation: “running the 
dampeners in.’ 

The Air Doctor Dampening System 
differs in theory from the conventional 
systems within knowledge. There is no 
attempt to apply an exact minimum quan 
tity of fountain solution to the plate. Prior 
to the plate contacting the ink form roll 
ers, a controllable excess is applied which 
is subjected to the knife-like action of the 
air delivered under pressure by the Air 
Doctor, directed to the plate surface. 

The air pressure is adjusted to exert 
sufficient force to reduce the water film 
to a Minimum in the non-printing arcas 
The image areas (water repellent), sub 
jected to the same knife-like action of the 
Air Doctor, are rendered dry and free of 
any entangling moisture 

The important point in a dampening 
system is not per se the quantity of water 
(fountain solution ) applied to the plate, 
quantity on the 


but the non-printing 


areas, and the absence of water on the 
inked areas of the plate at the point of 
contact with the ink form rollers. There 
fore, the basis of control is governed by 
the application of a controllable excess 
of water to the plate and the reduction 
of excess water film to the desired film by 
adjusting the air pressure employed. The 
water film thickness will vary inversely 
with the air pressure 

It should be noted that the system is 
in no way designed to be dependent on 
evaporation. In its simplest terms, the air 
stream produced by the Air Doctor acts 
as a barrier to the water passing a given 
point. The Air Doctor is positioned at an 
angle producing the minimum turbu 
lence, and the excess water is rolled back, 
producing a “slick” or “wake,” which is 
gathered into a vacuum chamber 

The work done by the air is a function 
of air velocity, induced by air pressure, 
and volume of air delivered. The most 
economical air source favors high volume 
and low pressure air. This problem seems 
to be well in hand with air pressures used 
as low as 75 millimeters of mercury 

The mechanics of the Air Doctor Sys 
tem are as follows: A continuous film of 
fountain solution is applied to the plate 
via the rubber roller. This roller is ro 
tated in the solution at a peripheral speed 
adjusted to apply a minimum excess to 
the plate. The rubber roller is positioned 
004-inch from the plate, and the transfer 
of the solution, which fills this gap, is ac 
complished without contact of the wet 
ting roller to the plate 

The Air Doctor comprises the effusor 
012 
inch from the plate. The effusor air pres 


and vacuum chamber positioned 


sure chamber is designed to produce max 
imum efficiency in directing the air 
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Equipment that supplies vacuum and air for the Mullen system may be installed below the floor 


chamber is 
the air 


The 


relation to 


strcam vacuum posi 


tioned in pressure 
chamber and the angle of the effusor as 
the 


In conjunction with this function, 


to most efhciently remove EXCESS 
water 
a dummy segment is inserted in the press 
gap, or, 
segment, a “scoop” arrangement may be 
The 


vacuum chamber through 


as an alternative to the dummy 


employed excess solution is con 
veyed via the 
an air separator and is returned to the 
tray. It can, of course, be carried to wast 
if desired 

The chief advantages of this system are 
due to the exact mechanical control of the 
water film remaining on the plate prior 
to inking, and the ability to maintain over 
the entire run a given film thickness on 
the plate for any effusor air pressure 

The air stream removes all entangling 


water from the dot image and presents to 


the ink form rollers an essentially dry dot 
This lends itself to sharper as well as full 
inked dots, It eliminates wear on the plate 
via the dampening roller since it does not 
contact the plate. For the same reason the 
dampening roller does not become con 
Ob 


viously, it eliminates cove ring, setting of 


taminated with ink from the plate 
dampeners, running in, ete 

It is possible to reduce the water film 
thickness to an absolute minimum re 
quired for printing. The wetting roll ap 


plies an equal, continuous film thickness 


to the plate surface. The effusor is de 
signed to deliver an air stream which 
exerts an equal pressure laterally across 


the plate. By increasing the air pressure, 
the film thickness is reduced to a mini 
mum, but a continuous film is retained 


The 


sufficient to dry the plate and cause scum 


point at which the air pressure is 
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Letterpress 


REPRODUCTION 

Plus: Process color work is unusually faith 
ful because individual sets of engravings can 
be proofed and corrected 

The advantages of proofing separate sub 
jects before going to press applies to line 
plates, halftones, duotones, combination 
plates, multicolor work 

High ink capacity possible, resulting in 
rich, full strength solid colors 

Minus: Cost of photoengraving and elec 
trotypes generally higher 

Difficult to obtain extremely delicate half 
tone tints, because when dot size is reduced 


to a pinpoint there is no top surface for ink 


PRINTING 


Plus: Late changes can be made while 
form is on press with little delay. 

When electrotypes are used on patent 
blocks, color register of the various plates in 
the form can be adjusted 

Die-cutting, creasing and embossing are 
possible on most types of letterpress. Im 
printing names is practicable only with the 
letterpress process 

Minus: Only coated paper may be used 
for satisfactory printing of fine halftones 
Press makeready time is much greater—and 
therefore more expensive 

Electrotypes required for long runs or for 
duplicate plotes, when running more than 
one up 

Where type is set in single characters, 
spacing units between words and letters may 
ride up and print. Halftone areas darker 
than 85 per cent tend to fill up 

Soft vignettes are difficult to print 





Letterpress vs. Offset Lithography 


Plus and Minus Characteristics of Each 


Offset Lithography 
REPRODUCTION 


Plus: Plate work is relatively inexpensive, 
permitting much greater latitude in layout 
and planning 

Extremely fine line work, delicate, uniform 
halftone tints of any value, and soft vignettes 
are most effective in offset. 

Faithful reproduction of work requiring 
drop-out halftones—such as pencil drawings 

Minus: Color corrections after press plate 
is made are impracticable 

The first proof is usually the press proof 
if changes are required, the job must wait 


until new press plates are made 


PRINTING 


Plus: Halftones, solids and line work will 
print on paper stocks ranging from antique 
or fancy finish to high-coated 

‘Step and repeat’ method of composing 
forms photographically where duplicate 
plates are needed saves time and expense 
which would be required for making letter 
press electros 


Fine line work, soft vignettes, delicate 


ines and halftones, including the dark 
areas, will retain original sharpness through 
out press run 

Minus: Emulsification of ink and chemical 
changes in plate cause color variations 

Corrections usually require a new press 
plate 

Offset presses do not permit die-cutting, 
creasing or embossing 

Imprinting dealer names, etc., is not fea 
sible with this process 
It is difficult to obtain full-bodied color 


and jet black; ink film carried very thin 








is not critical. That is to say that the air 
pressure adjusted to give normal wetting 
allows latitude for increasing air pressure 
to further reduce the film of water to the 
absolute minimum 

Control of the pH of the fountain solu 
tion can be obtained by this system. The 
excess fountain solution is removed via 
the vacuum chamber of the Air Doctor 
This normally is returned to the tray con 
taining the fountain solution. For pH 
control the solution is not returned to the 
tray, but drained to waste. In this manner 
only fresh fountain solution is applied to 
the plate on each revolution 

Selective dampening or restraint of 
dampening is eliminated. In special cases 


where a solid band is printed through the 


center of the plate, there is no need t 
restrain wetting. The plate is contacted 
only by the fountain solution filling the 


OO04-inch gay 
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The non-printing areas are wetted and 
whatever fountain solution capable of at 
taching itself to the inked solid in any 
degree is readily removed via the air 
stream. In no case, however, can there be 
a build-up of the moisture film in the 
non-printing arcas inasmuch as the sys 
tem clears itself with each revolution of 
the press 

This is an important point not only as 
applied to the special case described 
above, but for all lithography. The system 
is not progressive, but can be controlled 
within the cycle of one revolution of the 
press by adjustment of air pressure 

The mechanical control afforded by 
this system should be a boon to the pro 
duction of consistent prints. In single and 
multiple color presses, changes from one 
color to another can be made without 
danger of contamination from an inked 


dampener roller. One of the objectives is 





to design the system to enable use of a 
low power air source, with small space 
requirements for the average size litho- 
graphic press. It is believed that greater 
speed can be obtained than has been pos- 
sible in cases where speed was limited by 
the conventional dampening system. 

In the scope of future developments, it 
is hoped that a practical method of meas- 
uring film thickness can be developed to 
the point of introducing it as a part of 
servo-mechanism to control film thick- 
ness automatically 

Some work has also been done with a 
specially designed plate for the produc 
tion of screenless printing in conjunction 
with the air dampening system method 
It is expected this work will be continued 
to perfect a process that will produce 
screenless prints on a standard litho- 
graphic press. By necessity, the air damp- 
ening control system is an integral part 


of this project 


Four Old Offset Press 
Models Killed by Harris 


Four offset press models, two of them 
designed more than 30 years ago, have 
been classified “dead” under the standard 
obsolescence program of Harris-Seybold 
Co., Cleveland 

Two of the presses are the Harris 
Mode! LB, a 41x54 single-color machine, 
and the Model GT, a 41x54 two-color 
unit. Both have been superseded twice by 
newer Harris models. The other models 
declared dead are the 41x54 HT and JT 
Only one HT and six JTs ever were built, 
all in the early 1930s 

The effective date of the action declar 
ing all four models dead was Mar. 31 
However, Harris-Seybold will keep pat 
terns, fixtures, and available parts on hand 
until Sept. 30 to allow customers to order 
any parts they may feel necessary. After 
that, individual blueprints will be pro 
vided on request for making parts locally 


Salvaging Offset Blankets 


Litho blankets are often discarded be 
cause they have been so badly “dented” 
during printing that it is not practicable 
to underlay them. It may not be generally 
appreciated that, provided the printing 
surface is not damaged, such blankets can 
be salvaged and used for many more jobs 

The treatment is simple. First, remove 
the blanket from the cylinder and clean 
thoroughly both back and front with suit 
able ink removers and water to remove 
dried gum and paper, etc. Then soak it in 
cold water for an hour or more. The blan 
ket will be ready for use once it has been 


hung up and allowed to dry 


@ How quickly the world grasped the in 
vention of printing is shown by the fact 
that by the year 1501 about 40,000 differ 
ent books were printed in Europe 
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THE PROOFROOM 


BY H. D. BUMP 


How Unfamiliar Can You Get? 
Q.—Are quote marks used correctly in 
this sentence: A high leak resistance may 
cause the tube to “block.”? I followed 
copy, as I have done all my working life 
which explains why I do not yet own my 
own home, but those quotes looked funny 


to me 


A An unusual or technical word 
unfamiliar to the reader 


may be enclosed in quotation marks. This 


presumabl 


is ordinarily done only the first time the 


word is used within the text 


Free Ordeal in Spelling 

Q.—Once, several years ago, your de 
partment carried a terrific sentence that 
was used as a spelling test. I have been 
looking for it. Do you remember when 


such a sentence was used? 


A.—Do we remember! That sentenc 
was a thing we tried hard to forget, but 
we haven't. Here it is. We hope you want 
it for a quiz program for adults. It is 
cruelty to children to spring it on them 

An embarrassed peddler and harassed 
cobbler squatted stationary in a desolat 
cemetery, gnawing desiccated potatoes 
correlating plaguy corollaries, and gazing 
with unparalleled ecstasy at the symmetr 


of a lady's ankles 


He’s Sticking With Fowler 

Q.— Your department is like the shade 
of a great rock in a wearisome land 
It almost persuades me to renew my sult 
scription, now two months overdue 

I think that on planetarta (May 
Prootroom I'll stick with Fowler as he 
was before his transit from the land of the 
living. The good that men do lives after 


them (as Shakespeare meant when he had 


Antony say different). A renascence 1s 
upon us, with Roman pronunciation of 


: 
all Latin words in English, and never 
again media as a singular. Not but that 
the American dialect will survive a: 
against the British. However, in order t 
merge German into English, we'll have 
to follow Fowler on shall and wall, if not 


on ere, (German ef conjunction, not 


A Won't you find renewing the su 
scription necessary to standing in our 
shade? It is a mighty shade. We are won 
dering, now if your compliment is truly a 


compiment 


We are going to surrender our small 
stock of Latin words if we have to speak 
the speech is Caesar did. And we never 
expect to liv long enough to see the day 
when a// advertising men give up using 
media as a singular 

Fowler seems to be all things to all 
men. We'll stick with him, too. He ts our 
favorit authorit to be left on a desert 
j 


island with, if you don't mind the prepo 


sition ending our thought 


That's Traveling Fast 

Q.— This phrase turned up in a galley 
You'll travel in a 300 
miles-an-hour DC-6 Seems to m« 
}O0-mile 


the other da 


the phras« should have been 
an-hour,” but the copy said miles, so I 
lefe it that way 

So far, | haven't been able to locate any 
rule to he ly me one way or another Do 


ou know of om 


A.—Would you take our word for it 
that it should have been a 400-mile-an 
hour plane? Or would you rather have us 
spend an afternoon in dusty research to 


give it to you from the book? Thanks, pal 


Everything Else Is Charged 
Q.—During the absence of ‘Proof 
A colle ue 


student in one of the Ohio schools had to 


room” this problem came uy 


report on what is meant by “charged 


charged English.” I wrote 


language orf 





Typographic Service, Inc., Philadelphia, marked 
its 25th birthday by sending customers a bottle 
of champagne in miniature bucket. Booklet tells 


story of company $s growth in quarter-century 


THIS DEPARTMENT WELCOMES PROOFROOM QUERIES AND COMMENT 


to Albert Highton (Graphic Arts Mont? 

and he backed ul what | had said 
earlier (all the high school teachers here 
said ‘there ain't none” and didn't even tr 
to help him that it likely was more of 
i colloquialism, and probably referred t 
expletives; or speeches or lines in a pla 


where stress, emotion, or commands col 


ored the words or expressions of thoughts 


\ We are 


when this question came up, because we 


glad that we were al scent 


have never heard of “charged language 
Problems like this are what drove us int 
that bear cave of silence in the first place 
We agree with you and Albert High 
ton. Does anyone in the audience care t 
share his knowledge on this expression 
As the 
vel at the meekness with which the young 
submit to the idiosyncrasies of teachers 
We ad like fo sec an teachet assign a fe 


port on charged language fo us now 


ears frost our temples, we mar 


Here's That Hyphen Again 

Q.—The hyphen is going to drive me 
to honest work, like delivering news 
papers or milk. Who is the final author 


ity anyhow 


A Who knows? Our advice to you 
if you are going to stick in this field clut 
tered with hyphens, is to choose on 
authorit Sa good old Webster and 
iznore the others 


The trend is to omit hyphens except 


} 
when essential, but my idea of an essential 


h phen would not be your idea. To some 


} 


peo] le the h pohie nisa stuml ling block 


to others, it 18 a vital aid to faster, easier 


reading 

Wi Ke ilong with the Fowles H 
phens are regrettable necessiti to be 
fone without when they reasonably ma 
Don't ask when they reasonably ma 
Wal, I'll Be Darned! 

2) Is this sentence punctuated « 
rectly? Knowing our peculiar ran 
of cursit Ill tell you thar it yUOTIN 
i county sheriff upon the apprehension of 
i cruminal 

This 3 thie ent Wal Vil be 
larned he ¢ laimed A got him at 
ast 

1 . ( n reason for the sen 


colon. It should be a c mma of period a 
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THE PRESSROOM 


BY GEORGE M. HALPERN 


QUESTIONS WILL ALSO BE ANSWERED BY MAIL IF ACCOMPANIED BY A STAMPED 
ENVELOPE. ANSWERS WILL BE KEPT CONFIDENTIAL UPON REQUEST. 


Special Equipment Needed to Cut Makeready Time 


e If costs are to be reduced, special gauges and systems are a necessity 


e Some printers believe premakeready systems must be geared to each press 


. Prepress system advocates say form and press must approach perfection 


Cost-conscious employers are relying 


more heavily today on premakeread 


{ 


than ever befor They contend 


processes 
that press makeready time causes press 
abor idleness which results in pass 
an additional charge to the account 
s obvious that actual press Operation is 
truly productive, while all other opera 
tions in the preparation of forms add to 
the cost of the job, This fact was recog 
nized in the early 1900s, and the search 
for an adequate solution has been in prog 
ress Ever since 
Premakeready is the term applied to 


ill preparation of the form, material, and 


equipment necessary to assure a level and 
uniform impression por to going to 
press 

Ihe earlier methods investigated dealt 
mainly with engravings, electros, stereos 
ind other types of plates. Men such as 
McKee 


the opinion that premakeready should 


Hacker, and Claybourn were of 


concern itself with as nearly pertect a 


printing plate as was possible. Their ex 


criments were aimed at measuring and 


} 


le ve ling Various form mate rials, pr rewis 


tering plates, “building in” underlays and 
interlays, and testing plates prior to shy 

ment to the user. Their combined and in 
lividual efforts partially solved the prob 
lem. The developments which eventually 
led to marketing of precision instruments 
have bryarnie asurably al led in re lucing 


makeready ture 


Differences in Presses 


The main ditheculty, sall in existence 
ippears « the individual differences 
If premakeread processes 

could be adapted to individual presses 
the acs originated by the old-timers 
could prove successful, Many large firms 
utilizing the services of printing engi 
neers, have come to the conclusion that 
| remakeready methods should be geared 
to each press separately. Consequently 
they are proceeding along these lines. The 
results to date have been astonishingly 


goO0d 
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In addition to the established premak« 
processes McKee ( laybourn 
Bishop, Letouzey, Bac-etch Hacker, Reil 


ytype, and others——there is the prepress 


ready 


system. Proponents of this method believe 


plates should be mounted on 


that the 
metal and shaved to close tolerances, and 
that makeup of the form should be made 
inder accurate register conditions, When 
this has been accomplished, the pressman 


i 


need only apply a single flat overlay to 


ae 
bring the form to near-perfect uniforms 
ty. The rest is done by proper adjustment 
tf the ink fountain 

The prime requisite for prepress make 
is equipment tor casting metal 


base, a base shaving device, bonding ma 


t rial and precision gauges for measur 
ing plate and base depths. The makeuy 
system includes an adjustable chase 
mounted on a calibrated bed. The make 
up man is able to see at a glance whether 
or not the form will hold properly. It 


can see where the trouble lies 


Advocates of the prepress system also 
use magnesium test blocks. These blocks 
are 1x2x.918-inch in size and have a 
printing surface of fine lines with a color 
lensity of about 25 per cent. When a 
series of these blocks is locked on the 
bed of the press and an impression made, 
the pressman is able to see any cylinder 
lENCIencics 

Premakeready procedure may also en 
tail the use of mechanical overlays. It is 
I ecoming Customary practice to prepare 
the mechanical overlay before the form 
goes to press. This can be done either on 
an idle press or on a very good reproduc 


ton proof press 


Use of Mechanical Overlays 


Mechanical overlays usually consist of 
a base of overlay paper or overlay board 
The overlay paper is a coated paper man 
ufactured under a patented process. A 
special ink is used to print on its surface 
All areas not protected by the ink are 
etched away in a chlorinated lime solu 
tion. There are no technical difhculties 
connected with the operation. When per 
formed accurately, this method, known as 


the “chalk overlay’ method, gives an 


Four advertising literature jobs were run at the same time on this Miehle press in the Davis, De 


laney plant in New York City. Sheet size was 52'2x75 inches, about the largest that any sheetfed 


rotary letterpress can handle in full color. Combined jobs covered all but a fraction of the sheet 


i 


.~ - ee | 


Fl J 
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exact reproduction of the original plate, 
showing in relief all of the various tones 
and values of the halftone. The overlay 
need only be placed in exact position on 
the first “spot” sheet and hung on the 
bottom tympan of the packing 

Overlay board is somewhat similar to 
overlay paper. It comes in 9- and 12-point 
thicknesses. The lighter weight is used for 
color work. Both boards are printed with 
acid-proof ink, and etched with a solu 
tion of chlorinated lime. The chlorinated 
lime eats away the gray tones, but leaves 
the solid areas intact. It completely takes 
away all the coating where there is no 
ink. The halftone is left in relief, and is 
fixed” in position with water so that it 
will not break down under impression 
during the press run 

In all of these methods, the platen 
pressman can share liberally in the 
achievements thus far attained. The pro 
cedures described do not solely apply to 
one type of press. Any one or more can 
be applied directly to the flat-bed, platen, 


or rotary machine 


You'll Need This Equipment 


Plants that have reduced makeready 
time and increased production and profits 
are those which have installed all of the 
following 

|. Instruments for measuring foundry 
and Monotype material 

2. Linotype slug gauges 

3. Plate gauges for mounted, un 
mounted, flat, and rotary plates 

4. Test blocks for checking accuracy of 
bed and cylinder 

5. Makeup systems 

6. Pre-registry systems 

’. Block leveling devices 

8. Mechanical overlays 

9. Patent bases 

10. Premakeready and prepress type 


plates 


Editor's note: For a description of the 
latest development in makeready tech 
‘What's New in Equipment 

page 604 


Nights et 


ind Supplies 





EXTRA DIVIDENDS 
($3000 in Prizes) 
PLUS 


National Recognition 


in the 

P.T.A. Printers’ and Lithographers 
Self-Advertising Contest 
Obtain Rules and Entry Blanks 


PRINTING INDUSTRY OF AMERICA, Inc 
719 Fifteenth St., N.W Washington, 5, D.C 











Don’t Change Impression 
Screws Unless Necessary 


Q.—lI've spent many constructive 
hours reading your column during the 
past several years, and now | could use 
some help myself 

I am a pressman operating several dif 
ferent-sized platens. My employer and | 
have a difference of opinion over whether 
it iS necessary to move the impression 
screws when changing from a light form 
to a heavy one. My theory 1s that it’s near 
ly impossible to get a level starting im 
pression by adding or subtracting the 
number of manilas, book sheets or press 
board in the packing when the forms vary 
from a letterhead to a large window card 
My employer contends that these forms 
can be made level by means of the pack 


ing only. Who ts correct? 


A.—1 am afraid your employer is quit 
correct in suggesting that the packing be 
altered for various types of jobs, rather 
than making constant adjustments in the 
iMpression screws 

To get the best results, adjust your im 
pression screws to the normally prescribed 
packing for your press. This will be two 


or three 10-point pressboards, four to six 


supers, and two .006-inch tympan sheets 
Any variation in stock thickness or make 
ready procedure can be compensated for 
by packing adjustment. In this way, the 
impression screws hardly ever need be 
touched once they are properly set. Con 
stant shifting of the Impression screws 1S 
too costly, in terms of lost time and wear 


on the screws 


Duotone Process Is Valuable 

Q.—We recently received a request 
from one of our accounts to produce a 
two-color halftone job However, the 
copy sent in was a single continuous-tone 
print. Since our plant is located in a small 
town, we find it easier to make our own 
engravings, but in this instance our en 
graver was unable to make more than the 
single-color plate. Could you tell us if 
more than one plate can be made from 


such copy? 


A The duotone or duograph proc 
ess provides two halftones from one piece 
ot copy. Two negatives must be mad 
Both negatives are the same size, but two 
separate exposures are used. One negative 
holds detail in the shadow areas, while the 
other lends emphasis to the fine highlight 
areas. The negative with the shadow 
areas is reproduced with a darker ink 
(usually black } The 


should be printed with a transparent ink 


second negative 


The object is to extend the range of the 
tonal values to include not only the grays 
but also the tints and values of the addi 
tional plat 
liffers 


from duotone in that color filters are 


[wo-color process printing 


used for making the separation negatives 
Another important difference is that 
process printing plates do not have every 
halftone dot overprint another, Duoton 


plates overprint each other in register 


@ The earliest known printing by impres 
sion was done in Babylon around 4,000 
B.C. Engraved stamps or seals were im 
pressed in moist clay, which was then 


fried 


To demonstrate waterproof outdoor sign board, Mead Board Sales printed mailing piece with inks that wash off when the card is dipped in water 





DIP ME IN WATER — 
WATCH ME CHANGE 


WATCH ME 
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THE COMPOSING ROOM 


BY ALEXANDER LAWSON 


QUESTIONS WILL ALSO BE ANSWERED BY MAIL IF ACCOMPANIED BY A STAMPED 


ENVELOPE. ANSWERS WILL BE KEPT CONFIDENTIAL UPON REQUEST. 


Type Specimen Book Should Meet Customers’ Needs 


e Organization of specimen book depends upon printer's knowledge of type 


¢ Alphabetical arrangement has one advantage but mixes up similar types 


« Grouping by type styles seems to offer readily organized method for book 


The primary purpose of the printer's 


type specimen book 1s to sell printing. All 


other considerations are secondat Al 
though it is true that some specimen 
exam} les of the 


howings are printer s 


while others are merely listings of 
cs, the rinting firm which 


a specimen must gauge the 


contents and the arrangement of types to 


} 


other al 


meet its Customers needs. An 
proach is unsound and uneconomical. It 
is unsound trom the standpoint of sales 
uneconomical in production 
examine the layout and contents 
f many specimen books, we find it dif 
hoult to understand their reasons for exist 
ence. Typographic design is frequent] 
uninspired, and the contents complete! 
unorganized. If the printing is also shod 
ly, it seems purposeless to produce the 
book at all 
The proper organization of the 
men book depends a great deal upon the 
printer's knowledge of types and typo 
graphic history. It is frequently surpris 
ing to learn how littl 


about their basic tool tyy™ 


many printers 
Many 
have apparently lost the ability to 
reciatt the beauty inherent in the 
proper use type. The current interest 
in technology, a good thing in itself, tends 
to discourage a sympathetic approach to 
typography. The solution is problemati 
I believe that an understanding 

history is essential to the 


ganization of the specimen 


Choose Compiler With Care 

The person who is to compile the book 

be chosen with this thought in 

roper selling job is to be done 

the contents must not just grow during 
f slack moments in a busy 

n schedule, even though this ay 

proach might appear t be feasible from 


a short-sighted view] 


aint 
For example: In what order are the 
Alpha 


betically’? By whether they are machine 
By style 


pes tO he placed in the book 


set Oo nadry types 
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An aly habetical arrangement offers one 


advantage It makes it compara 


type once its name 
} 


been determined. However, alpha 


ctizing would mix up similar types and 
create difficulties for customers who are 


not familiar with the appearance of types 


A machine-or-foundry listing would 


make it necessary to repeat a number of 
faces when the printer has, for example 
Linotype Garamond in small sizes, and 
foundry or Monotype Garamond in dis 


Also, a 


know the t pe style 


play. This is a frequent occurrence 
customer often ma 


he wants but may not know the form in 


which it 1s available 


Official Language of India 


Typesetting machine engineers have 
succeeded in developing a relatively sim 
ple photocomposing Operation for one of 
the world’s most complicated languages 


Intertype announced recently a 


' 
new version of its Fotosetter machines 


especially designed for setting Devanagari 


Checking the Devanagari Fotosetter are H. R 
Freund (standing), Intertype vice-president, and 


Hari G. Govil, who worked on special design 


wie le |e 
Aufar Ben ES 


& 


* 


# 
‘ 
o 


The style of a type offers a more readil 
organized method of compiling a speci 
with his technical 


men book. A printer 


knowledge of letter forms, may organize 


his types into natural groupings, in which 


j 


type taces which look alike are laced to 


' 
gether. This feature is most easily under 
stood when such grou as sans serif, 
square serif, and scripts and Cursives are 
mentioned 

The difference between historical 
yroups of roman types is more , but 
iside from a few honest differences of 
opinion among printers, the romans can 
be classified quite easily 

To begin, there are eight general classi 
fications under which almost every type 
face in existence will find a niche. Each 
group is a natural division of letter form 
and development. The classifications are 


} 


black letter, old style, transitional, mod 


May Now Be Photocomposed 


script, the written form of Hindi, the 


official language of India. Cooperating 


with Intertype engineers in developing 
the machine was Hari G. Govil, a type 
specialist in Indian languages 

The Devanagari script, which has its 
origins in ancient Sanskrit, is based on 
the actual sounds in speech. A highly in 
tricate system of accent marks and char 
acters is used to indicate almost imper 

‘le variations in sound. For example, 

there are tour different characters repre 
senting variations of the sound “da 

As a result, Devanagari script consists 
of a large number of basic characters, plus 
in almost limitless number of variations 
created with accent marks. In actual prac 
tice, fonts of foundry type have been held 
down to from 700 to 1,000 characters 
but even this number made the cost pro 
hibitive for most work 

With the 
if possil le to reduce the number of mats 


in a basic font to about | 


simply 


Fotosetter, designers found 
Accents are 
superimposed on the basic char 
acters by an ingenious system of 

spacing In addition, the Fotosette 

tem Offers an advantage in producing an 
size from 6- to 46-point. Devanagari 
characters on metal seldom were cast in 


the smaller sizes 
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ern, sans serif, square serif, script-cursive, 
and decorative 

This listing requires little explanation 
to printers familiar with printing history 
Black letter is a rather small listing of 


types based upon the designs of Guten 


berg and fifteenth century manuscript 


hands. Old-style types cover the period 


from the first roman types of the Venetian 
period (1470-1500 
sixteenth and Dutch seventeenth cen 


through the French 


turies, and attaining full development 
with the eighteenth century English types 
of Caslon 


begin with Bas 


The transitional types 
kerville, 


those of Martin, through the 


1757, and continue through 
Scottish 
modern romans in the middle nineteenth 


present 


century to Scotch Roman in the 4 


century. Also listed as transitional types 
are the so-called legibility faces 

The moderns are mainly the Bodonis 
ind their derivatives, with but few addi 
tions. The listings of sans serif and square 
serif are self-explanatory. Scripts may be 
characterized as those types with joining 
letters, while cursives have non-joining 
letters. Last of all, the decorative class is 
the hell box where we list those types 
which in structure are simply unclassifi 
able or outside the broad limits of all 


other categories 


Printer Must Educate Clients 


It may be argued that customers would 


not understand such typographic rela 


tionships, but it is to the printer's interest 
to educate his clients to recognize and aj 
preciate the subtle characteristics of var 
1Ous pes 


Such a listing would keep all versions 


of a particular type in one section, making 
comparisons simple. A short introduction 
could outline the form of the presenta 
tion. Either sketches or actual t pes could 


be used as illustrations. The introduction 


would be practical and, in addition, would 


' 
stimulate the client's desire to learn mori 
ibout type recognition. In all cases, the 
index of the book would be a further aid 
in finding the type listing 

[he “cast of characters in the order of 


their appearance” having been satisfa 


torily arranged, there are still numerous 


prol lerns to be solved. Nor the least of 


} 


them is the method | which the types 


irc tO he shown aly habet in only one 


# 
size or all sizes an alphabetical sen 


tence, in whole or in part. These proced 


ires will be discussed next month 


Magnet Makes a Handy Copyholder 


In a crowded composing room wher 


there is no place to hang display composi 


tion copy, the compositor may find that a 


magnet is a handy addition to his personal 


When setting type from cases 


tool kit | 


close to the floor copy can be “pinned 
to the type case with the magnet. If the 
case 1s made of wood, the magnet should 


stick firmly enough to the label holders 





Mr. Brewington will answer questions on machine problems. Write him in care of The Inland Printer 


Correcting Mat Lug Damage 

Q.—You'll notice that the enclosed 
matrices have damaged front lugs. The 
corners are rounded off, with metal 
spread both ways. This damage occurs on 
an old machine. Both capital and lower 
case mats show the same damage, but it 
apparently is worse on the lower-case 


mats. What can | do to correct this 


A Identical symptoms on each mat 
lead me to believe that the trouble stems 
from one spot. The duplex rail of the 
first clevator evidently is not withdrawn 
sufficiently to allow a line in auxiliar 
position to drop. Instead, the line is 
forced down when the combination tecth 
of the matrices strike the lower part of 


the intermediate bar in the elevator slice 


Wear on the bevel of the duplex rail 
is accompanied by wear on the two oper 
ating blocks that contact it when the el 
vator is in its full upward position. Be 
cause these levers and blocks can't be 
adjusted to compensate for wear, they 
must be replaced with new ones 

The damaged matrices can be salvaged 


ising a matrix car hk 


Longer Pot Leg Screws 

Q Do you know if a longer 
screw is available? Many 
have made a longer swing in the adjust 


ment of the ot legs, but the standard 


pot leg 
pot 


times, we could 


SCTCW Was (OO short 


A Linecasting machine manufac 
turers now Offer a pot leg adjusting screw 
F-4544) which is threaded for | 


inches of its length 


First Elevator Trouble 
Q How can | reduce the noise made 
by the first elevator jaws when they enter 


the top guid 


A All you need to do 1s graphite the 
irfaces that are under contact. With a 


small typewriter brush, rub dr 


| gral hite 


on the front surface of the intermediate 
bar on the top guide. Hold the brush hori 
zontally and pres ip as far as it will go 


hn graphite in the jaws of the 


It this is done ever la it should re 
luce the noise to a minimum. About once 
A WCCK, apply a solution of Denzine and 


graphite to the duplex rail. The benzine 


will evaporate, leaving the graphite for 


lubrication. Use the solution sparingl 


and you won't need to worry about graph 
ite getting On the matrix lugs 
Proper Use of Ditto Marks 

Q | enclose a proot in which ditto 
marks are used. In the two sections of this 
proot the ditto marks run in different di 
rections, slanting to the lett in one section 
and to the right in the other. Is there an 
ruling covering the use of ditto mark 


when square serif types are used 


A Th 
Theodore Low De Vinne, th 


American printer of the 19th centur 


problem here is an old one 


foremost 


complained about the reluctance of type 
founders to supply adequate ditto marks 

Some printers prefer to use the inch 
marks “” as a satisfactory substitute tor 
the begin-quote frequently used. How 
ever, in the Stymie Light shown in your 
proof, the slanted quotes present an addi 
nonal | roblem. | would suggest that you 
change the Stymie quotes to those of the 
Oth Century series. As the weight of both 
types is Monotone, no stroke difference 
will be noted 

While we may tind cause to question 
suppliers from time to time, it 1s this lack 
of untformity which keeps this craft of 
ours continually interesting 
Correcting Bent Matrix Lugs 

Q What causes matrix lugs to bend 
listributor 


when the go through the 


A This generall happen when the 
lift lever (G-9G) fails to life the matri 
high enough to clear the corners of the 
top rail The matrices shoul rais 
high enough to clear the rails about 
inch. You can set this clearance with 


the adjusting screw in the titt | f 


Checking Yoke-Plunger Clearance 
YQ How much clearance should the 


be berween the hinge end of the keyboats 

cam Ke anid it pring | nyeer 
A MV ith ke if ims in their t 

mal posimon and th ipee 1 ort 

ORE cated n th cam oke hinge f 
there n out .Ol-inch betwe 
the to} f the Oke and its plun r. Th 
is tO permit proper actor f the cam and 
t i w for ¢ rehnrow 
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All display is no display When many parts are 
emphasized, the effect on a reader is like trying to 
comprehend what several talking at once say. With 
type small in the page above, one scarcely thinks of 
display, but position and separation can provide 
emphasis. Isolated, almost every port is emphasized 
here. Simplicity, moreover, is essential for pleasing, 
eflective, and readable typography. That requires 
the fewest possible number of parts. Here, the 
reader is directed hither and yon contusion results 
Study the resetting (below). In measurably larger 
type than other lines, important copy stands out 


eflectively, and, closely grouped, does not cause the 


eye to dance about from one part of copy to another 


Introducing 


A NEW VARIETY OF 


= 


[) 
paady —L) 


/ 


lipper 


from 


BARTS’ 


NURSERIES 


SPECIMEN REVIEW 


By J. L. FRAZIER 


Red Unsuitable for Small Type 


H. PReicicHer of Brooklyn, New York 
We congratulate you on the six-page folder 
Invitation Exhibition,” that is, its design 
layout, and typography. With the title in re 
verse color in a round plate with points all 
iround, simulating the seals used on legal 
documents, the front 1s effective. The “seal 
is near the bottom. contrary to vertical bal 
ance, but striking because of its unusual posi 
tion. It was, of course, proper to show this 
red-orange, but printing the 
whole piece, particularly the small, light-face 
type, in the red, especially such a weak red 
vas a mistake. The fault is minimized if only 
young eyes are to read the copy, which seems 
probable, but small, light-face type shouldn't 


be printed in weak colors. The over-all effect 


device in the 


doesn't compensate. If weak colors are de 
irable, something more often imaginary than 
real, type should be corre spondingly heavier 
of thicker ling to balance. Of the normal 
colors——not lightened with white or darkened 
with black 
(nearest white) and blue is strongest 


yellow is the weakest in tone 


Real Cigar on Card Gets Eye 

THe SAN FRANCISCO SUN (Job Printing 
Department) of San Francisco.—Novelties 
can be most powerful in arresting attention 
inciting interest. What-nots applied to an 
item of printing may add much, may save the 
day when the printing is not what it should 
be. Your card announcing installation of an 
automatic job press leaves much to be de 
sired design-wise and typographically. All 


Tet 116 nowy go even unto Bethlehem 
&/and ore thie thing miyich is 
come to pass, which the Lord 
hath made known unto us. And they 
came with baste, and found Mary,and 
Joseph, and the babe lying in a man 
ger. And when they had seen it, they 
made known abroad the saying which 
was told them concerning thie child 


Joseph Thuringer, Rochester, New York, typographer 


lines are centered and four entirely different 
and unrelated types are used for the thirteen 
lines in black which overprint an illustration 
of the press, which ts in lemon yellow. But a 
cellophane-wrapped cigar—the real thing 
not a picture——fastened on vertically at the 


ad 








SQUIRE PRESS 
ESQUIRE S$ 
Distinctive Printing 

i. ‘ FIRST ave Ff PITTSRt ROM PA 

Ilustrat on of sprightly, well-dressed bellboy on 5 
by 3'2inch package label of alert printer empha 
sizes “‘at your service’ idea most effectively. Red, of 
course, was proper choice as second color on original 


Package labels may be powerful as advertising media 


left of the printing, saves the day. The reason 
for the cigar is found in the printed announce 
ment, which starts off with “We're proud as a 
new father.” What an idea for selling birth 
announcements! On the subject of things 
glued onto printed items, we recall a recent 
folder of the Miller Printing Machinery Com 
pany of Pittsburgh. On the front, following 
copy reading “We have no pipe dreams 

a miniature white plastic pipe is glued, be 


te mg eee pen Fe 
hat Sed rhe tobe wrapped 
© RLie my, Ene NG 


Rod © Came (8 pase a8 he 
ogee pe male 
nto 


is the current master at simulating the effect of early 


printing, including the Gutenberg Bible, with the better designed and perfectly cast present types. Above, latest 


of keepsake folders issued annually to friends at Christmastime. Gold and numerous colors are applied by hand 
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items submitted for review 
must be sent flat—unfolded, 
not rolled. Replies by mail 
cannot, regretfully, be made 


coming a featured part of a high 
ly effective design. Ideas stimul 
late sales. Why not use one o1 
another, or both, of these? 


Crossed Rules Function 


THE MorRIsON Arling- 
ton, Massachusetts.—Your card 
announcing the Richard J. Tier- 
ney testimonial dinner is decided- 
ly interesting, yet quite simple, all 
due to a device of type arrange- 
ment which could be more wide- 
ly employed to break the monoto 
ny of straightaway display. We 
refer to the division of your copy 
elements into four sections by a 
comparatively heavy rule in or 
ange dividing the form into left 
and right sections and one in 
black crossing it, slightly above 
center. The orange line isn't cen 
tered, but it avoids monotony by 
being placed about one-third of 
the card width from the left side 
The position of the black rule 
avoids monotony of equal verti 
cal positioning—which would be 
uninteresting—and provides foi 
unequal sizes of the thumb-nail 
sketch of a city fireman in the 
upper-left section and the type 
groups in other sections. Simple 
though the expedient is, a some 
what “modern” feeling is intro 


PRESS 


duced; it is certainly much more 
effective than any straightaway 
arrangement of centered type 
lines could possibly be. You seem 
to like the cross-rule idea because 
you used it for the nice memo- 
randum sheet on which you ask 
comment on the announcement 


Unusual Travel Folder 
INDIGO HILL WorKSHOP of 

Edisto Island, South Carolina 

It must be wonderful to be able 

to carry on the business of writ 


> 


VERSTEGEN PRINTING & LITHOGRAPHING CO 


61 bot A TREET . 1OUN CITY, 108A 


Standard title from series of folders 


which, citing qualities of effective adver 


tising, should benefit the printer greatly 


ers. Power-packed original is well printed in black and brown on rough India paper 


AS TRADI rYPESETTI 


1 { > 
74 InpDiaA Street, Boston 10 
Telephone HANCOCK 6-1150 


RS WI NO 


OTHER 


Interesting card arrangement balanced from vertical axis by leading Boston ty 


pographer,. Original is printed in all-but-black green and dull yellow on white stock 


ing and designing travel folders 
for points throughout the coun 
try from an office next to the 
ocean, Where, we understand, the 
fishing is fine. The folder, “Why 
you'll choose Staunton,” is excel 
lent, especially in its selection of 
scenic pictures, their blending to 
gether as in the clouds, as it were 
and the general layout of many 
features. The white paper doesn't 
show except on the last page of 
the eight-page folder. The piece 
is noteworthy for the reason that 
no type appears except in the 
way of an imprint at the bottom 
of the final page. Copy is com 
pletely handlettered, even in the 
small sizes. It is heavy enough to 
stand out clearly even where it 
overprints parts of the wash il 
lustrations. For production on 
rough, inexpensive paper, offset 
lithography was the logical meth 
od. The pictures could well be 
sharper, but then they might be 
less appealing. Water color paint 
Ings are not glossy 


In advertising. as in music, monotony ie uninteresting and deadl 


change in tempo holds the reader's 


THE 
WORK 
oF 


WA 


ON DISPLAY AT THE ROOMS OF | 
THE BOOK CLUB OF CALIFORNIA | 
$45 SUTTER ST* - SAN FRANCISCO 


MAY AND JUN 


1955 


On original and characterful announce 
ment the type is black, initials red, and 


decorative device a very deep brown 


hut frequent 


interest in epite of himeelf, Leen « prosahe 


subject can he made fascinating and intriguing by bold and changing layouts 


Not only ie the shape changed, but frequently the entire style 


alwaye 


to heep the I 


out, Mustrations, and headlines 


the object is 


in harmony with the mee 


sage. Make the experiment of listening to « salesman introducing and describing 


your product in a dull monetonous tone of voice without inflection, empharie 


hange of tempo 


* i appearance and contents 


How long would you listen to him? 


can he equall 


Your advertiving, if 


boring and dull. Like 


the good salesman, it should he bright and sparkling, interesting, informative and 


Carry Conviction on every page 


Another spread, also demonstrating merit of 


inch original 


The 8 by 8% 


educational” slant 


is printed in light blue and deep brown on light gray blue stock 





Use It While It’s Fresh 


KERKER-PETERSON AND ASSOCI 
ATES, Minneapolis, Minnesota 
Lx pite what to this writer are flaws 
your “matched” stationery items are 
vorthy of the citation they have re 
ceived. Design-wise, all are charac 
terful; they stimulate thought. With 
the names in your main line Ker 
ker’ and “Peterson set in Venus 
or an equivalent extended sans serif 

you of course contribute a feeling 
of “newness The thought stimu 
lated is that when such “fat” styles 
of type come into wider use, the 
compe nsation of being new will not 
carry them through. So, it is well for 
the most to be made of them while 
the going is good. A generation ago 
Arthur Overbay, still one of the 
country’s leading advertising typog 
raphers, told us that for a year he 
couldn't get enough Broadway from 
the foundry to keep up with the de 
mand for the style, and then, all of 
a sudden-like, no one wanted it. It 
seems axiomatic that the more a 
ype departs from principles of 
sound design, the shorter its life will 
be. As for the minor faults, the yel- 
low initials in the line “Kerker 
Peterson” are far too weak, not 
only visually but for purpose of tone 
balance. All colors are weaker in 
tone than black, but some are 
stronger in tone and don’t affect bal- 
ance as seriously as yellow, the light 
est of all hues. In light-face italic 
widely-letterspaced, the line “and 
Associates” isn’t strong enough in 


External company magazines stand with finest graphic arts products, and one of Chicago's Phoenix Metal Cap Com 
pany ranks with best in select group. Art and lettering on 8'2 by ll-inch cover above are in lilac, decoration in 


near-white green-olive on black paper. On title page below and other inside pages (two opposite color is the lilac hue 


relation to the name line. For cur 
rent use, to conclude, we consider 
the items very good; we feel rather 
apologetic for some voicing general 
principles in the foregoing comment 
Your sampling folder with a “pock 
et” along the bottom inside is one 
of the most attractive weve seen 
Unusual colors like the heliotrope 
Oth ANNIVERSARY of the folder are always in order be 
cause they are not commonly seen 


Phoenix TT nkiee in printing 
/ 


Some Angles on Size 

ROCHESTER INSTITUTE OF TECH 
NOLOGY, Rochester, New York 
We deeply appreciate the Copy ol 
your keepsake brochure, “A Chres 
tomathy of Frederic W. Goudy.” It 
amounts to a charming gem of th 
irt of typography, even despite of 


MARCH. 1955 


fering an opportunity for improve 
ment. Paper is vital in items of the 
ort, and the deep tan cover and 
toned antique stock inside——front 
leaf of the cover and forward leaves 
of inside pages deckled on the right 

measure up admirably. Composi 
tion throughout is in 18-point 
Goudy Thirty, a style transitional 
between the original Gothic (Old 
English) of the Gutenberg Bible, for 
example, and the roman of Jenson 
having qualities of both. It is a most 
charming type for “arty” books. It 
is especially interesting that only the 
one size of the type is used, depend 
ence for display values being placed 
on caps, as on the attractive title la 
bel glued near the top of the front 


cover, the small title-——seldom found 
in booxs today—and the name of 
the piece on the main title page. The 
one size does very well indeed, and 
for a piece of this kind where type 
takes on added importance, it might 
be shameful to set any part in eight- 
or ten-point sizes Your work stands 
up valiantly, even though lines of 
small and main title pages are 
crowded, especially since they are 
in caps. The size of text type is rath 
er large in relation to the size of the 
page, which ts a bit larger than six 
by nine inches. We toss these re 
marks into our item just so other 
readers may guard against similar 
departures where they might be 
more harmful. Whether because of 
lack of middle tones in the halftone 
of its being printed in light brown 
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Interesting and impressive front of self-covered 
house organ of Rock Island, Illinois, printing 
publishing concern, original wholly in black 
Printing the “drop of ink’ only in black here 
s experimental, liberty being taken to afford 
comparison and food for thought. The idea of 


reversing the colors might also be considered 


(deep orange), or of the picture look 
ing little like Mr. Goudy, the tipped 
on halftone facing the title page 1s 
not satisfactory. We could have sup 
plied you with a much better photo 
Even so, congratulations; all of you 
at the Institute are doing great work 
in every branch of the craft 


Layout Ideas Here 
I I BROUGHAM, Chicago 

Ihe three blotters and the letter-size 
folder for Ideal Roller & Manufac 
turing Company are creditable to 
both you and the company. The 
644- by 3'4-inch blotters pack real 
power, especially considering their 
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small size. In effect, they achieve 
force commensurate with that of 
items double their size. That dem- 
onstrates what design can do. Each 
was thoughtfully planned. The lim- 
ited copy is given power not through 
any over-emphasis of type sizes but 
through the use of smart and very 
bold types of moderate size, beauti- 
fully located in the layouts, and by 
reverse color of some key lines 
White paper shows only in those 
lines, with color plates bleeding off 
Detailed explanation is impossible 
here. The folder also has its points. 
Its treatment is comparatively re- 
served, but potent, nevertheless. The 
idea back of it is worth brief ex 
planation because it is adaptable to 
wide use. Copy for the front is, 
What's going up in 1955?” “What's 





fl Drop of Ink 


Winter 1955 


Attractive, appropriate, and, so, impressive 
cover of 4- by 9-inch house magazine of Augus 
tana Book Concern, Rock Island, Illinois. “Atmos 


phere,” literally as well as figuratively, might 


better if “cold’’ blue, instead of ‘warm’ 


brown, were used for the title, but the blue 


would be weak for headings on inside pages 


going up?” is set in comparatively 
small Ultra Bodoni and reads from 
top down in an open panel starting 
at the top of the page. Spreading 
loosely across the page and upward 
from the left, a line sketch of a tape 
measure Carries, in addition to the 
customary figures, the word “Qual 
ity,” followed by “in 1955,” this 
somewhat to the right of center. The 
figures are in reverse color on square 
red panels simulating the tops of 
children’s letter blocks. Printers who 
did not receive these pieces owe it 
to themselves to write for them be- 
cause the ideas they provide can 
prove profitable. 








Effective Die-Cutting 

East Bay PRINTERS’ GOL 
ComMMiITTeeE of Oakland, California 

Over the past generation, numer 
ous new devices have been devel 
oped to increase the effectiveness of 
printing. Some excellent old ones 
maybe for reasons of cost, have been 
neglected. It is for that reason we 
are going to cite the folder an 
nouncement of your golf tourna 
ment and dinner we received, prob 
ably as a life member of the San 
Francisco Club of Printing House 
Craftsmen rather than for review 
Leading among the devices which 
have been neglected are die-cutting 
and embossing. Let’s here and now 
urge all readers to make more use 
of these so-called “finishing” opera 
tions. This paragraph is more than 
justified by the benefits die-cutting 
and embossing can offer when con 
ditions justify. Your folder ts a ver! 
table Knockout, At its widest points 

side to side and top to bottom, 
$34 by Il inches folded—the item 
most admirably matches the outline 
of a golf bag, with clubs extending 
from the top. The paper ts heavy 
weight, gloss-coated card stock, col 
ored a rather light green front and 
back. The art illustrating bag and 
clubs is in “gold”—brown—with 
type in a deeper green than the pa 
per. Let's have more such work 
We're telling all readers here and 
now that this folder made an in 
finitely stronger impression than any 
square-sided design could possibly 


have excited 


The Personal Touch 


SAHLIN TYPOGRAPHIC SERVICE 
of Buffalo, New York The dozen 
or more motto cards you've been 
good enough to send us are appre 
ciated—in fact, quite a thrill. No 
adverse criticism which would stand 
sound is possible, meaning that per 
sonal preferences, which have no 
place here, would be involved. Axel 
Edward Sahlin, of your organiza 
tion, has ranked with the country’s 
top craftsmen in handling type from 
the time when he set What amounted 
to a “style” while with Elbert Hub 
bard and the Roycrofters more than 
a generation ago. Some of these 
mottoes, apart from your advertis 
ing work, which follows up-to-date 
modern styling, are reminiscent of 
charming pages from the Fra and 
Philistine magazines, which went 
out of business shortly after the 
passing of Elbert Hubbard on the 

Lusitania.” We mean by that they 
have the somewhat exotic flavor of 
the magazines. In general, this was 
achieved by somewhat bolder and 
less commonly used types, orna 
ments, and initials, to an extent not 
seen today, and crossed-rule panel 
ling and borders. Going back to the 
subject of type, many display styles 
forgotten by or never known to 
present-day printers and typogra 
phers would be considered as smart 
and as new if revived as some of the 
better ones of this time—in their 
place, of course, and as a change of 
pace. To mention a characterful 
few, we could suggest Bewick Ro 
man, Roycroft, and Pabst. All of 
these would justify revival 








Dale Nichols’ characterful art vitalizes pages of The Flame, 
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4 ontents for Vind 
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and Superior 


Service Press, Chicago, prints it admirably. Never settling for less than very 


best, long-time editor H. J 


PHOENIX FLAME FOR MARCH 1955 Blare 


Higdon deserves Printerdom's medal of honor 


10 Spark 3 
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Cover of keepsake greeting by Axel Edw. Sahlin, able Buffalo typog 


rapher. Border background simulating hand-tooled Grolier binding 


is green and reverse plote red on white suede paper of the original 


Hawthone School 


oo PAST 1 h Steet OAKLAND 1. CALIFORNIA 
s 
, 
| Bf 
Hawlhowe 
PARENT-TEACHER ASSOCIATION 


PROGRAM © 1954-1955 





Progress Through Action 


dee aly eighth Lishitel 


CALIFORNIA CONGRESS OF PARENTS AND TEACHER 


John F. Bethune, of James J. Gillick & Company, quality printing 


house of Berkeley, California, stands ovt as ao typographer even in 


on area where fine things are usual. Working “out of the case 


without benefit of lettering of special art, he achieves excellent 


design. On cream stock of 6 by 9-inch original, the color is a deep red 
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Strong Size Contrast Scores 
[He TURNER Press, Yonkers, New 
York.—Most of the items you submit 
are very good, but a few could be im 
proved, and easily. You have talent for 
interesting layout; there's nothing staid 
about it. Another thing: excellent con- 
trast characterizes your display; you 
use big sizes for the most important 
features of copy and properly hold the 
less important elements down. What's 
important, therefore, is hammered 
home with telling effect, as it should be 
Where much 1s emphasized in display 
in contrast with your work—the dif 
ference in must be accordingly 
reduced and nothing is really powerful 
All display ts no display.” Now to 
trouble, which isn’t as serious as 


sizes 


your 
suggested by the first item we looked at 
With the name on the “Chanticleer 


BLOTTER 


[ want a bit of printing done! 


Our telephone rings, we lift the receiver, and as often as not we hear a 


1 want « bit of printing done ..! 


voue say 
requirements 


Book for the veanis club, a poser for the whist drive 


your business, to bring news of your services, your products, to the world 


at large 


Maybe there are personal 


a new leuierheading, a wedding announcement 


Raa Sesh sae 


City,” which would be improved if the 
secondary display were in something 
more stylish than the square-serif style, 
more in keeping with the Garamond 
Old Style used for the top display 
Avoid excessive letterspacing, as on 
your well-arranged cover, “Annual Re- 
port,” for the Bethel Methodist Home 
lo repeat, you have a fine sense of lay- 
out power; your trouble is with details 
easily corrected. You accomplish the 
more difficult things more successfully 
than minor ones. Odd, isn't it? 


Double-Size Blotter Has Merits 


J. STADDON & SON, Luton, England 
Yours is not the first blotter of dou 
specifically 8 by 9 inches 

we have seen, but tt is one of the very 
few. Indeed, we regard it as unfortu 
nate there aren't at least as many that 


ble size 


a Rule 


or printing for 





All is grist to our mill, yes! But every 
enquiry, every order passing through 


mur workshop brings 1s own interesting 


| Rismahs & Reams | 





hallenge to our sense of craluemenship 


i what tt for purpose 



















buy off the peg ‘ soa 
+ needs indive 
We have « , 
relator ne Leds 
, ' 
areful consideration 
delighted ' . 
problems with our cs ‘ 
Do you realise that o 
ing ' 
0 business in the world 
$00 years ago Johannes 
1 Maine in Germany pre 
he 
al printer, and - 
take advantage of our enthusiasm for 
if you call on ws, you will . 
be made welcome Bur if you are too 
busy to visit as, we will gladly come t het 0 6 
u—armed with type specimens, peper are |b wn, ot 


jes. and good ideas f 





‘At the Sign of the Beehive’ 
at 12 Bute Street, Luton, for 
private and commercial 
stationery, office equipment, 


and excetiont printing 


RAAAAAAAARARRA 







12 BUTI 


Double-size blotter reviewed on this page 


cover in Goudy Bold italic and “Spring 
1955” in over-large Copperplate Goth 
ic, a displeasing degree of disharmony 
results. There are situations in which 
decidedly different styles and shapes of 
types may be combined with good, if 
not esthetic Mainly, that re 
quires a very great difference in sizes 
Here, if the Goudy were larger or the 
Copperplate very much smaller, the 
result might be acceptable. Disparity 
of shape would be less obvious. The 
date is too prominent as printed, and 
its prominence is emphasized because 
it stands against white space, 
whereas the name above overprints the 
large illustration in orange. As a whole, 
the design doesn't “hold together” be 
cause Of scattered arrangement. Com 
pare it with the impressive page, “Your 


effect 


clear 
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This Blotter comes to you with the compliments of 


STREET, LUTON 

















‘ 
for a . 
‘ 


y ha eying the 


(i j j 1 | 
| sive j Pope 


(TELEPHONE 5643) 


The original is in red and black on pale blue stock 


normal proportions. Most 
believe, would prefer the 
double size—it really isn’t too large to 
be handled comfortably—and what a 
spread is offered for advertising on the 
top side! In view of the larger size, we 
believe blatant display, such as 1s seen 
on many blotters of normal size, should 
be avoided. You circumvent this pos 
sible danger beautifully. The consider 
able copy is in three columns and fol 
lows a format similar to the pages of 
some house magazines. Display is re 
served, yet large enough to catch atten 
tion, especially considering copy. There 
is a lead article, “I want a bit of print 
ing done,” topping the first two col 
umns and also an exceptionally good 
cartoon, showing a man with a stove- 
pipe hat at the telephone, topping the 


size as ot 
users, Wwe 
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third 
rections,” 
head in the second and third columns, 
followed by the signature group. Stock 
is a fairly light blue; the second color 

for accents, heads, your trademark, 


A second article, “Authors’ Cor- 
fills out with a two-column 


and your name—is red-orange. Com- 
position is outstandingly neat and re- 
fined, details of spacing excellent. It 1s 
amazing how a minor defect, one 
which would go unnoticed in even an 
average job, will stick out in otherwise 
perfect, or near-perfect work. The line 
spacing of display sizes should be gov- 
erned by optics. It is not in the case of 
your signature. Note that the ascenders 
of letters like “d” and the caps stand 
much ahove the normal lower-case 
characters. Note, now, that identical 
leading was put above and below this 
line, consideration not being given to 
ascenders. The white space above the 
normal lower-case letters between the 
few high letters, added to that between 


THIS 1S A SHOWING OF THI 


HANDSOME, 


photo 


METHOD 


UNIQUE LIBRA 


SET BY 


compo 


LIBRA AND MANY HAND LETTERED 


~6SITION 


STYLES SHOWN IN FREE 


PHOTO DISPLAY 


BOOKLET 


ryre errinGc Senvicegs | 


RIGHTSON, IN¢ 


Unusual handling of long word permits big size 
on standard post card. Printed in pink, the big 


type doesn’t dominate the smaller type in black 


the top of the line and the line above 
adds up to decidely more than appears 
between the name line and the one be- 
low, all causing the name line to appear 
too low, and not centered between the 
lines above and below it 


Keys to Type Harmony 

SCHOOL OF TECHNICAL TRAINING of 
Okmulgee, Oklahoma.—The best fea 
tures of your 1 1- by 82-inch brochure, 
‘Courses in Printing,” are layout and 
display. Considering the page size and 
content, the effect is strong. That 1s 
good because it is better, we think, to 
err using types maybe a bit too large 
than too small. On publicity items, it 
is better to use types which are bolder 
than might seem necessary. Your et 
rors are in combining inharmonious 
types, and one of these all but ruins the 
otherwise excellent cover esthetically 


With the top display of the cover in 
brush-stroke lettering similar to Brush 
type and the subhead, “Letterpress and 
Offset Lithography,” 
Bold 


in Garamond 


italic, the line “Oklahoma's 


School of Printing” in one of the mod 
ern condensed versions of Bodoni 
strikes a highly discordant note. It 1s 
very condensed while the other types 
are normal, and it is off, design-wise, 
because of the extremely sharp contrast 
of stems and hairlines. Generally 
speaking, letterspacing of condensed 
types is taboo. Letterspacing of bold 
types, in addition, makes lines “spotty 
The effect here is doubled. It is fortu 
nate that display heads on the inner 
pages were printed in the second color 
brown. If they were in black, the Ultra 
Bodoni would overpower the text more 
than it does. In an instance or two, the 
lines of these page heads are—rather, 
seem to be—spaced too closely. Com 
pare the spacing of the heads on pages 
4 and 5. There would seem to be a lead 
more between the lines on page 5, and 
even though there isn’t, it makes a lot 
of difference. In spacing lines of large 
type, one must consider the letters 
Those lines with numerous letters hav 
ing ascenders and descenders will seem 
tighter than those made up mostly of 
normal height letters like “o” and “n.” 
Correct spacing, to continue, is a mat 
ter of optics rather than mechanics, 
particularly if type is large 


Type Only Can Do Job 


JOHN A. Scott COMPANY of Dallas 
Texas.—Your rather new house organ 
compliments both your company and 
Walter F. Schultz, its editor and de 
signer. Three features particularly 
merit the consideration of other read 
ers. First is the name, anything but 
what usually identifies a publication 
such as “News,” or even “Chit Chat 
Scott Talks Type,” functions well 
enough as a name and, in addition, has 
interest-arousing qualities and a meas 
ure of promotion value, It should lead 
recipients inside. A second feature 1s 
likewise illuminating. Design on the 
5'2- by 72-inch cover is nothing more 
than four lines of lettering; there is no 
illustration or ornament, no border 
Ihe angle here ts that with characterful 
type or lettering—nicely and effectively 
arranged—one or the other alone will 
suffice, and constitute “design,” espe 
cially on smaller pages. When depend 
ence is placed solely on type or letter 
ing, its position and spacing generally 
become much more important. A bor 
der can hold imperfectly spaced lines 
together rather satisfactorily. Without 
one, the contour (outline) of the ensem 
ble of lines becomes vital. With the 
three words of your title in three lines 
of quite large and bold cursive, stepped 
left to right instead of flush left or 
centered, a desirable free effect and in 
teresting contour result. Just to get 
meticulous, we suggest the group 
should be shifted a bit to the right be 
cause of the long extension of the “e 
finishing “Type” in the third line. Opti 
cally, which is what counts, this group 
of three lines isn’t balanced laterally 
We believe that the lateral balance on 
the whole would be better if the date 
line now near the lower right-hand cor 
ner were raised about an inch and a 
half and started flush with “Scott,” the 
first line of the title, and the title drop 
ped slightly as well as shifted also to the 
right. Being relatively small, the date 
has a minimum effect on balance, and 
it would have more effect and be seen 
more readily if put where we suggest 


The House of 
Ryerson 


1829 1954 


by Lome Pier e 


Beautiful lettering distinguishes cover (above) and title page (below 


of 7- by 10-inch booklet from the Ryerson Press, Toronto, Excellence 


of lettering more than compensates for “heavier than usual title 


page treatment. Comparison demonstrates how identical art or letter 
ng may be used for both pages of booklets, always with possibility 


of making it larger on cover The relationship achieved between pages 


may be desirable. The cover is given desirable additional strength 
y g J 


through being printed on a heavyweight light tan colored stock 


| The House ¢ 
Ryerson 


820( J) 1054 


by Lone Prevee 
7 Foreword by CH Dickinson 


The Ryerson Press 
The United Church Publishing House 


© Toronto 
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How About the Results? 

Q.—I| run into printing prospects who 
tell me they can beat my proposition both 
in value and price. How do you crack this 


nut? 


A Ask these smart boys whether the 
COmMpctitive quotations can he at yours in 
actual results obtained by customers 
Could it be that your prospects are simply 
bamboozling themselves with beautiful 
words 

Suppose competitive work 1s compar 
ible to yours in quality; suppose the price 
is also comparable; so what? The custom 
er 18 looking through the wrong end of 
the t ke SCOlM 

The payoff is not in the quotations for 
jobs; it is in what one plant can do that 
other plants can't or won't do. And drive 
home this one big point: Quality is rela 
tive. There is minimum quality and there 
is a superb grade. Impress upon your 


prospect that ou are talking about the 


superb and you hope the prospect has no 


illusions about any other kind 


Easy Answer to a Tough One 


QO A prospect said to me I can get 
the best printing at the lowest price plus 
top service from your competitor——why 


should | do business with you.” Have you 


ot an answer tor this one 


4 This prospect loes seem to be in 
vulnerable, but that's where his weak 
point is-——in his cocksureness. Has the 

rospect ever heard about circulation? It 
is to be expected that your competitors 


would try hard to beat your mark. But 
locs the prospect know positively that he 
wont do better if he won't give another 
plant a chance 

Granted that at a certain time you can 
not make a successful quotation, How 
ever, your plant is urying all the time 
Possibly next week, or tomorrow, some 
economy, some improvement will be ac 
complished which will make your plant 
much more competitive. You will then 
be in a position to offer even superior 
work at possibly lower prices than your 
competitors 

Such things have happened and keey 


happening all the tume. Your prospect 
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evidently, does not think so. His attitude 


around 
realize that this could happen to him. He 
thinks he 1s safe; nothing can touch him need of the customer 


v7.11 «. 
Well, you have nothing against your 


and true; but, this is a changing, often 


capricious world. Suppose something does 
happen’ Suppose work does not turn out 


delivery dates are con 


as promised O 
tinually by-passed. What will th 


pect fo then? 


pros 

He is not encouraging you to stick 
around: he is cutting himself loose from 
profitable contacts. He may be caught 
short and have no place to go. Let the 


prospect give you an order and you will 
prove that it's a wise cat that has more 
than one trick up its sleeve 


Forget Price Concessions 
Q.— Repeat orders nearly always bring 


uy the matter of price CONCCSsiONs How 


Printing salesmen interested in having Mr. Irving fo you get around this obstacle? 

Sherman, who prepares material in this depart 

ment, answer special questions, may address him A Demand for price CONCESSIONS 415 
in care of The Inland Printer a natural reaction on the part of ever 


body in business. Yet often the stand 


taken 1s a shot in the dark 


is that progress 15 finished Assume a plant Rives a price CONces 


Just because he hasn't yet been kicked sion to a customer. To what extent will 
by your competition, he doesn't this make the job better for the customer? 
And isn us the sol ¢ all-pervasive 
And t this tl le, th ll-j 


That is one side. Take the other your 


competitors; they are all honorable boys side: Your firm has a certain amount of 


Here's a piece of good promotion used as an inside back cover ad on house organ of Chicago printer 








AMMOUNCEMENTS © BOOHLETS © CALENDARS © CATALOGS © BUSINESS CARDS © CHECKS © CiNCcULaRS 








“4 
7 ae coMAN | 
| yn 
} WANTED 
wae 
Z la 
~ 
Salesman for hire... Cheap 
Chances are you wouldn't have this fellow at twenty cents a week 
W u hi ale in to represent your organization you natura 
ant hom t ike the best possible impression 
Wher u buy printing you are hiring thou ands of salesmen t 
ur product or your service ur crusade, When we print your 
rder ed ur part to mesure that ur salesma reat, clean 
scula roomed fective! 


LeFEBVRE PRINTING COMPANY 


Telephone KEystone 9-3890 


BROCHURES © BLOTTERS © TICHETS © GHFICE FORMS © LETTERHEAOS © MENUS © TYPOGRAPHY «© LaTOUT 
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time and money invested in each job. It 
must get a fair return on this investment 
The customer, by insisting on price con 
cessions on repeat orders, jeopardizes this 
fair return 

Realism compels admitting that one 
of two things may happen: Your firm 
may grant the price concession, then be 
compelled to shave on the job, or it may 


drop the customer altogether, finding him 


too unprofitable to handle. In either case, 


wouldn't the customer as well as your 
firm lose out? 

Good business practice and common 
sense suggest forgetting about price con 
cessions; the customer should concentrate 
on getting good work and hence better 
returns from prinung 





The Inland Printer maintains a Book Department and copies of the Book List may be obtained by 
writing the magazine, 309 W. Jackson Bivd., Chicago 6, Ill. When so noted, books reviewed here 
may be obtained by sending money order or check with order. Price includes 35¢ handling charge 


Another Penrose Annual 

THE PENROSE ANNUAL, Vol. 49, 
edited by R. B. Fishenden ( Hastings 
House, 41 E. 50th St, New York 22 
$8.50. Printed in England. ) 

Every year since 1895, except for in 
terruptions during the two World Wars, 
The Penrose Annual has represented just 
about the finest printing production in 
the world. The new volume is no excey 
tion. Handsomely printed, illustrated, and 
bound, it is not only an inspiring example 
of graphic arts production but a valuable 
source of information 

In addition to many different printing 
processes represented in the text portions 
of the book, the 


contains more than 30 examples of out 


Illustrations” section 


standing work, ranging from a deep-em 
bossed menu cover for a royal luncheon 
to a simply-executed but effective two 
color letterhead 

In the text section are 40 special arti 
cles, prepared by graphic arts authorities, 
reviewing new technical developments 
and discussing many aspects of design 
Several Americans are among the con 
tributors. Paul A. Bennett of Mergen 
thaler Linotype Co. has an article on de 
signer Will Bradley, illustrated with five 
pages of Mr. Bradley's work. Another 
Mergenthaler man, Jackson Burke, gives 
An Introduction to Linofilm,” and War 
ren Childers of Interstate Offset Products 
Co., Houston, has an article on the Aqua 
trol dampening system for offset presses 
FE. W. Thomas of Speaker-Hines Printing 
Co., Detroit, tells about his company’s ex 
perimental work with the dry offset pro 
ess, a subject he wrote about in THE IN 
LAND PRINTER, November, 1954. Other 
technical articles cover a variety of topics 
from printing education to the non-metal 


Collobloc halftone process 


R & E Council Book List 

A list of Research & Engineering Coun 
cil publications selected for their lasting 
value is being offered to workers in the 
printing field Subjects include | roceed 
ings of conferences on makeready and 
premakeready, color photography, and 
color printing. Among other topics cov 
ered in pamphlets and books are repro 
duc tion } rooting preve ntive maintenance, 
and the care and use of printers’ rollers 
Copies of the list are available from the 
Research & Engineering Council of the 
Graphic Arts Industry, Inc., 719 Fifteenth 


St., N. W., Washington 5, D. ¢ 


Clip Book of Art ‘Spots’ 

SECOND ANNUAL OF CLIP BOOK ART 
(The Inland Printer Book Department, 
$10.45 

Printers and lithographers who need 
spot’ illustration material for customers 
jobs will find a wide selection of it in this 
book. Classified under such headings as 
Summer Entertainment,’ and “Land 
marks” are several hundred line drawings 
that can be used to enliven printed ma 
terial. The book has 56 pages of artwork 


all printed one side on coated stock 


Magazine Layout Ideas 

10] USABLE PUBLICATION LAYOUTS 
by Butler, Likeness, and Kordek ( Butler 
7 ypo Design Research Center, Mendota 
Ill. $ 

Any printer who produces a house 
magazine, or who is called upon for ideas 
by customers who publish magazines, will 
find a variety of layout ideas in this new 
book 

Taking a new approach to layout prob 
lems, the authors have divided their book 
into six sections. The first shows examples 


of lively layouts that are possible when 


no illustrations are available. Succeeding 
sections show various arrangements pos 
sible with two, three, four, and five or 
more illustrations. Each page in the book 
shows a large-size layout example. The 
accompanying text details the techniques 
employed, identifies the headline type, 


and suggests possible variations 


Early English Printing 

THE FIRST CAMBRIDGE PRESS IN ITS 
EUROPEAN SETTING, by E. P. Gold 
schmidt (Cambridge University Press, 

FE. 57th Se, New York 22. $3.75) 

For anyone interested in the historical 
background of printing in the Western 
world, this book offers an account of one 
of the significant developments in Euro 
pean publishing 

John Lear of Sicburg, more commonly 
called John Siberch, set up a press at 
Cambridge in 1521. His backers were the 
leading Cambridge humanists of the time 
Within about a year, he printe d ten books 
and then returned to the Continent. Al 
though the venture was short-lived, it was 
an expression of the growing cultural in 
terest of the times, as the author shows by 
relating this event to other contemporary 
printing and publishing activities taking 


place in Europe 


Litho Training Manual 
4 AND 2, Navy Train 


ing Course (Supt. of Documents, Gov 


LITHOGRAPHER 


ernment Printing Office, Washington 25 
DC. $1.75) 

First published in 1949, this training 
manual has been revised and brought uy 


to date to include recent developments 


n equipment and platemaking tech 
niques. Although aimed specifically at 
Navy training programs, the book offers 
basic information that will be helpful to 
both apprentice and journeyman. All sig 
nificant processes now in use are de 


scribed, and operating instructions are 


given for various types of equipment 


Tips for the Salesman 

WHERE Do You GO FROM No, b 
Leon Epstein (Sales Research Institute 
104 Park Ave., New York | $3.95 

The author has been a sale simian Sales 
manager, advertising manager, and publi 
relations counsel, and he now 1s a man 
agement consultant specializing in sales 
advertising, and public relations. Our of 
his experience in these fields, he has set 


asic rules of 


flown in readable form the 
good selling 
Beginning with the principles of suc 

cessful selling, Mr. Epstein offers a per 
sonality-rating scheme for the salesmen 
looks at sales problems from the custom 
ers point of view, and analyzes the best 
techniques of openings and closings. Al 
though it deals with salesmanship in gen 
eral, the book has valuable tips and speci 
fic suggestions for anyone in the special 


ized field of printing sales 
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Basic Design 
for Today 


Xi—Menu Inside Pages 


Sy G. AW. Petty 





w® Restaurant menus are utilitarian 
pieces, not works of art. They are slapped 
about, bent, creased, and splattered with 
gravy. For these reasons they are usually 
printed on the toughest stock possible to 
obtain——the kind that will “take it 
Aside from this requirement they 
should be readable and understandable 
They should be readable in dim light 
(“atmosphere,” you know! ) as well as in 
the best light. Type should be as big as 
possible, consistent with good taste, and 
the inks should in no way dull good de 
sgn or force a patron to squint to make 
yut what is offered 
The menu should be understandable 
the diner should be able to figure out, 
without having to question the waiter, 
what he will get with his meat—app« 
tizer, vegetables, salad, dessert, etc. He 
should not be forced to look all over the 
sheet to find out. The items should be 
bracketed together in some fashion. Ex 
tras, such as drinks, special desserts, and 
soups, can be listed elsewhere, of coursé 
These are rules that all must know and 
obey 
But the menu must be readable, too, 
in that ink and paper are of a correct com 
bination, If you believe that black on 
white is the most legible, you may bx 
surprised to learn that a recent study dis 
closed these somewhat startling combi 
nations, in order of readability: black on 
yellow, green on white, red on white, blue 
on white, white on blue, black on white, 
yellow on black, white on red, white on 
green, white on black, red on yellow, 
green on red, red on green, blue on red 
It's hardly conceivable that a menu 
would be printed in many of these com 
binations, but it could be that you want to 
obtain a particular resule when printing 
a heading over a unt. The information 1s 
of enough value to store away for reter 


ence on future jobs 


Has Definite Relation to Cover 


The inside of the restaurant menu 
should bear a definite kinship to the front 
cover. The same design, the same orna 
mentation or arrangement of units, the 
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same inks should be used. Of course, all 
of these practices should be observed at 
all times in items of this nature 

The examples demonstrate some of the 
courses that may be followed. With the 
exception of one, all are companions to 
the front covers discussed in June 

The example on this page has consider 
able decoration. The fancy units and the 
rule box could be run in color if greater 
force is desired. Other border or corner 
units could be used and similar results 
obtained, depending on the material 
available in the shop 

Example A uses the same decorative 
units as its front cover. On the right-hand 
side—where the eye naturally falls when 
the sheet is opencd—appear the items 
that are to be “pushed.” Incidentals 
sandwiches, drinks and salads—appear 
elsewhere. In this way the diner is encour 
aged to order a full dinner—to spend 
more money. Note how easy it is to find 
the various items. There is no need to 
search for them 

Example B is another single-sheet af 


fair, simple and unostentatious, but easy 


In this menu layout, the fancy units and the rule 
box could be run in color if greater force is 
desired. Other border or corner units may also 


be used, depending upon materials available 














to read and understand. The rules around 
three sides serve as decoration and weld 
the various elements into one unit. A 
companion page could be made by re 
versing everything—rules on the top, 
bottom, and left, heads flushed on right 
Example C, as shown here, is a single 
sheet affair with emphasis placed on the 
special” through the use of color. The 
items Offered are listed in order of popu 
larity or ease of preparation. The type 
faces used could be changed to others of 
like design without losing effectiveness 
to any great extent 
Example D is chic and modern, fea 
turing one of the tricks designers often 
call on—vertical rules in color across hor 
izontal rules in black. Again, note how 
easy it is to find the various items a hun 
gry diner looks for. An alternate design, 
if preferred, could be obtained by flush 
ing the heads to the inside gutter 
Example E is an involved affair that 
would meet with the approval of many 
As with Example A, full-course dinners 
are emphasized more than the snacks. The 
special” is given display through the use 
of a box made of spaced dots, and this 
ties the inside design to the front cover 
The rows of dots are not hard to do. They 
are spaced periods on slugs positioned 
around wedges of wood cut to shape and 
mortised. (For more detailed directions 
of this phase of letterpress printing, see 
THE INLAND PRINTER for March, 1937, 
page 83, or March, 1938, page 34. ) 
Example F features one of my favorites 
a tint block cut from a rubber plate 
to give shape and interest to the sheet. As 
shown here it is a single page, but a com 
panion page could be made by reversing 
the units. The shape of the color tint, too, 
could be changed to suit the name of 
the restaurant, its decoration, or the tast 
of the client 


Store Ideas for Future Use 


These are suggestions, representative 
of what can be done. Quick thumbnail 
sketches made from restaurant menus 
where you eat, doodling on paper, adapt 
ing designs of other items of printing 
these can produce other ideas. A “swipe” 
drawer or scrapbook, filled with designs 
that have been attractive to you, can store 
up many other ideas for future use 

Above all, reme mber, the type should 
be as big and readable as possible, con 


sistent with good taste 


© The first specimen book to be issued by 
an American type foundry was printed 
in 1809 by the Philadelphia firm of Bin 
ney and Ronaldson 


@ In 1769 Abel Bush, who cast the first 
type known to be cast in North America, 
pulled down a leaden statue of King 
George III in New York and transported 
it to his premises, presumably to be used 
for type metal 
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Perforator is designed for accurate register 


Oversize Rotary Perforator 


Designed oversize for more accurat 
side register adjustments, the new Ros 
back 300 Series rotary slot pertorator 1s 
being made in two models. No. 440 takes 
sheets 40 inches wide, and No 6 will 
handle sheets up to 46 inches wide. Both 
machines will perforate any stock from 
9-pound manifold to post card weight 
The 400 Series machines will do either 
continuous or strike perforating, and 
skips can be set for any length of 2 
inches Or more at any position on the 


sheet 
Minimum spacing between lines of slot 
As 


used on the 


as 20 


O-inch 


perforations 1s inch many 


pairs Of heads can be 


processed in 1'2 minutes 


left), 


IN EQUIPMENT AND SUPPLIES 


machine, and the 46-inch machine will 
take up to 25 pairs. Perforating heads are 
interchangeable with those used on the 


Rosback 22 Special machine 


An automatic electric indicator shows 


the operator exactly when to feed sheets 


for accurate strike perforating, and a var 


iable speed control is as standard 


provided 
equipment 
Also 


front 


included as 

feed table 

and 
An 


at 


standard equipment 
{< ed 


teed 


are a extension for 


gy long sheets left and right 


side guides automatic, 


jogging 


lay-boy is available xtra cost 


Far 
Benton Harbor 


information I P. Rosback Co 


Mich 


Automatic Carbon Feeder 
ICM col 


a new carbon 


Designed to work with an 


lating and tipping machine 


interleaving unit is said to increase pro 


duction of snap-out forms from two to 


three 
Called Cart 


tuated b 


times 
O-Mati 


the upping machine foot con 


the device 1s ac 


trol to place carbon paper accurately in 


position. The operator can work at maxi 
mum speed without handling the carbon 
paper 


Phe 


clean-edge carbon, and it also can handle 


new device feeds either solid or 


two sheets at a time for single forms. A 


built-in safety trip automaticall 


if a carbon 


stops 
operation is missed 


Phe 


ivailal le 


automatic carbon feeding unit is 


on new machines and for fa 


tory installation on machines currently in 


SCTVIC¢ 

For information: |. Curry Mendes 
Corp., Canton, Mass 

and inserted (right) in register with the form 
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Only 132 days to Christmas 


And none too soon for retailers, manufacturers 
and mail order firms—and their printers too—to 
be thinking about printing papers for 

Christmas catalogs and sales promotions. Your 
nearby Oxford Merchant will be glad to show 
you what fine printing papers can do to help 
make your holiday catalogs and promotions an 


outstanding success. 








Announcing, NEW COATED 
& OFFSET PAPERS 
ia 


SEE NEXT PAGE cnt 
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OXFORD PAPER COMPANY, 230 Park Avenue 





This insert is a sample 
of the offset results / 
you can get on 


OXFORD PAPER COMPANY 


KUMEORD., MAINE * WEST CARROLLTON, OHIO 
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Pia NOFLEX is one of Oxford’s three new coated offset 
papers, perfected after three years of research and now in 
full production. All three rank high in brightness, opacity 
and appearance and have excellent dimensional stability. 
A new, exclusive coating formula gives them a level, polished 
surface with high pick-resistance for outstanding press 
results in monotone and full color. 


PLANOFLEX is a moderately priced, coated-two-sides offset paper 
with printing qualities comparable to higher priced offset enamels 
Planoflex meets all normal requirements for quality offset repro 
duction in monotone and full color, It takes varnish well and is 
also suitable for letterpress gloss ink printing 


SWIFT RIVER is a low priced coated-two-sides offset sheet approach 
ing Planoflex in printing qualities and appearance. It is recom 
mended for quality offset reproduction in monotone and full color 
It is suitable for varnishing and for letterpress gloss ink printing 


UNIFLEX-C15 is a companion sheet to Planoflex in coated-one-side 
offset, It is equal to Planoflex in printing qualities and appearance 
It, too, meets all normal requirements for quality offset reproduc 
tion in monotone and full color; it is excellent for varnishing as well 
as for letterpress gloss ink printing 

TWO VALUABLE AIDS. (/ ) The oxrorod rarer secector cHart helps you select the 
right grade of paper for each job. (2) The Oxford Paper COST CALCULATOR 


quickly gives the exact cost per 1000 sheets for common weights and sizes of 
printing papers. Ask your nearby Oxford Merchant or write us direct. 








Nation-wide Service 
Through Oxford Merchants 


Albany, N. Y 
Asheville, N. ¢ 
Atlanta, Ga 
Augusta, Maine 
Baltimore, Md 
Bethlehem, Pa 
Boise, Idaho 
Boston, Mass 


W.H. Smith Paper Corp 

Henley Paper Co 

Wyant & Sons Paper Co 

Carter, Rice & Co. Corp 

The Mudge Paper Co 
Wilcox-Walter-Furlong Paper Co 
Blake, Moffitt & Towne 

Carter, Rice & Co. Corp 

Storrs & Bement Co 
Franklin-Cowan Paper Co 

Caskie Paper Co., Inc 

Henley Paper Co 

Bond-Sanders Paper Co 
Bermingham & Prosser Co 
Bradner, Smith & Co 
Marquette Paper Corporation 
Midland Paper Company 

The Whitaker Paper Co 

The Johnston Paper Co 

The Whitaker Paper Co 

The Cleveland Paper Co 

The Whitaker Paper Co 
Bermingham & Prosser Co 

Chope Stevens Paper Co 
Blake, Moffitt & Towne 

Henley Paper Co 

Green & Low Paper Co., Inc 
Storrs & Bement Co 

Henley Paper Co 

MacCollum Paper Co 
Bermingham & Prosser Co 
Bermingham & Prosser Co 
Graham Paper Co 

Louisville Paper Co 

Roach Paper Co 

Blake, Moffitt & Towne 

Blake, Moffitt & Towne 

Louisville, Ky Louisville Paper Co 
Lynchburg, Va Caskie Paper Co., Inc 
Manchester, N. H C. H. Robinson Co 
Memphis, Tenn 
Milwaukee, Wis 


Buffalo, N. Y 
Charlotte, N. C 


Chattanooga, Tenn 
Chicago, Il 


Cincinnati, Ohio 


Cleveland, Ohio 
Dayton, Ohio 

Des Moines, lowa 
Detroit, Mich 
Fresno, Calif 
Gastonia, N. C 
Hartford, Conn 


High Point, N. ¢ 
Indianapolis, Ind 
Kalamazoo, Mich 
Kansas City, Mo 


Knoxville, Tenn 

Little Rock, Ark 
Long Beach, Calif 
Los Angeles, Calif 


Louisville Paper Co 

Allman-Christiansen Paper Co 

Sensenbrenner Paper Co 

Wilcox-Mosher-Leffhoim Co 

Bond-Sanders Paper Co 
Newark, N. J Bulkley, Dunton & Co., Inc 
New Haven, Conn Bulkley, Dunton & Co 

( Division of Carter, Rice & Co. Corp.) 

Storrs & Bement Co 

Baldwin Paper Co., Inc 

Bulkley, Dunton & Co., Inc 

Green & Low Paper Co., Inc 

Kennelly Paper Co., Inc 

The Whitaker Paper Co 

Blake, Moffitt & Towne 

Western Paper Co 

Atlantic Paper Co 
Wilcox-Walter-Furlong Paper Co 

Blake, Moffitt & Towne 

General Paper Co 

Brubaker Paper Co 

Portland, Maine C. H. Robinson Co 

Portland, Oregon Blake, Moffitt & Towne 
Providence, R. I Carter, Rice & Co. Corp 

Reno, Nevada Blake, Moffitt & Towne 
Richmond, Va Cauthorne Paper Co 
Rochester, N. Y 

Sacramento, Calif 

St. Louis, Mo 


Minneapolis, Minn 
Nashville, Tenn 


New York, N. Y 


Oakland, Calif 
Omaha, Neb 
Philadelphia, Pa 


Phoenix, Ariz 
Pittsburgh, Pa 


Genesee Valley Paper Co 

Blake, Moffitt & Towne 
Bermingham & Prosser Co 

Graham Paper Company 
Shaughnessy-Kniep-Hawe Paper Co 
Tobey Fine Papers, Inc 
Blake, Moffitt & Towne 
Blake, Moffitt & Towne 
Blake, Moffitt & Towne 
Blake, Moffitt & Towne 
Blake, Moffitt & Towne 
Bermingham & Prosser Co 
Blake, Moffitt & Towne 
Bulkley, Dunton & Co 

( Division of Carter, Rice & Co, Corp.) 
Mill Brand Papers 

Paper House of New England 

Blake, Moffitt & Towne 

Blake, Moffitt & Towne 

Paper Merchants, Inc 

Blake, Moffitt & Towne 

Washington, D. ¢ John Floyd Paper Company 
Worcester, Mass Esty Div. Carter, Rice & Co. Corp 
York, Pa The Mudge Paper Co 


San Bernardino, Calif 
San Diego, Calif 

San Francisco, Calif 
San Jose, Calif 
Seattle, Wash 

South Bend, Ind 
Spokane, Wash 
Springfield, Mass 


Stockton, Calif 
Tacoma, Wash 
Toledo, Ohio 
Tucson, Ariz 


New York 17. N. Y. % OXFORD MIAMI PAPER COMPANY, 35 East Wacker Drive, Chicago 1, IL. 


Mills at Rumford, Maine, and West Carrollton, Ohio 

















seer 





New rotary slot hole perforator is designed primarily for use with pile feeders and lay-boy joggers 


Rotary Slot Hole Perforator 

A rotary slot hole perforator, said to be 
the first really new machine of its type in 
over 30 years, is primarily designed for 
use with pile feeders and lay-boy joggers 
When used with this equipment, the new 
machine will give 30 per cent greater pro 
duction on strike work, 20 per cent more 
output on straight-line perforating, and 
as much as 50 per cent reduction in setup 
time, according to the manufacturer. 

Called the N-D rotary slot hole perfor 
ator, the machine can also produce scoring 
and slitting. Scoring heads are available 
for any purpose. The machine will fit into 
present N-D automatic perforating units 
It is being made in 30-, 46-, 42-, and 45 
inch sizes, and a hand-fed model also is 
available 

For information: Nygren-Dahly Co., 
1422 W. Altgeld, Chicago 14 


Electronic Tape Counter 

Pressroom, bindery, and shipping pro 
duction can be boosted when accurate 
counts are available quickly, and the 
Tape-Inserter just introduced by Post 
Machinery Co. is designed to provide ac 
curate production counting 

Working in conjunction with the Post 
Decitron clectronic counter, the Tape 


Inserter slips a tape——-from one to six 
inches long—between pieces delivered 
from any production machine. The num 
ber of pieces delivered between tapes is 
set in advance by the machine operator, 
and a quick visual count of the tapes gives 
an accurate count of total production. The 
Decitron counter, which operates on pho 
toelectric principles, is actuated by the 
finished sheets coming off the press 

For information: Post Machinery Co., 
Beverly, Mass 


High-Speed Printer-Sheeter 

The HHH Flexo-Press, a three-color 
machine, has been announced as available 
in two sizes: the No. | sheet, 34x25! 
and the No. 2 sheet, 2544x254, con 
trolled by C.P. change gears. The roll-to 
sheet machine has been tested success 
fully on standard sulphite papers and thin 
tissue, printing type matter, large solids, 
and line cuts in three colors on one side 
of the web, or two colors on one side and 
one color on the reverse 

Among features of the new machine, 
according to the company, are its versa 
tility, color range, fine register, and high 
speed operation 

For formation: H. H. Heinrich Co., 
111 Eighth Ave., New York 11 


Printer-sheeter prints three colors on one side of web or two colors on one side, one color on reverse 





Contact Printing Method 
To Make Photolettering 


A simplified device called ProType has 
been introduced for setting display type 
photographically. The basic piece ot 
equipment is a back-lighted working sur 
face on which a layout and special sensi 
uzed paper are placed, Negative font mat 
rices, called ProFonts, are then positioned 
by the Operator and exposed, one letter at 
a time, with a special light source attached 
to the unit 

The device is essentially a contact print 
er, and the manufacturer says that com 
position can be produced at the rate ot 
two or more words per minute. Letter 
spacing is controlled by scales on the 
machine and on each ProFont, and ex 
posure of each letter takes only about one 
second. Because of the special nature of 
the sensitized paper and light source, the 





Photocomposer utilizes a built-in spacing system 


process can be carried on under ordinary 
room illumination 

ProFonts, which are available in many 
letter styles and in sizes from 6- to YO 
point, are designed for fast use. The 
letters that comprise BO per cent of the 
average job are placed along one side of 
the matrix and the remaining letters along 
the other side 

Sensitized paper is available in 8! 
and 14%4-inch rolls up to 150 feet long 
permitting layouts to be made up in one 
piece and eliminating the need for past 
ing up individual sections 

For information; ProVype, In 05 


FE. 45th St., New York | 


Lightweight Magnesium Furniture 

Doven Machinery & Engineering has 
announced that it 1s again making mag 
nesium mounting bases and furniture for 
letterpress forms. Magnesium bases are 
made solid in all sizes up to 20x26, and 
the material is precision machined for 
mounting Copper, zine rubber and j las 
tic | late $, aS we ll as electros and stereos 
The magnesium furniture also is avail 
able in all standard sizes 

For information: Doven Machinery & 
Engineering, Inc., 2706 W. Van Buren 
St., Chicago 12 
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Variable or Fixed Speed 
With New Lino Drive 


Now available as optional equipment 
for all Linotype machines is a noiseless 
V-belt motor drive claimed to offer many 
advantages in COMposing room Operation 
Said to be vibration-free, the new drive 
uses a standard one-half horsepower mo 
tor. This makes it possible to obtain re 
placements quickly, or even substitute 
motors from other plant equipment in 
case of emergency 

The new V-belt motor drive offers a 
choice of variable speed or any of four 
fixed speeds—-624, 8, 10, or 12 lines per 


minute. Whenever production require 


ments call for frequent changes of ma 
chine speeds, the variable-speed attach 
ment lets the operator make the necessary 
adjustment quickly for any speed from 

through 12 lines per minute 

Speed changes are made while the ma 
chine is running simply by moving a cam 
ming lever that is calibrated for relative 
machine speeds. The camming lever shifts 
the motor position, changing the pitch 
diameter of the variable-speed pulley and 
increasing or decreasing the speed of the 
machine 
Meryenthaler Lino 


Brooklyn 5 


hor information 


type Co., 29 Ryerson St 


Sturdy Measuring Magnifier 

Pressroom workers can now obtain a 
seven-power magnifier designed to with 
stand rough treatment. The eyepiece Is 
mounted in a sturdy plastic frame with 
clear sides that permit full illumination 
of the object being examined. The metal 
mounted eyepiece screws into the fram 
for accurate focusing 

Available as optional equipment for 
the magnifier are removable scales that 
may be used to measure dot radius, line 
thickness, and other dimensions 

Vor information: Bausch & Lomb O; 
tical Co., 645 Set. Paul St., Rochester, N.Y 





Linotype V-belt drive offers choice of variable 


or fixed speeds; belt guards are removed here 


Carbon-Tissue Transfer Machine 

A new variable-size transfer machine 
has been developed for precision laydown 
of carbon tissues for close register of roto 
vravure cylinders 

Ihe machine 1s made in two sizes tor 
narrow and wide web use. The larger size 
takes cylinders with face widths from 24 
to 92 inches and circumterences trom 20 
to 60 inches. The small model handles 
cylinders with face widths from 12 to 55 
inches and circumferences trom 12 to 50 
inches. The frames are adjusted for dif 
ferent cylinder widths simply by turning 
a crank 

Features of the machine include a pre 
cision indexing wheel for positioning 
pages on the cylinder and a side register 
mechanism for lateral adjustment of the 
cylinder. A retractable bridge at the rear 
provides a vernier setting for the marking 
ind relocating device and the cross-hatrt 
marker 

A carbon-tissue guide controls the tis 
sue while it is being transferred to the 
copper intaglio cylinder, and shields it 


from the water being applied to the cylin 


ler. The squeegee roller, parallel to the 


Light table has a three-way fluorescent lighting system, a tilting top, and side tables for supplies 
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cylinder, gives positive control of the tis 
sue at all points of contact 

The machine is built so that a ! 
horsepower drive motor and variable- 
speed gear unit may be added to rotate 
the cylinder in either direction. Leveling 
screws in the base facilitate setup and 
make it easy to level the machine 

lor information: George F. Motter’s 
Sons, 1432 S. Pershing Ave., York, Pa 


Special Display Faces 

Three new type faces have been intro 
duced for special display uses. As a logical 
progression from the sans serif Grotesque 
faces, the typographer now can get Am 
sterdam’s Egyptian design. The face is 
available in both bold condensed and bold 


extended in all standard sizes from 8 


to /2-point 
The Reiner type family also has a new 
addition in Reiner Black, a heavy version 


of this cursive face designed for informal 


| Zyavel Baseas 


Amsterdam Type | 
Netherlands | 


Reiner Black (top) and Egyptian condensed and 


extended are designed for special display use 


Reiner Black is available in 
15, 


display use 
point sizes of 14, 16, 20, 24, 28, 36 
and 60 

For imformation 
nental Types & Graphic Equipment, Inc 


68 Fourth Ave., New York 10 


’ 


Amsterdam Conti 


Process Color Accessories 
A full line of process color accessories 
is now available for the Robertson Mode! 
’() darkroom camera. Included are posi 
tive and plate holders, a manual flash 
lamp, a glass screen mechanism, and an 
open copyboard to allow backlighting of 
transparencies 
Robertson Photo 
Elston Ave., Chi 


For information: 
mechanix, Inc., 306 


cago 18 


Precision Light Tables 

A new line of light tables is designed 
tor precision layout, stripping, and line 
up work in all types of printing opera 
tions. Called the Imperial line, the tables 
have two accurate straight-edges that can 
be used together or separately. Both 
straight-edges are operated by chain 
drives controlled by vernier mechanisms 

Three scales—one on each side and 
one at the front of the table—are pro 
vided with engine-cut, »'5-inch centering 
scales 
;-inch plate glass, 
precision ground to eliminate distortion 

Bar-Plate Mfg. Co., 


Boston Post Rd., Orange, Conn 


The table surface is 


For twnformation 
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Special Numbering Machine 

A numbering machine has been de 
vised especially for producing printed 
forms to be used in “terminal digit” in 
dexing systems 

Terminal digit indexing, widely used 
by insurance companies, is a numerical 
filing system using a series of six num 
bers arranged in pairs, that is, 12-34-56 
The first group is a primary guide num 
ber to a section of the file, the second 
refers to a secondary guide card in the 
file, and the third is the folder number 
Gaps in the numbering sequence do not 
affect the system, as they do with a 
straight numerical system, where only the 
end of the file is open for new material 

The new DU rotary numbering ma 
chine prints the two fixed hyphens and 
is especially arranged for the terminal 
digit indexing system. It can be used on 
all types of rotary presses. In addition, 
similar units are available for flat-bed 
presses and for hand numbering 

For information: William A. Force & 


Co ‘ 216 Nichols Ave ° Brooklyn 5, N Y 


Combination Retouching Stand 

All working materials can be kept close 
at hand with a new unit that combines a 
retouching table with a storage locker 
The retouching table, which has a 24x30 
inch top, is available with either frosted 
or clear glass. Two sizes of glass can be 
furnished: 18x22 or 22x28. The top can 
can be tilted up to a vertical position, and 
hold-down clips are furnished for attach 
ing artwork to the board 

For information: Nemes Furniture Fac 
tory, 2641 Lehmann Ct., Chicago 14 





Retouching stand has light top, storage cabinet 


Inks for Package Printing 

The new Higlo gloss inks announced 
recently for package printing were de 
veloped for higher quality work on prem 
ium stocks and solid and corrugated con 
tainers, according to the manufacturer 
The inks are said to resist scuffing better 
than conventional gloss inks and to tray 
wet or dry over other Higlo inks regard 
less of the time between printings 

The manufacturer also says that the 
Higlo inks give thorough coverage with 


out mottling or pinpointing, lay a smooth 
finish on solids and type matter, and give 
a longer-lasting gloss finish 

For information: J. M. Huber Corp., 
1478 Chestnut Ave., Hillside, N. J 


Flexible Lift Truck System 

A new lift truck system, called Roll 
N-Stor, has been introduced for low-cost, 
flexible materials handling in the plant 
and warehouse. The system uses a pat 
ented lift jack in conjunction with “semi 
live” skid trucks. The lift jack, equipped 
with two wheels, has a stud that engages 
a bracket on one end of the platform 
Downward pressure on the jack handle 
raises the platform so it can be moved to 
any location. When not in use, the lift 
jack can be stored in an upright position, 
and the skid trucks can be stacked easily 


\K 





Hand trucks give economical materials handling 


The skid trucks are available in a wide 
range of platform sizes, with metal, 
molded plastic, or rubber-tired wheels. 

For information: Hamilton Caster & 
Mfg. Co., 1700 Dixie Highway, Hamil 
ton, Ohio 


Redesigned Display Face 

Another new type face for display work 
has been introduced as a redesigned ver 
sion of an older face. The new design is 
Fortune, a modern version of Clarendon, 
which first made its appearance in the 
1840s. Fortune will be available in light, 
bold, and extra bold weights, and in light 
italic. Fortune Light in sizes trom 1% 
through 436-point is now available, as is 
the bold weight in 36-point 

Bold and extra bold weights will be 
available shortly in the 18- through 36 


point sizes. Later, the complete range 


from 8- through 84-point will be in stock 
in all weights 
For information: Bauer Alphabets 


Inc., 245 E. 45th St., New York 17 
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Power back gauge now available for C&P cutters 


C&P Power Back Gauge 

A power-driven back gauge is now 
available as optional equipment for 
Chandler & Price inch automatic pa 
per cutters. Driven by a special reversing 
motor, the gauge is designed to return 
to the extreme rear position after each 
cut, unless the operator presses the stop 
button, Front and rear limit switches con 
trol travel of the gauge. Precise position 
ing of the lift for each cut is obtained with 
an illuminated micrometer and hand 
wheel located at the front of the machine 
The new back gauge must be installed at 
the factory 

For information: Chandler & Price Co., 
6000 Carnegie Ave., Cleveland 


Line-Operated pH Meter 

Photovolt Corp. has brought out a new 
line-operated pH meter for offset press 
room use that features an extra-large in 
dicating meter. The meter, Model 110, 
which covers the entire pH range from O 
to 14 without switching, has a seven-inch 
scale that makes accurate readings CaSY 
The unit also has a built-in voltage selec 
tor that permits Operation from any pow 
er source from 80 to 260 volts 

Speedy 


operating a single control. Readings can 


direct readings can be taken by 


be made accurately within .02 pH unit 
Electronic components have been espe 
cially chosen for long life and low power 
consumption. Concise operating imstruc 
tions, in step-by-step form, are engraved 


on the front panel of the instrument 


' 
which is furnished complete with all suy 
plies necessary for Operation 
For information: Photovolt Corp., 95 


Madison Ave., New York 16 


Fortune, shown here in 36-point light and bold, is a modern version of Clarendon, 19th century face 


ship was propelled 
Weights and me 
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MONTH’S 


Devoted te timely items concerning men ond 
events assecioted with printing. Copy must reach 
editor by 15th ef menth preceding issve date 


NAPL Expects Big Crowd 
At Cleveland Convention 


Timely topics covering all phases of 
lithography are due for study at the Na 
onal Association of Phote-Lithograph 
ers’ 24rd annual convention and exhibit, 
sept. 21-24 in Hotel Statler, Cleveland 

Executive vice-president Walter I 
Soderstrom forecasts that the convention 
will be one of the largest in NAPL’s his 
tory. All exhibit space has been sold 

Chairing a panel discussion of quality 
control will be Stanley R. Rinehart, Print 
ing Division assistant manager, E. |. du 
Pont de Nemours & Co. John F. Perrin, 
manufacturing manager, Eastern plants of 
the United States Printing & Lithograph 
(Co., will lead a panel on what's new i 


equipment, supplies, and methods 

Sept. 24 will be litho craftsmen’s da 
featuring question-and-answer sessions 
Lithographic Technical Foundation, Na 


tional Association of Litho Clubs and 


Cleveland Litho Club have been invited 
to participate. Panel chairman will b 


William J. Stevens, Eastern offset sales 
listrict manager, Michle Printing Press 
and Manufacturing Co, Panelmen listed 
are 

echnical Michael H Bruno I tho 
graphic Technical Foundation, paper, Jo 
seph H. Dunton, W.C. Hamilton & Sons 
camera, John McMaster, Eastman Kodak 
Co.; ink, Fred J. Dankert, Howard Flint 
Ink Co., press, Howard Seel, Harris-Se 
bold Co.; plates, Adolph Fletcher, Copi 
fyer Lithograph Corp.; chemical, Albert 
R. Materazzi, Litho Chemical and Suppl 
Co 

Other topics and speakers lined up so 
far are what's new in photography, L. | 
Goda, }r., Eastman Kodak, silk screen as 
i supplement to lithography, Ralph Kar 
president, Screen Flock Industries 
Irv ind vice-president, Screen Process 
Printing Association, International; labor 
relaunons, George A. Mattson, Chicago 


Lithographers Association executive di 
rector, platemaker-lithographer relations 
William T. Stevenson, Stevenson Photo 
Color Separation Co., production stand 
irds, Fred W. Hoch, management con 
sultant, litho advertising and public re 


Jations, Charles V. Morris, assistant to th 
president, Reinhold-Gould, In¢ Lamy 
Lighters,” Dr. Kenneth McFarland, Gen 


eral Motors educational consultant 
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\ 
Women’s Graphic Arts Club of Los Angeles has created an award for “outstanding accomplishment by 
a woman in the field of graphic arts.’ Muriel Morse of Los Angeles Civil Service Commission (left) 
presented first award to Peggy Seals (center), advertising manager of Mytinger & Casselberry, Long 
Beach. Awards banquet was planned by Minna Kalm (right) Graphic Arts Club program chairman 





Shown at Printing Industry of Atlanta inauguration of officers are James (@) Bowen, Jr., of Bowen 


Press, new president; William H. Walling, president of Printing Industry of America; and Mendel Se 


gal of Stein Printing Co.,, retiring president Mr Walling was the speaker at the inauguration dinner 


Training committee for National Safety Council's Printing & Publishing Section looks over new study 
guides to be used in safety course for supervisors. (From left) James D. Saul, NSC; Lillian Stemp, 
author of the guides; committee chairman Walter R. Smith of R. R. Donnelley & Sons Co., Chicago 
Peter J. Bernard of H. Wolff Book Mfg. Co., New York; Charles Shapiro, the LTF educational manager 
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‘56 Printing Week Stamp, 
Poster Winners Announced 











Direct Mail Convention in Chicago Sept. 12 


Direct Mail Advertising Association 
will be holding its annual convention in 
Chicago Sept. 12-14, and many subjects 
of interest to printers are on the advance 
convention program 

Of top interest is possible Congression 
al action on rates for third and fourth class 
mail, which directly affect the quantity of 
direct mail material. In an effort to let 
printers and mailers know what lies ahead 
in the way of new postal rates, DMAA 
has invited Sen. Olin D. Johnston of 
South Carolina, chairman of the Senat 
postal affairs committee, to be one of the 
featured speakers at the convention 

Production problems and the economics 
of direct mail also are slated for thorough 
treatment, and printers will be especially 
interested in a session called “How to 
Produce Direct Mail Economicaliy.” Roy 
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Rylander of the Rylander Co. will head 
this discussion, during which George Mc 
Kiernan, Sr., of George F. McKiernan & 
Co. will talk about “How to Save Money 
on Your Printing.” Giles McCollum of 
Reuben H. Donnelley Corp. will con 
tribute ideas on “How to Get the Most 
Out of Letter Processes.” There also will 
be special information for printers who 
want to start direct mail programs of their 
own 

The convention again will highlight the 
Best-of-Industry direct mail campaigns, 
and hundreds of successful direct mail 
pieces will be on display 

Circles of Information” and “The Mar 
ket Place, 


round-table discussions on specific prob 


providing opportunities for 


lems, also are on the advance convention 


program 


The winner of the 1956 International 
Printing Week Poster Contest is John 
Rile, 411 Conestoga Road, Wayne, Pa 
The contest is sponsored annually by the 
International Association of Printing 
House Craftsmen, Inc 

The contest judges awarded first prize 
to Mr. Rile with certificates of honorable 
mention going fo entries submitted by 
Emil Georg Sahlin, 296 Delaware Ave., 
Buffalo, N. Y., and Hyman Spiegel, Dar 
by Printing Co., 24th and Douglas, N.W.., 
Washington, D.C. Mr. Sahlin submitted 
two entries, each of which received toy 
honorable mention awards 

Judges for the poster contest were 
Wayne V. Harsha, editor of THE INLAND 
PRINTER: William O. Morgan, offset edi 
tor of Graphic Arts Monthly and presi 
dent of the National Association of Litho 
Clubs; and Ralph Karsten, president of 
Screen Flock Industries of Chicago and 
vice-president of the Screen Process Print 
ing Association, International. Mr. Har 
sha acted as chairman of the poster judges 

Mr. Sahlin was proclaimed winner of 
the 1956 International Printing Week 
Stamp Contest, also sponsored annually 
by the International Craftsmen. Millions 
of the Printing Week stamps are used 
each year in calling attention to the in 
dustry’s regular International Printing 
Week celebration 

The stamp contest judges awarded first 
prize to Mr. Sahlin and certificates of hon 
orable mention to entries submitted by 
Gerry P. Waldston, 5896 Trans Island 
Ave., Montreal, Canada: John G. Fitz 
gerald, Eagle-Tribune Printing Co., 49 
Blanchard St., Lawrence, Mass., and 
Ralph Marchese, 548 Mt. Prospect Ave., 
Clifton, N. J 

Stamp contest judges were Howard N 
King, past president of the International 
Craftsmen and typographic consultant to 
the Intertype Corporation; D. Waltes 
Wardrop, president of the York, Pa., 
Craftsmen’s Club and an executive of the 
Yorktowne Advertising Agency; and (¢ 
Robert Fowler of the 1955 International 
Printing Week Committee, a member of 
the Lehigh Valley Craftsmen, and an 
executive with the Hobson Printing Co 
ot Easton, Pa 

Presentation of the awards will be 
made by Thomas P. Mahoney, president 
of the International Craftsmen’s organi 
zation, at the Printing Week Luncheon 
on Tuesday, Aug. 9, at the Netherland 
Plaza Hotel in Cincinnati during the 
annual convention of the International 
Association of Printing House Craftsmen 


Business Forms Sales Rising 


Business Forms Institute members at 
their summer meeting in New York City 
reported that dollar sales volume for this 
year's first five months was 15 per cent 
above the figure for the 1954 period, with 
paper and labor costs rising. The Insti 
tute’s fall meeting is scheduled for Sept 
22-24 at the Seaview Country Club in 


Absecon, N ] 
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Winner of contest to locate the oldest Rosback 


round hole rotary perforator still in use was 
Charles A. Stratton Co., New York, which still 
is using machine No. 46, bought in 1914. Shown 
receiving awards are Michael Dittola, plant su 
perintendent, D. W. Cunningham, Stratton pres 
ident, Carrie Spinner, perforator operator, and 
Mrs. Robert C. Kinney, Rosback Co 


ITCA 36th Convention 
In Atlantic City Sept. 7 


International Typographic 
tion Association has arranged a tull pro 
gram for its 46th annual convention. The 
convention is scheduled for Sept 10 at 
the Claridge Hotel, Atlantic City, N. J 

Business of the association will occupy 


treasurer 


( OMPoOs! 


ITCA members at the opening session of 
the convention Sept. 8, and the technical 
program also will begin at that session 
with two addresses. Walter A. Morowski 
of N-A Composition Co., Philadelphia, 
will outline “The Fundamental Principles 
of Typographic Design.” Harold R. Dan 
tuma of Reliance Typesetting Co., Chica 
20, first vice-president of ITCA, will lead 
a discussion on “Budgetary Control of a 
Typesetting Business.” 

The second convention 
Sept. 9, will be an executive session, for 
plant owners and executives only. Partici 
pants will be assigned to six groups, and 
six moderators will move from group 
to group to lead discussions on various 
phases of trade typography. 

The featured speaker at the final session 
will be Edmund J. Flynn, director of labor 
relations for Printing Industry of Amer 
ica, Inc. Mr. Flynn will discuss “The 
Guaranteed Annual Wage in the Graphix 
Arts Industry.” 

Frank M. Sherman, ITCA executive 
secretary, also listed in his advance con 
vention program many social events, in 
cluding luncheons, receptions, a trip to 
the Atlantic City race track, and a visit 
to the preliminary contest of the “Miss 
America” pageant 

Official hosts for the convention are 
members of the Philadelphia and New 
Jersey Typesetting associations 


session, On 


Paper Maker Plans Bigger Plant 

Final plans have been approved for 
construction of a large addition to the 
Port Edwards, Wis., mill of Nekoosa-Ed 
wards Paper Co. The addition will pro 
vide increased warehousing and finishing 
facilities 


Screen Process Members to Convene Sept. 10 


Screen Process Printing Association, 
International, has announced the speakers 
for a series of industry forums that wall 
highlight its seventh annual convention 
The convention will be held Sept. 10-14 
at the Ambassador Hotel in Atlantic City 

Victor Strauss of Presentation 
New York, cochairman of the 
said that three 
with sales management, advertising, and 


Press, 
forums 
separate sessions will deal 
subsidiary equipment 

Sales management discussions will be 
led by David R. Swormstedt, vice-presi 
dent of Signs of the Times Publishing Co., 
Cincinnati. Speakers will include John 
E. Donegan, General Electric Co., New 
York; Charles E. Schatvet, Guide-Kalk 
hoff-Burr, Inc., New York, and 


Ernest 


Schmattola, Publishers Printing Co., New 
York 

The second forum, “Advertsing,” will 
be directed by Donald B. Knowles, 
Knowles Silk Screen Printing Co., Boston 
Speakers will be W. T. Clawson, Millet 


Printing Machinery Co., Pittsburgh; Leo 


H. Joachim, Printing News and Produc 
tionwise, New York; and Fred V. Skow, 
Graphic Arts Monthly, Chicago 

The final forum, “Subsidiary Equip 
ment,” will be headed by Harold F. Bea 
ver of Big Beaver Specialty Co., Royal 
Oak, Mich. Speakers will include Joel 


Frados, Modern Plastics, New York; Wil 
liam Freedman, Freedman Cut-Outs, New 
York: and Herbert Paschel, 


photochemical reproduction, New 


consultant in 


York 
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press performance ot a lower production cost 
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why more and more printers every day are turning to $&V for all 


of their printing ink needs. S&V inks for every purpose are the finest grade 


money can buy, give you trouble-free performance with superior results. 


And because S&V inks deliver greater mileage, your production 
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New Precedent Set by Education Conference 
Staged by Industry Leaders and Educators 


A new chapter in graphic arts educa 
non history was written July 4-8 at Car 
nepic Institute of Fechnology, where the 
International Graphic Arts Education As 
sociation and the Education Council of 
the Graphic Arts Industry staged the 30th 
annual Conference on Printing Education 

Education Teams With Industry” was 
the theme of the parley. More than 200 
educators, printers, suppliers, and trade 
association executives attended, From 
Canada, Mexico and Puerto Rico came 
twelve printing teachers to give the con 
ference international significance 

IGAEA executive secretary Samucl M 
Burt sounded the teamwork keynote by 
stressing that “education without printing 
is not possible, printing without educa 
tion is impossible 

Looking to the future, Mr. Burt saw 

much that must be done.” He noted that 

IGAEA membership, some 600, is only 
one-fifth the estimated number of graphic 
arts teachers in this country. In many 
schools, he said, graphic arts are taught as 
they were 40 years or more ago, and many 
have inadequate shop equipment 

Robert H. Caftee of William G. John 
ston Co., Pittsburgh, PIA past president 
headed on July the first all-industry 
Conference on Printing Education. Small 
and large printing plant manpower re 
cruiument and selection programs wert 
discussed, Case histories covered in-plant 
ind location association training pro 
grams, and there were progress reports 
from chairmen of Council committees 

Public Printer Raymond Blattenberger 
reviewing present and future requirem« nts 
for graphic arts education, predicted a 
strongly increasing demand for printing 
He believes that mechanization and auto 
mation will expand the quantities of ma 
terials that can be produced, and thus in 
crease the number of workers 

We are in a better position now to 
help and direct the type of young person 
who is qualified to find a life's work in the 
graphic arts industry,” said the Public 
Printer. He would have graphic arts 
taught to students not headed for graphic 
arts careers. This would familiarize them 
with a tool they would use often later 


4 


PIA president William H. Walling 
tuned his “as others see us” talk to the 
challenge for educators to provide train 
ing for a wide range of skills and knowl 


CONVENTIONS 


WHAT - WHERE - WHEN 


AUGUSI 
International Lypographical Union mnual 
on, Hotel Statler joston, Aug. 14-20 
southern Newspaper Publishers Assn., mechan 
al conference Hotel Roanoke, Roanoke, Va 
Aug. 21 
SEPTEMBER 
International Lypographic Composition Assn 
mnual convention, Hotei Clandge, Atlantic City 
Sept rT 
Second Printing, Paper & Allied Trades Ex 
hibition fenth International Fair of Ghent 
Palais des Floralies, Ghent, Belgium, Sept. to-25 
Screen Proces Printing Assn International 
mnual convention, Ambassador Hotel, Atlantic 


City Sept it 


mi4 
Direct Mail Advertising Assn annual conven 


tion, Morrison Hotel, Chicago, Sept. 12-14 
A Paper rade Assn fall convention 


Nationa 
iibitio Conrad Hilton Hotel, Chicago 


mad ext 
Sept. tga 
stional Assn. of Photo Lithographer annual 
convention, Hotel Statler, Cleveland, Sept. 21-24 
Canadian Lithographers Assn., annual conven 
Montebello, P. Q., Sept. 25-28 


OCTOBER 

National Metal Decorators Assn., annual con 
ention, Chaltonte Haddon Hall Hotel, Atlantic 
City, Ok mo. 

Amerian Photoengra Assn mnual con 
vention, Waldort Astoria, New York, Oct. 10-12 
Canadian Graphic Arts Assn mnual conven 
tion, Chateau Frontenac, Quebec City, Oct. iq-i5 

Book Manufacturers Institute, annual confer 
ence, the Greenbrier, White Sulphur Springs, W 
Va thet iat 

Printing Industry of America, Inc., annual con 
vention, Chalfonte Haddon Hall Hotel, Atlantic 
City, Ohet i, 20 

National Safety Council (incl, Printing & Pub 
lishing Section unnual conference, Conrad Hil 
ton Hotel, Chicago, Oct. 17-518 

International Assn, of Electrotypers & Stereo 
typers mnual convention Shoreham Hotel 
Washington, Oct 10-28 

NOVEMBER 

Packaging Institute, annual forum, Hotel Stat 

er, New York, Nov. 1 


Among trade association representatives attend 
ing graphic arts education conference were Her 
bert Livesey, National Association of Printing 
Ink Makers; Quentin O. Young, Lithographers 
National Association; William Morgan, National 
Association of Litho Clubs; Bernard J. Taymans, 
Printing Industry of America; Ralph D. Cole, 
Education Council of the Graphic Arts; Raymond 
Blattenberger, U.S. Public Printer; Kenneth R 
Burchard, International Graphic Arts Education 
Association; Wade E. Griswold, LTF; Harry How 
ard, Book Manufacturers Inst.; Edward Lynch, 
Direct Mail Adv. Assn.; Fred Hartman, IGAEA 


edge. Factors he cited as assuring an ever 
expanding demand for printing included 
growth of supermarkets; increasing need 
for interchange of information stemming 
from new industries, machines, processes 
and materials; the booming do-it-yourself 
movement; and growing use of mechan 
ized office equipment 

Harry L. Gage, Mergenthaler Linotype 
consultant and for many years prominent 
in graphic arts technical training and de 
velopment work, talked on the subject of 
insuring the future of local educational 
programs 

Don H Taylor, | resident, New York 
Employing Printers Association, described 
the system of advisory boards for the 
New York School of Printing depart 
ments and for public school graphic arts 
vocational and industrial programs 

John M. Convery of the National Asso 
ciation of Manufacturers discussed the 
effects of automation on education and 
training programs. He said that automa 
tion means more rather than fewer jobs 

IGAEA staged its annual business 
meeting on July 8. Among the speakers 
were retiring president Kenneth R. Bur 
chard of Carnegie Tech's School of Print- 
ing Management; Columbia University’s 
Melvin Loos; Byron G. Culver, Rochester 
Institute of Technology; Frank Di Giaco 
mo, the New York School of Printing 
and past president of the Printing Teach 
ers Guild of New York; Edward Parker, 
Ryerson Institute of Technology, Toronto, 
Canada. William T. Clawson, Miller 
Printing Machinery Co., spoke on the PIA 
Printers and Lithographers Self-Advertis 
ing Traveling Exhibit to Schools 

Sixteen clinics covering production and 
teaching techniques in letterpress and off 
set printing, hand and machine composi 
tion, and design were held in Carnegic 
shops and classrooms 
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Trojan 


3D 
GUMMED PAPER 


| DIDN'T KNOW 
A GUMMED 

PRINTING PAPER 

COULD BE 





















' 
It is hard to believe that so much: better reproduction 
could be had with a gummed printing paper. Trojan 
Gummed Printing Paper with 3D Processing not only 
A improves the printing qualities but makes the stock 
Complete Line of handle, feed, deliver and jog better. 
Gummed Printing Papers Your opinion about this gummed paper is more im- 


in Sheets and Rolls portant than ours, so instead of just reading about it, 


why not see how it performs yourself, Let us send you 
LABEL PAPERS é 3 
STAMP PAPERS 
LAMINATED FOILS ; 
LAMINATED PAPERS Write today. 
LAMINATED FABRICS 
HEAT SEAL PAPERS 
HEAT SEAL FOILS 


some sample sheets, or better yet, order a trial quan- 





tity and make your own tests. 









The 
GUMMED PRODUCTS 
Company 


... Specialists in the gumming of 








printing papers and sealing tapes 


Main Offices and Mills: TROY, OHIO — Sales Offices: Atlanta, Chicago, Cincinnati, Cleveland, Los Angeles, New York, 


Philadelphia, St. Louis, San Francisco — Distributors from coast to coast. 
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New officers and directors of Lithographers National Association include 


as 


seated) L. E. Oswald, treasurer; W. H. Walters, board chairman, Carl! R. Schmidt, 


president; Carl N. Reed, vice-president; W. Floyd Maxwell, executive director; Maurice Saunders, honorary board chairman; (center row) Charles H. Wald 


haver, William H. Bulkeley, J. M. Wolff, Jr., E 


Jones, Thomas Stevenson, Jr., M. W. Davidson, James S. Armitage; (back row) A. R. Hitchings, R. N. Kauf 


man, Charles W. Weiss, Jr., Quentin O. Young, the LNA counsel, Randolph T. Ode, honorary director, William Winship, and Edward Morris, the secretary 


LNA Convention Highlights Half-Century’s Progress 


The Lithographers National Associa 
non's SOth anniversary convention rolled 
up an attendance of more than 475 mem 
bers, their ladies, suppliers and others 
Lithography's march of progress was the 
theme of June 20-22 sessions at the Lake 
Placid Club in New York's Essex County 

Sounding the keynote was president 
Carl R. Schmidt, who heads 834 
Schmidt Lithograph Co. in San Francisco 
Mr. Schmidt, active in the industry for 
55 years, was reclected president. W. H 
Walters, president, United States Print 
continucs as 


ycal old 


ing and Lithograph Co., 
chairman of the board. Maurice Saunders 
was renamed honorary chairman, Carl N 
Reed, executive vice-president, Niagara 
Lithograph Co., Buffalo, was chosen vice 
president to succeed Arthur R. Hitchings, 
board chairman and treasurer, Forbes 
Lithograph Mtg. Co., Boston 

Continuing officers are treasurer L, I 
Oswald, FE. F. Schmidt Co., Milwaukec 
executive director W. Floyd Maxwell 
secretary Edward D. Morris, and Quentin 
©. Young, counsel 

Mr. Schmidt reviewed lithography’s 
progress “from lowly beginning to almost 
a billion dollar industry.” He said lithog 
raphers had enjoyed an ever-expanding 
market as the economy and versatility of 
the process became better understood. To 
top managements he gave this advice 

Do everything in your power to im 
prove over-all efficiency of operations, 
and thus lower costs to an irreducible 
minimum, Do everything possible to en 
list every employee's enthusiastic support 
for the job of satisfying customers’ needs 
Improve quality. Develop a sound sales 
policy. Finally, as the only guarantee of 
our continued existence, insist on the fair 
ness and rightness of a fair and adequat 
prot 

From Mr. Maxwell came a report or 
954 lithographic sales and profits. His 
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Ires 0 firms whose net sales 
ranged trom under $500,000 to over 
$5,000,000, Dollar sales compared favor 
ably with 19 despite the general busi 
ness and industry recession from the 19 
pcan 

Average profits before and after taxes 
were less favorable than the 19534 results 
reported by 191 firms. Average net before 
taxes was down from 6.1 to 5.6 per cent 
of sales. Net profit average after taxes 
slipped from 3.5 to 3.1 per cent. Sales 
volume rose in cach of the past four years, 
but profit through that period averaged 
less than 

Mr. Maxwell's comparison of the profit 
range between small and large plants 
showed similarities more striking than 
dissimilarities. For smaller plants, 195? 
and 1954 net profits before taxes were 
slightly lower than for larger companies 
Average net after taxes were slightly 
higher for smaller plants 

Twenty-nine firms subject to the Excess 
Profits Tax in 1953 found that after-taxes 
net profit stayed at 4.2 per cent. Net profit 
after taxes dropped from 4.6 to 4.2 per 
cent for 15 smaller plants, rose from 3 
to 4.2 per cent for 14 larger firms. Fifteen 
of the 29 concerns had net sales of less 
than $1,000,000 last year. Eight reported 
sales of less than $500,000 each. Of the 
14 with over $1,000,000 net sales, nine 


s 


were in the $1,000,000-$2,500,000 


> per cent 








$3000 in PRIZES 


PLLA. 
PRINTER'S AND LITHOGRAPHER'S 
SELF ADVERTISING EXHIBITION 
AND AWARDS 








bracket. Only three were in the $5,000 
QOO plus class 

Gross national product in May this 
ear topped $375 billion, or $5 billion 
above 1953's all-time high Mr. Max 
well pointed out. “Industrial production 
and employm« nt were at or near pe ak lev 
els. If lithographers are not sharing fully 
in this burst of activity, we need to do 
some soul-searching for the underlying 
reasons. Whether ours is a costs-versus 
profits dilemma, or a sales or sales policy 
versus costs-versus-profits dilemma, it 1s 
a very real problem for individual com 
panies. It can be successfully solved onl; 
at the individual company level 

Promotion committee chairman Vern 
on K. Evans, president, Veritone Co., re 
viewed LNA's nation-wide program for 
expanding the litho market. He called the 
Annual Lithographic Awards Competi 
tion and Exhibit a vital proof of lithog 
raphy’s selling power. But he believed 
that the best evidence of the success of the 
industry's promotional enterprise is the 
recently launched letterpress educational! 
program, sponsored by the International 
Assn. of Electrotypers and Stereotypers 

Morris M. Perris of Stevenson, Jordan 
& Harris, Inc. discussed weaknesses in the 
personal selling approach and the advan 
tages of impersonal selling. “It is rarely 
possible to mix the two methods,” he said 

Quality Speaks” was the topic spelled 
out by Lithographic Technical Founda 
tion president J. Louis Landenberger. He 
cited increasing use of better production 
controls developed by LTF. He called 
controls “watch dogs, over every step of 
the litho process, that will bark at once if 
one step is wrong, not after the job ts 
printed and delivered 

Strobridge Lithographing’s James G 
Strobridge chaired a session whose them« 
was ‘Let Research and Education Improve 
Your Quality.” LTF research director Mi 
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We have two 48 inch screens 
150-133 line to fit 

your big job..... also a 36 inch 

250 line for projection 


or fine reproduction 


A COMPLETE PLATE MAKING SERVICE FOR OFFSET, LETTERPRESS AND ANILINE 








chael H. Bruno reviewed the Foundation’s 
research work last year. He said this year's 
program includes evaluation of masking 
techniques to help solve color reproduc 
tion problems; evaluation of halftone 
techniques, work towards providing a col 
or chart for use by dot etchers; study of 
lampening in an attempt to improve such 
systems; and work on spray systems 
Charles Shapiro, LTF educational man 

ager, marked the need for management 
1O pass On New tools to key men in litho 
plants. He emphasized that 


must undertake Continuous active inter 


management 
est in research developments, and prove 
that interest to their plant men. Only then 
can the products of research improve 
quality and increase production 
In his discussion of the plus factor in 
simplification, George W. M« 
president, DeLuxe Check Print 
ers, Inc., quoted Walter F. Schultz 

Work simplification is simply the or 


work 
Sweeney 


ganized use of Common sense to find eas 


ser and better ways of doing work, It in 


cludes not only methods and procedures 
but also any device, tool or equipment 
that will produce easier and faster without 
greater effort by the worker 

Mr. McSweeney was concerned with 
what makes a simplification program 
work better in one plant than in another 
He asked these questions 

What is tossed in to cause it to win 

enthusiastic acceptance, without which it 
meets passive Of even active resistance? 
What distinguishes work simplification 
from speed-up? 

The speaker then discussed four plus 
factors 

Ihe character of management's objec 
tives they should be honestly revealed 
to the personnel involved.” 

Being sensitive to change simplifi 
ation is never finished 

Management attitude towards capital 
x pense work simplification is never 
heay 

Sharing with and maintenance of 


people-——making people like each other 





Write for this New and Complete Catalog of 
Vandercook Pre-Press Equipment. .. 


Including 24 models of proof presses and test presses—hand 


and power operated 


yannencoos 


pRg-PRES 


nk 


Vandercook 


5 EQUIPMENT 


ranging in price from $175 and up. 
Ling 


Read about Vandercook's 
new developments 


the new automatic 
ink Feed 


the new Vandercook 15-21 
Test Press 


the new 29-24 Short-Run 
Press 


the new 15-20 Dry 
Offset Press 


the new Impression 
Gauge Blocks 


the Vandercook 
Minimum Makeready 
System 


This catalog 18 an example 
if the fine quality letterpress 
which can be printed with 
practically no makeready 7k 
halftones mounted on “ Lite-Base’’ and th 
Makeready System 


Minimum 


VANDERCOOK & SONS, INC. 





General Offices, Research Laboratory, Demonstration Room & Factory 


3601 W. Touhy Ave., Chicago 45, Ill 


Phone: ROgers Park 1-2100 


Eastern Office & Demonstration Room 


323 E. 44th St., New York 17, NY 


Phone: MUrray Hill 4-4197 
Western Office 


3156 Wilshire Bivd., Los Angeles 5, Calif. Phone: DUnkirk 8-993! 
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Everett F. Bowden, cost, accounting and 
financial Management committee chair 
man, presided during panel discussion of 
profit improvement. John M. Wolff, Jr., 
Western Printing & Lithographing Co., 
saw the need for sound sales policies and 
the courage to carry them out. “It is the 
exception rather than the rule for a litho 
firm to have a sales policy,” he said. “No 
wonder, then, that selling is competition 
among ourselves to see who can quote the 
lowest price and stll hope to make a 
profit.” He listed these bases for a sound 
sales policy 

Study your business thoroughly to find 
what you can produce most profitably. 
Study your market to find how extensive 
it is. Study your customers to find which 
are profitable and which just take up your 
time. Study your competition to see how 
you stack up in comparison Study your 
own selling methods 

Panelman Andrew Donaldson, Stro 
bridge Lithographing Co., dealt with 
profit improvement through better plant 
management. He called the pressroom the 
lithographer’s greatest investment. The 
pressroom makes the profits, so all pro- 
duction problems must be solved with 
pressroom efficiency in mind 

Better financial management's place in 
the profit improvement picture was high 
lighted by Harold E. Rowles, Stecher 
Traung Lithograph Corp. He gave finan- 
cial management the same sharp tone 
value as production and sales manage 
ment. But telling plant personnel that you 
are Starting a cost reduction program 1s a 
threadbare way to get Cooperation if 
you state, instead, that your company 
would like to improve profits, a positive 
approach, each foreman will say to him 
self, that’s a good idea 

The Labor Relations Committee held a 
closed meeting on employer-employee 
programming 

Labor and industrial relations featured 
the final session. Quentin O. Young, LNA 
director of industrial relations, reviewed 
member plants and 


negouations in 8&7 
collective bargaining agreements in 16 
areas during the past year. Over-all aver 
age hourly wage costs went up about 33 
cents. Average negotiated direct wage in 
creases came within the five to six-cent 
range 

Mr. Young made several recommenda 
tions for the guidance of management in 
future negouations 

( ommunications as the labor manage 
ment catalyst got panel treatment from 
R. P. Roper, vice-president and industrial 
relations director, Philip Morris, Inc., and 
Dwight J. Thomson, vice-president and 
director of industrial and public relations, 
Champion Paper and Fibre Co 

Speakers at the Manufacturers Bank 
Stationers Section annual meeting were 
George W. McSweeney, president, De 
Luxe Check Printers, Inc., Chicago, and 
Ed Tyng, banking editor, The Journal of 
Commerce 

Mr. McSweeney was elected chairman 
He succeeds Fred J Kramer, Bins execu 
tive vice-president, Dennison and Sons, 
Long Island City, N. Y. J. H. Riggs, vice 
president, Young and Selden Co., New 
ark, N. J., is vice-chairman, and John J 
Blackwelder is staff representative 
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HIPPET BOND, Deeplake Index and Deeplake Post Card 
\X, are three dependable papers of Hammermill manufac- 
ture. You can use them with confidence, even though they are 
low in cost. Thousands of printers use these papers to make 


their economy jobs look better. 


1 Easy-feeding, fast-running Whippet Bond 
offers unusual brightness and outstanding 
strength characteristics. Where the job calls 
for a modestly priced sheet, as in business 
forms and sales literature, you'll do well to 
choose Whippet Bond. It’s an excellent value 
in unwatermarked bond. White and six 
like-sided colors. 

2 Need a uniform, low-cost index paper? 
Hammermill-made Deeplake Index in white 
and six colors will provide the results you 


3 dependable papers at low cost 
from Hammermill 









want for filing cards, and for display cards and advertising 
folders. Inexpensive, yet surprisingly strong, it has a well-sized 
surface which takes erasures without scuffing 


¢ ° 
3 For return mailing cards or for public utility bills, Deep 


lake Post Card is a strong, cream-white card 
stock that combines lively snap with low price 


All three of these big-value grades come 
in attractive, weather-tight packaging that 
preserves the paper s balanced moisture con 
tent for trouble-free pressroom operation 
“Drop-front, shelf-service” cartons provide 
easy storage and handling. 


And all three are available from your 
local Hammermill Agent. He'll fill your 
orders promptly. Call him soon. Hammermil| 
Paper Company, East Lake Road, Erie 6, Pa. 








in New York June 2 at 


president of Trichomatic Engraving Co cars ago, died 
New York. The new president is IRVING the age of 82 
L. THOREN, who took over ownership of A. W. MACDOUGALL, assistant treas 
DO you the business with Mr. Walter in 1935 irer of Cullom & Ghertner Co., Nash 
JAMES M. SECREST, founder, past pres ville, has been elected a director of the 
KNOW THAT... ident, and board chairman of the Type National Association of Cost Accountants 
Directors Club, New York, now is vice 


president and a director of Marshall-New 
York, Inc., typography and printing firn 


ERNST REICHL, a book designer for 





VIA PRINTING Co. has been merged more than 40 years, has been retained | 
with BAKER WEBSTER PRINTING CO George McKibbin & Son, book manufac 
Washington, D. C., and joint operation turing firm in Brooklyn, N. Y., and Brat 
are now carried on at the Baker-Webstes tleboro, Vt., to design books and provide 
plant consultation service for publishers 

PHILIP WALTER, active in the photo Leo HOpP, treasurer and a director of 
engraving field for ears, has retired as the Hopp Press, which he co-founded 62 








A. W. MacDougall Bill Parker 


BILL PARKER has joined the sales de 
partment of Southwest Printing Co., Dal 
las, as part of the company’s program to 
expand its sales territory in five South 
western Statcs 

WILLIAM MORRISSEY, traffic manager 
for Schlosser Paper Corp., has been award 
ed the 1955 gold medal ot the American 
Marketing Association's New York chay 
ter. The award goes each year to the New 
York University marketing student who 
shows the greatest leadership potentiality 

H. PAUL PETZOLD, formerly manager 
of the Oxford Paper Co. mill in 
West Carrollton, O., is now manager of 
the company’s mill in Rumford, Me 
CHARLES L. FERGUSON is the new as 
sistant Manager and HARRY B. CONNOR 


was named general superintendent 





with aROBERTSON 16x20” CAMERA 
ROE ARE ON a NNR Ns NR RRR CS RRS RS 


Photo Engravers+ Lithographers + | & PRECISION 


; d G e Houses 
Silk Screen and Gravur % BLACK and WHITE or 





take advantage of the profitable volume in smaller 


size and individual plate making jobs WITHOUT % ~MULTI-COLOR WORK H. Paul! Petzold Anthony Perrusi 

) zine yduction fl throuah your larger 

penalizing prod or ow phot yn you J Ser ANTHONY PERRUSI of Advertising 

equipment. This ROBERTSON ‘320° camera is a Agencies’ Service Co.. has been elected 

compact, low cost, precision instrument for single * LITHOGRAPHY chairman of the New York group of Ad 

or group negatives from copy up to 71x25 line verusing Typographers Association of 
America 


or screen work in any number of colors and pro¢ 
% LETTER-PRESS BROWN PAPER MILL Co., West Mon 
roe, La., has been acquired by Olin Math 


sures rigidity and accuracy, Dark room scale focus icson Chemical Corp. as part of a program 


* SILK SCREEN and to accelerate Mathieson § torest products 


operations and increase its timberland 


esses up to 1620". Its all metal construction as 


ing system, color corrected lens, glass screen mech 


anism, electric timer, lamps, reflectors and rn any 


ther pl js vOlue features a professional Graph * GRAVURE holdings 
JOSEPH CLARK BALDWIN, former 


Arts camera for craftsmanlike re production PRODUCTION Congressman, 1s now a vice-president of 
e « , ‘ ' ( 


Gactyens, Berger & Wirth, Inc., and Wil 





FR EE Send for your free copy of the *'320'' Manual of Operation — an illus- liam Recht Co., New York 
trated booklet showing the flexibility, versatility, easy operating and DONALD ROCHESTER of the American 
economy features of this volume building ‘320°’ camera. No obligation Paper & Pulp Association's headquarters 
staft died Jul at the age of 51. He was 


' ; ' secretary Of APPA’s community relations 
A complete ne of photomechanicai equipment 


COMM ITCCE 
obeitson ROBERTSON PHOTO-MECHANIX, INC. Roy H. SANDvIK has been elected 
PHOTO MECHANIT president of the Printers Supply Sales 
3079 ELSTON AVENUE+CHICAGO 18, ILLINOIS men's Guild of New York City. He is 
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Plates in 35 Minutes... 


No Summertime Slowdown for The Egan Co.! 


Heat and Humidity no longer slow down lithographers like The 
Egan Printing Co. of Dallas, Texas—thanks to ''3M"’ Photo Offset 
Plates. In fact, six 22” x 34” plates went from pa kage to press in 
35 minutes with perfect results. Hal Shank, Litho Superintendent, 
says, ‘'3M’s aluminum plates put an end to erratic exposure and devel- 
opment time. We haven't had a speck of trou ble or down time, eithe r, 
due to oxidation or scumming during storage or short press stops 

Yes, “3M” pre sensitized aluminum plates can't oxidize and their 
smooth, grainless surface guarantees deep-etch quality on every run. 

See a "Naked Truth”’ Test in Your Shop 


In your own sh« you can see a revealing proof-positive demonstration of 
4M Photo Oftsert Plate | 


peniority over ordinary irface-coated plates 
See for yourself the “Naked Truth mail the coupon below today 


uf 


“3M” Brand 


Photo 
Offset 


Plate 


Conventional 
Surface 
Coated 
Plate 
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Please arrange fora Naked Truth” teste in n ly 
We have 
Name 
Ad 
The term "3M 3 registered trademark of Minnesota Mining & Mfg ¢ oP 4, Minnesota. Gener 


MINNESOTA MINING & MFG. CO., 


i “Humid or Hot...They Hold the Dot” 


3M Photo Offset Plates 


i rld’s t argest-Selling Sensitized Aluminum Photo Offset Plates 


IP-8 


Park Ave, New Y 
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New York manager for Vandercook & 
Sons, In 

RK. V. HUNDLEY has been appointed 
representative for Miller Printing Ma 
chinery in the St. Louis-Nashville area 


(CRAPTSMEN MACHINERY CORP. has 


been named distributor in the Boston area 
for Davidson offset printing equipment 
and supplies 

WILLIAM GADDIS has been appointed 
distributor for Davidson offset equipment 
and supplies in the company's Minneapo 
MS territory 

THOMAS F. DENORMANDIE is now 
Minneapolis representative for the Mich 
Printing Press & Mfg. Co 

J. W. WOLLeTT, Bridgeville, Pa., has 


been appointed sales and service repre 


sentative for the Hewson Co. line of Takk 
static control systems 

A. S. WENTWORTH has been named 
Chicago area representative for the Mil 
ler Printing Machinery Co 

ZIMMER PRINTERS SUPPLY Co., New 
York, has set up an offset equipment and 


supply division with Michael F. Gold 
smith as manager 

CARL FOXWORTHY has taken over 
management of Lawrence Graphic Suy 
ply Co., western branch of the Graphic 
Supply Co., Inc., New York 

FRANK E. HUBBARD has been aj 
pointed to the Chicago area sales staff of 
Heidelberg Eastern, Inc 

PAUL C. GUSTAFSON, trathc manager 
for Michle Printing Press & Mfg. Co., was 





‘Good flexographic printing today is a precision process’ 


QUALITY 
WORK 
BEGINS 
WITH THE 


PLATE 


Make your plates to perfect height 
and you're most of the way along to 
profitable, quality printing. Experi- 
enced platemakers know they can count 
on new Econo compounds for perfect fill, 
perfect release, uniform durometer hard 
ness. You control quality easily ... in 
the matrix, and through to finished 





plate. Write for booklet, “Successful 
Molded Rubber Printing Plates.’’ Ask 
to be put on the route list of an Econo 


held technician; no obligation. 








Products, Tue. 


| | { a and METHODS for BETTER PRINTING 
132 Humboldt 


FROM MOLDED RUBBER PLATES 













Street, Rochester 10 New York 


honored recently by his associates when 
he completed 35 years of service with the 
company 

JOHN D. O'HARA has been appointed 
by Wilsolite Corp. to take charge of its 
eastern territory south of Philadelphia. 

EUGENE P. LEDERER is now sales man 
ager of the Royal Paper Co., New York 


ot, 





Eugene P. Lederer Irwin Wertheimer 


IRWIN S. WERTHEIMER, who was gen 
eral manager of the Chicago ofhce of 
lurner Printing Machinery Co., has been 
elected president of the company. He suc 
ceeds his father, JOSEPH WERTHEIMER 
who was named chairman of the board 

W. M. ROURKE ts now a Miller Print 
ing Machinery Co. representative in the 
New York City area 

LAURENCE T. HERMAN 
Chicago Daily Neu 
tive, has been named executive director of 


formerly a 
advertising execu 
the Waxed Paper Institute and the 
Waxed Paper Merchandising Council 

HARRY J]. DECK, formerly Chicago 
branch sales manager for Miller Printing 
Machinery Co., is now a partner in Ad 
verusing Promotions, Inc., Milwauke 
sales promotion agency 

PETER ZIMMER, founder of Zimmer 
Printers Supply Co., New York, died June 
i at the age of 76 

MELVIN L. BECK has been elected vice 
president in charge of sales and PAUI 





Melvin Beck 


Paul Spiese 


SPIESE has been named vice-president 
for finance by the board of George F. Mot 
ter's Sons, York, Pa 

WILLIAM H. HARRISON, president 
and director of the International Tele 
phone & Telegraph Corp., recently was 
elected a director of Intertype Cory 

CASTCRAFT PRINTING SUPPLY, Chi 
cago, and KILPATRICK PRINTERS SERV 
ICE Co., Atlanta, now are handling types 
distributed by Amsterdam Continental 
Types & Graphic Equipment, Inc. Harr 
and David L. Kreiter are associate man 
agers of Castcraft type sales. E. A. Fowler 
is in charge of Kilpatrick's Amsterdam 
business 
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FIND OUT how easy itis to get 
| Into OFFSET! 


ATF’s packaged offset 
department is all 
you need 








Here’s the answer for small offset shops and letterpress 
printers who want to step up profitably in offset. All it 
takes is: 

e ATF Layout and Stripping Table for preparing 
copy and plate layout. 

° ATF Kwikplate for exposing and developing the 
plate. 


e ATF Chief 20 or 22 job offset press for printing the 





job. 





The ¢ omplete story on this ATE pac kage, along with 
a step-by-step explanation of the offset process, is yours 
for the asking in ATF’s new booklet, “Stepping Up Prof 
itably In Offset.” Mail coupon below or check your ATI 


| quipment Sper ialist for your copy. 













American Type Founders, Ini 

a subsidiary of Daystrom, In¢ 
200 Elmora Ave., Elizabeth, N. J 
Dear Sirs: 


Please send me a copy of your new booklet, “Stepping Up Profitably 
In Offset.’ 


Name Position 





} irm 


FROM THE WIDEST LINE OF PROCESSES 
Gravure... Letterpress... Offset L 


iii 


l 

BETTER, MORE PROFITABLE PRINTING | Address 
| 
| 














NEW 


LITERATURE 


Those interested in literature described are asked 
to write direct to the company listed in the item 


Overprinting by Flexography 

A packet containing a special report on 
Multicolor by Overprinting With Flexo 
graphic Inks,” together with samples of 
film and paper printed with the overprint 
ing technique, is being offered to flexo 
graphic printers by Bensing Bros. & 
Deeney 

Designed to show how three inks can 
be used in line work to obtain four addi 
onal colors at no extra cost, the material 
is designed as a guide for production 
managers as well as art directors and 
artists, Copies can be obtained from Bens 
ing Bros. & Deeney, 4401 Hunting Park 
Ave., Philadelphia 29 


Use of Mechanical Screens 


Laurence, Inc., Chicago photoengray 
ing firm, has published the fourth in its 
series Of folders dealing with various 
aspects of photoengraving production 
The new publication features mechanical 
screens and gives hints on how they can 
be used most effectively. Two-color illus 





trations show how artwork for three types 
of screens 18 prepared, and a two-page 
chart shows the various flat tints and 
special effects attainable with benday 

Copies of the bulletin, in a file folder 
can be obtained from Laurence, Inc., 54 
S. Clark St., Chicago ‘ 


Specialty Paper Samples 


Glassine & Greaseproot Manufacturers 
Association, 527 Lexington Ave., New 
York 17, has issued a sample book show 
ing 20 types of glassine and greaseproot 
papers. Each sample shows one of the 200 
variations in basic weight, color, trans 
parency and finish. Copies are available 
in response to requests written on com 
pany letterheads 


Graphic Arts Photo Data 


Eastman Kodak Co. has announced two 
new publications of interest to the graphic 
arts industry. One is a data book, “Color 
Separation From Reflection ¢ opy, which 
describes step-by-step procedures for mak 
ing color separations from such reflection 
copy as oil or water-color paintings. The 
booklet describes the theory involved and 
gives details about equipment, materials 
and working methods. Cost of the booklet 
is /) cents 

The other new publication, “Dimen 
sional Stability of Photographic Film,” is 
a leaflet that explains why photographic 
films change size. The text also provides 
some dimensional-stability data for both 
cellulose ester and polystyrene base film 





a, 








BASIS 17x2,z 
LIGHTWEIGHT — OPAQUE 


DESIGNED FOR LETTERPRESS, 
MULTILITH and OFFSET PRINT- 
ING of FORMS, BROADSIDES and 
JOBS WHERE QUALITY COUNTS 


STOCKED IN STANDARD WRITING SIZES 
IN WHITE AND SIX COLORS BY LEAD 
ING PAPER MERCHANTS EVERYWHERE 


MANUFACTURED BY 


FLETCHER 
a — | 


PAPER COMPANY 


OO 12% 


ALPENA, MICHIGAN 
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sheets. Suggestions are given for handling 
film to minimize size changes. The leaflet 
is available free of charge from Eastman 


Kodak Co., Rochester 4, N. Y 


Guide to Mailing Services 


Mail Advertising Service Association 
recently published its third annual Reter 
ence and Equipment Directory. Produced 
under sponsorship of MASA’s magazine, 
the Post, the directory is a complete guide 
to equipment, supplies, and processes in 
the mailing service industry 

In addition to nine indexed suppliers 
sections, the 1955 edition contains an edi 
torial section with complete offset press 
specifications from nine manufacturers 

A limited supply of the directories is 
available for distribution. Copies can 
be obtained from MASA _ headquarters, 
18120 James Couzens Highway, Detroit 


15, Mich 


Reproduction Artwork Samples 


More than 900 stock acetate sheets of 
reproduction alphabets, arrows, numbers, 
and symbols are sampled in a new Artype 
catalog. Included in the 64-page book are 
cleven new hand-lettered alphabets, seven 
new type faces, and many new special 
symbols 

Copies are available from Artype, Inc., 
549 W. Randolph St, Chicago 6 


Filmotype Lettering Styles 


A new lettering styles index has been 
published to provide convenient refer- 
ence to type faces used with the Filmo- 
type photo-lettering machine. Containing 
more than 275 designs—100 of them 
recently released—the eight-page, 16x19 
inch index is metal-edged for permanent 
hanging 

A smaller desk-size index, 9x11 inches, 
has also been produced for use by artists, 
layout men, and typographers. A free copy 
of the desk-size index can be obtained 
from Filmotype Corp., 60 W. Superior 
St., Chicago 10 


Press Motor Drives 

Two new bulletins have been an 
nounced by General Electric Co. Bulletin 
GEA-5568A features numerous applica 
tion references, including color printing 
operations, for G.E.’s ACA adjustable 
speed drives 

Bulletin GEA-5702 emphasizes the 
versatility of the new AC preset-speed 
drives and includes a selector chart for a 
wide variety of applications 

Both bulletins are available from Gen 
eral Electric Co., Schenectady 5, N. Y 


Rule and Type Catalog 


A new Baltotype rule and type cata 
log, No. 12, shows many new sizes of 
current type faces as well as a number of 
new faces. The pocket-size catalog also 
contains a complete showing of accents 
and special characters, and a color insert 
shows holiday borders. Copies of the 152 
page book can be obtained by writing on 
company letterhead to Baltimore Type & 
Composition Corp., 15 S. Frederick St., 
Baltimore 2 
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ditference! 


WITH 


20/20 overprint varnish 


20,20 OVERPRINT VARNISH is the first 
crystal-clear varnish that’s non-yellowing 
and scratch-resistant,. 20 20 is homogenized, 
will not settle out, can be used without 
additives. Fast drying on stock or printed 
surface. Ideal for use on soap, detergent, 
chemical labels 20/20 is acid-alkali proof. 
Equally good results in letterpress and litho. 
Every batch is “run tested”’ and the film is 
certified scratch-resistant on the Souther- 
land Rub Tester. Try 20/20 YOU CAN 
SEE THE DIFFERENCE! 


GLAZCOTE ink convitioner 


Homogenized GLAZCOTE makes all inks 
tougher, glossier, and highly resistant to 
scratches. Blends readily, equally good for 
letterpress and litho. 


WRITE TODAY for your money-back trial 
offer. Satisfaction guaranteed! 
Manufacturers of Hypothiolate, Hypothiolate HA 
301, Bytaneum, 33 and 0-33 Ink Conditioners, 
Klemm Fluorescent Inks. 


COMPOUNDING CO. 


1719 North Damen Avenue 
Chicago 47, illinois 
EXPORT: Guwiterman Co., Inc 
New York 4 


CANADA: Canadien Fine Color 
Ceo., itd., Teronte 



















_ Disston steel makes the difference 


If you want to cut costs as well as paper, make 
your next knife a Disston 866. Production goes 
up—costs down with economical Disston %66 
paper knives. They are long-lasting, need less 
sharpening, fewer replacements. 


Made of hard, special Disston steel, a Disston 
66 paper knife has and ho/ds a keen cutting edge 
Ihe fine-grain steel hones better, cuts cleaner, 
allows hairline accuracy. Regardless of what you 
cut—tissue paper, cardboard, bond, machine 
finish, coated papers—Disston %66 paper knives 


stay sharp 


Order your Disston 66 paper knives from yout 
Disston Distributor, or specify Disston from your 
nearest Harris-Seybold office. You'll receive 
helpful advice and prompt service. Or write to 


HENRY DISSTON & SONS, INC. "*"s" 


889 Tacony, Philadelphia 35, Pa. 


Other factories and branches wy & 
Toronto, Ont.; Seattle, Wash.; Chicago, Ill m 
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for low cost addition of 
third and fourth colors 


for Michle Flat Ged Presses 





Western Printing Machinery's Extra Color Letter- 
press Unit for Miehle flat bed presses is the answer 
for low cost addition of third and fourth colors 


Precision built in several sizes, it will make a three 
or four color press of any standard 2-color Miehle 
flat bed. Production specifications are the same as 
the press to which it’s permanently attached. Syn- 
chronization is perfect. Only minor changes are 
required for its installation. 

This unit is low in cost and requires no additional 
floor space as it is mounted on top of the Miehle 
units. Operates efficiently and economically with 
the Miehle. 

Write for further details. 


WESTERN PRINTING MACHINERY CO. 


3519 N. Spaulding Avenue 
Chicago 18, Illinois 
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TYPE “TALKS” 


An expression often used in refer- 
ence to type, but rarely practiced in 
the handling of a job. 

The final appearance of a job is determined 
by the selection of the display faces. 

Our catalog contains a variety of display 
faces to suit any job in your plant. Our 
economical fonts will furnish enough type 
for normal use. For additional letters use 
our convenient sorts service. You order 
only the letters you need. 


If a font is too much our line-of-type 
service will meet your requirements. 


Use either of these three economical services, that 


best suits your purpose. 


Your dealer can supply you, or write to 


BALTOTYPE 


15-17 S. Freperick STREET, 
422-24 S. Piymoutruw Court, 


, Mp. 
ILL. 


BALTIMORE 
CHICAGO 5, 























Mrs. William E 
7737 North 
Chicago 26, 


“+ Bowman 
Eastlake Terra, 
Tllinoig ses 









NEWsPApERS 
& TABLOIDS 


The CHESHIRE os ae 


@ Automatically attach addressed 
labels at operating speeds up to 
18,000 per hour. Faster, more accu- 
rate than any other method, hand or 
machine. Opens mail room bottle- 
necks, maintains schedules, reduces | 
subscription complaints. 


MAGAZINES 









100,000,000 mailings per month on Cheshire 
hi Eeriier dels still operating after 
24 years’ constant use. 





* An addition to, not a replacement of, 
your present addressing system. Apply 
roll striporcontinuous pack form labels. 






CHESHIRE MAILING 
MACHINES, INC. 


1644 N. Honore Street, Chicago 22, If. 
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Blatchford Metal salesman becomes 


member of the working press 








identifies, isolates, replaces 
contaminated metal... 
helps big “Daily” out of a jam. 





faces and 


Worried 


i 


furrowed | 


brows greet me as | enter the | 


shop to answer a hurry call from | 


a big city daily. The composing 


sume hitting the keyboards. The 
crisis is past. 
When you need all-out 
service, call Blatchford 
Good service may prove as im- 
portant to you as good metal. 


You’resure of both when you deal 
with Blatchford. With more than 


room’s in trouble... machines 
are fouled up. 


a century of experience in the 
type metal business, Blatchford 
knows printers’ metal problems 
and how to lick them. 


Blatchford sales and service 
facilities are literally all over the 





A few questions ...a look at 
the balky machines... a glance 
at some bum slugs -- and I figure 


it’s a bad case of zine contamina- 













Blatchford Division NATIONAL 
LEAD COMPANY - Atlanta, Bal 

Chicago, Cincinnati, Cleve 
Dallas, Philadelphia, Pitts 


timore 


land, 


° ‘ P ; . ssa ‘ burgh, St. Louis; New York: E, W 

tion. Somebody must have over- | map. And _ these facilities are | Blatchford Co.; New England: Na 

looked a cut when he dumped closely tied in with the numer- | tional Lead Co. of Mass., Boston; Pa 
cific Coast: Morris P. Kirk & Son, Inc., 


ous well-equipped laboratories of 
National Lead Company. 


So eall for Blatchford Service. 
And eall for Blatchford Metal. 


Blatchfo rd for service 


dead metal in the remelt pot. reap irom ey (Calif. ). 


land, Seattle, Phoenix, Salt Lake 
Canada: Canada Metal Co., Ltd 
Montreal, Winnipeg, 


Vancouver 


Port 
City; 


Emery ville 


I phone the warehouse to rush 
over new metal, then we locate 
and pull out all the metal pigged 
from the last remelt. Meantime, 
the fouled-up machines are 
cleaned out. The new metal ar- 
rives, fresh pigs are hooked on 
the feeders and the operators re- 


C0 3% OD ) Are All Around You! 


We'll Tell You WHO They 


Toronto 











Are! 


.-..and give you a complete direct- 
mail campaign to help you sell them! 


Almost every company In your Community 1s a prospective 
customer for FASSON Self-Adhesive Papers, Foils and Films 
The FASSON “Profit Pack for Printers 
bulletins 


tells you how to find 


these customers and contains which show and 


explain useful pieces you can easily sell them everything 





from mailing pieces to signs labels and bumper strips 


AVERY Paper Company 


252 Chester Street 


It also contains a complete direct mail campaign to he Ip you Painesville, Ohio 
get started in this profitable business 
Piease send me a ‘FASSON Profit Pack for Printers’’ 


FASSON Self-Adhesive Papers Foils and Films are easy to 


— ee 






print on they re quic kly applied without moisture, heat Name Title 
or glue and adhere tightly to any clean, dry surface , 
b ; ompeny 
Street 
Fe i Me dake Orel el ololamm, [O)", samme 
City Zone State 


Nothing to lose...much to gain! | 


Dee cues cee ce eee cee eee ee cme eee ee ee ee ee ee ee oe 


Gee ee ow ow ww we ee es = 
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A Really 


Complete 
DIE MAKING 
SERVICE! 






ACCURATE 
STEEL RULE |} ) 


euttime DIES oe 


cunare CUE DSR 


CREASING DIES 


| 
\ oe aan AY SERILE 
veers gg 3 DN STE | 
ey ACCURATE 


STEEL RULE DIE MANUFACTURERS 
22-24W. 21 ST. @ W. Y. 10, N.Y. @ CHelsea 2-0860-1 













RICHARDS ELECTROMATIC 


| 
1} 
| 
| DOES 
| 


| EVERYTHING | 
MACHINE 
|| @ 3 Motors DELUXE 


Patented 


@ Many Exclusive 
| 
Features 


"SAWS, TRIMS 
| ROUTS, PLANES 
| MORTISES, ETC. 


Precisioned 
Plates Save 
|| Press Time 


WRITE FOR 
DETAILS AND 
FOR COMPLETE 
| CATALOGUE OF 


| OUR LINE 


JA. Richarps Co. ice mor | 








MAKE YOUR OWN RUBBER PLATES 
IN THE 


EVA-PRESS 


mm EASY TO OPERATE 
e ECONOMICAL 

e PRECISION MADE 

e FAST 







The EVA-PRESS makes it eco- 
nomical for every printer to 
make and print from rubber 
plates. Years of development 
and testing stand behind every 
EVA-PRESS. A quality press thet 
makes both matrices and rubber 
plates. Only 4 minutes actual 
operator's time; 20 minutes vul- 
canizing while operator does 


Available in 110 volt, 
220 volt, or other 
specifications 
SPECIFICATIONS 

© Platen ii” x 13°, 
inside chase 10° x 12°. 


Over = tons uniform 
press 


. Electrically heated— 

thermostatically controlled. other work. Makes rubber plates 
© Requires 7° x 28° floor . P 

space. of any desired thickness for 
© Stands 37° high. . 
© Mounts on bench 29° bien. use in letterpress and offset 
* Shipping weight 600 Ibs. presses. 


AMERICAN EVATYPE CORP. 


735 OSTERMAN AVENUE DEERFIELD, ILLINOIS 











: eam en you appiy a 
‘ drops o *henoic 
Type eane o hare 
ruooin 1eedec Paves 
ea me and effor 
Order some from your supplier today 
Chalmers Chemical Co, 123 Chestnut St., Newark 5, N.J. 


ROTARY PRESSES SPEED PROFITS! 





for new, faster methods 
of printing, investigate 


ORVILLE DUTRO & SON, INC. 
117 West 9th St, Los Angeles 15, Cai 





Designed and sold exclusively by 
Orvitie Outro & Son. Made dy Western 
© Gear, man wtacturers of gears and spe 
cial machinery for industry since 1888. 


' 

' 

‘ 

‘ ‘ 

' 4 

: wame veri FOR INFORMATION! 

' 

‘ 

' 
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SNAP-DRI i 
BLACKS AND COLORS 


SNAP-DRI INKS, formulated especially for coated stocks, 


are a boon to the printer who must work on close produc 





tion schedules. Ink films set so quickly that work may be 
backed up immediately and delivered to the customer 
on delivery from the press. G P | Snap-Dri inks are 





unique in that they have conventional ink viscosity 






and are recognized as the finest development 






in instantaneous setting inks. Write for 






details and send stock for sample 






proofing 







cal Corporatior 


General Printing Ink Company 


| 
| 
10th Street and 44th Avenue | 
Long Island City 1, New York 


Offices and Service Plants in Principal Cities 


DIVISIONS OF SUN CHEMICAL CORPORATION 

HORN © HUDSON © WILLEY (paints. maintenance and construction materials, industrial coatings) © WARWICK 

(textile and industrial chemicals) «© WARWICK WAX (refiners of specialty waxes) © RUTHERFORD (lithographic equip 

ment) © SUN SUPPLY (lithographic supplies) © GENERAL PRINTING INK (Sigmund Uliman © Fuchs & Lang © Eagle 

© American © Kelly © Chemical Color & Supply inks) © MORRILL (news inks) © ELECTRO TECHNICAL PRODUCTS 
(coatings and plastics) ¢ PIGMENTS DIVISION (pigments for paints, plastics, printing inks of all kinds) 


make JUSTRITE ENVELOPES 
your SHIBBOLETH* 


For Quality, Variety, and Service, 
make Justrite Envelopes your slo 
gan. Justrite Quality finest paper 
stocks and surest knowhow founded 
on over 35 years in the envelope 
industry. Justrite Variety a com 
plete line of standard and unusual 
envelopes. Justrite Service — close 
deadline delivery, drop shipments 
under your label, planning assis 
tance, and free estimates. For a 
complete sales package, make JUST 
RITE ENVELOPES your ‘shibboleth.’ 


* shib’o-leth 
watchword or slogan 


Report Card Jackets—A Justrite Feature 


A wide variety of sizes and paper stocks - 


help you create an attractive, durable, and c 
low cost method of Back-to-School advertis — 
ing. ~~. 


ic \ 
J 


\= 

\ | 

Write for Price List L-8 \\ 
\ 


NORTHERN STATES ENV 


300 E. 4th STREET, ST. PAUL 


LOPE CO. 


MINNESOTA 


JUSTRITE ENVELOPE MFG. CO. 


523 STEWART AVENUE SW. ATLANTA, GEORGIA 






Two modern factories to serve you 


| ARE YOU THE VICTIM OF A 
“SMEAR CAMPAIGN”? 






use 


H. & H. 


DRYSPRAY 


to stop Offsetting . . . 
Smudging . . . Sticking! 








Spoilage due to smeary, smudgy offsetting costs printers thousands 
of dollars every year! STOP this needless plant 
with a low cost H & H DRYSPRAY 


inated substantial losses for printers coast to coast 


waste in your 
the unit that has elim 


With HAW 


you never have unhealthful mist, moving parts requiring clean 


ing or hard, dried gum Just clean, sparkling runs every time! 


Pays for itself in o few month's time! 


Whatever press you run, letterpress, offset or rotary, theres an 


H & H DRYSPRAY unit to fit 


WRITE TODAY FOR FREE ILLUSTRATED FOLDER AND PRICES (IN 
CLUDE MAKE AND SIZE OF PRESS 


H& PRODUCTS 


1930 S$. State St. © Chicago 16, Ill 





H&H H&H H&H H&H HEH HEH HEH 


H&H 











OVER 3000 BAUMFOLDER USERS 
of the 17x22 JUNIOR JET Say, 
“IT'S A GOLD-MINE!” 


It will easily be the same for you as for the over 


3,000 purchasers in recent years who say “It pays 
for itself many times over every year,” 
It’s the world’s closest-precisioned . . . finest. . . 


fastest Folder. Makes folding your most Profitable 
operation . . . 5 folds in 1 operation, 60 styles of 


folds . 


It's an automatic Folder; automatic lightning-speed 


makes perforating practically all profit. 


Perforator; automatic Scorer; automatic Cutter; auto 
matic Crimper.. . All-In-One. Tomorrow’s Automatic 
.. at a pre-war price. Equipped with Friction Feed 
$100. initial and $48. per month for 30 months... 
with Suction Pile Feed, extra motor and pump—only 


$100. initial 


A “GOLD-MINE” FOR A LIFE-TIME. Do allow 
us to mail specifications. THANKS. 


30 months Pay-For-Itself terms. 


RUSSELL ERNEST BAUM, INC. 


615 Chestnut St., Phila. (6) Pa LOmbard 3.86164 
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Classified 
memeano renrers | DUVELS 


oyide 





RATES: Ordinary classified, $1.10 a line per in- 
sertion (figure 36 characters per line); mini- 
mum $3.30. Used monthly, $35 a year for 3 
lines; $10 for each additional line. Situation 
wanted, 90¢ a line; minimum $2.70 

Display classified sold by column inch with dis- 
counts for larger space and three or more in- 
sertions. Sample rates: One inch used one time, 
$21; used 12 times, $16 per insertion. Two or 
four inches used one time, $19 per inch. Full 
rate schedule on request. Please send payment 
with order 

Copy must be received at 309 W. Jackson 
Bivd., Chicago 6, Iil., by the 18th of the month 
preceding date of publication 


BRONZERS 

MILWAUKER BRONZEKS For al 
pre ‘ on rebuilt. ¢ I. Hensche 
Mfg. ( Mineral St., Milwaukee, Wi 


BUSINESS OPPORTUNITIES 


PRINTER LOCATION I outhern Ca 
for i Phe next tow north of Anta 
Harbara or I Highways 10] Will 
build te our pe fication ind remit 
(axe ter ent The help fuatior 
healt) ind the ippl imple, GODIN ¢ 
Biri BUR LLTO CALIFORNIA 
COMMENCTAL PRINTING plant, well 
tabi hed ind equipped lboing $140 
t $ 0.000 annualls lomplos al 
and ‘ trained help. Meason for sell 
b health. Rey to P.O. 4} TY 
if ad ‘ 
Whit I ! 1, ful juipped Print 


CALENDARS AND CALENDAR PADS 
WHOLESALE CALENDARS, MATCHES, 
PANS, ADVERTISING NOVELTIES 
Le ‘ owl mprinting. Sell your reg 
ir customer Fieming Calendar Co 


f (‘ottawe Grove Dept. } Chicago 


CALENDAR PADS 67 tyles and Size 
Write for catalogs Calendar bach for 
advert ne heet pieture Wiebusl 


(Calendar linpts ct SO Franklis 


CARBON FORMS 
TOP QUALITY—LOW-PRICED 


ONE-TIME 
CO CARBONS 


Pencil carbon Carbonized Book and 
News Write for new catalog, samples 


AMERICAN CARBON PAPER MFG. CO. 


Ennis, Texas ° Cheatham, Va 





ENGRAVED STATIONERY 

PNGRAVED STATIONERY by Sho 
Wedding tr tation letterhead ard 
ine juality Sieg t hknera ‘ 
924 Oa t Kansans City 4 Mi 


ATDPV ECO TISt ! The Inland Printer 


ENGRAVING & MOLDING RUBBER 


MOLDING AND 
ENGRAVING 
RUBBER 


at these convenient 
sources of supply 


Molding and engraving rubber from 
“U.S.” assures the finest printing re- 
sults. Why? Because “U.S.” has com- 
plete control of manufacture all the 
way. “U.S.” grows its own natural 
rubber and compounds its own syn- 
thetic rubber, It has the vast resources, 
the experience, and the skilled tech- 
nical staffs 


Get “U.S.” rubber from any of its 
distributor's, Williamson & Co., three 
offices 


Caldwell, New Jersey * Bryan, Ohio 
or San Francisco, Calif. 


or call 
UNITED STATES 
RUBBER COMPANY 


Mechanical Goods Division 
Providence, Rhode Island 


EQUIPMENT & SUPPLIES FOR SALE 


-MILLION-~ 
BLANK SHIPPING TAGS 


SINGLES » GANGS « MANILAS + COLORED & CLOTHS 


_~/ ALWAYS IN STOCK be , 





ESTABLISHED 1925 
TAG MAKERS & STRINGERS 
65 DUANE ST., NEW YORK 7, N. Y. 


WOrth 2-3296 





AN EANTENSIVE LINE of new and re 
built printing equipment on easy tern 
Write for free t M our Centra 
ype Foundt W hita, Kar af 






EQUIPMENT & SUPPLIES FOR SALE (Contd.) 





hyn, STA T ! KI L 


, 
{* 
a nncomenaonten 





Interested in 
TYPOGRAPHY? 


There's no better way to brush up on 
the fine points of layout and typography 
than to read books on the subject. The 
Inland Printer has an unusually fine list 
of books which are available through its 
Bock Department. Altogether there are 
31 listings under the heading of Art, Lay- 
out, Typography, Copyfitting in the Book 
List recently issued by The Inland Printer. 


Send for your copy of this book list today. 


The Inland Printer 
Book Department 
309 W. Jackson Bivd. 
Chicago 6, Ill. 











hoarseness 


...i8s one of the seven common- 
est danger signals that may 
mean cancer... but should al- 


ways mean avisit to yourdoctor. 


The other six danger signals are 
—Any sore that does not heal 
...A lump or thickening in the 
breast or elsewhere...Unusual 
bleeding or discharge...Any 
change in a wart or mole... 
Persistent indigestion or diffi- 
culty in swallowing... Any 


change in normal bowel habits. 


For other facts about cancer 
that may some day save your 
life, phone the American Cancer 
Society office nearest you, or 
write to “Cancer’’—in care of 
your local Post Office. 


American Cancer Society % 
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EQUIPMENT & SUPPLIES FOR SALE (Contd.) 





Amsco 
Chases 


® Electric-Welded 








*® Square and True 
*® Absolutely Guaranteed 


SOLD BY ALL DEALERS 


AMERICAN STEEL 
CHASE COMPANY 


31-31 Forty-Eighth Ave., Long Island City, N.Y 








Magnifiers 


Photo-Engravers 






Photographers 
Lithographers 
Printers 


#20 12-Power. .$10.00 


Has very flat field and great covering power 


THE DOUTHITT CORP. 


680 E. Fort St. Detroit 26, Mich. 














SELL SALES’ BOOKS 
Give customers complete printing serv 
ice and increase your income. You'll 
like our fine quality, fast delivery, low 
prices, liberal discounts Write for 
handy sales kit and simple price list 


ADAMS Bros. SALESBOOK Co. 
DEPT. P TOPEKA, KANSAS 


42457 DEATER S FOLD JOBBER 


Model 191A with Cro feeder 


4x6 and 11x 14 miniature folder 
BROWN FOLDING MACHINE CO. 
767 Chester Ave., Cleveland 14, Ohi« 


Cee ee eee eee Mats bought 

QO r 1,000 font mmediate del 
apart on request. Send for latest list 
Al oO mMaKkaAZzINe new & 


Carbone, 61% 


AMERICAN 
ROLLERS 


MADE BY CRAFTSMEN 
.. FOR CRAFTSMEN 


—_— 


SEE FOR YOURSELF. ORDER A SET 
AMERICAN 
ROLLER 
COMPANY 


1342 MW. HALSTED ST. CHICAGO 22, ILL. 
225 N. New Jersey St., 





Indianapolis 4, Ind 












EQUIPMENT & SUPPLIES FOR SALE (Contd.) 








SELECTIVE | 
VALUES! 


MIEHLE 41 Two Color No. 20134 | 
MIEHLE 2 0 Units Nos. 1° 
MIEHLE No 1 (39% 53) No 14 
HARRIS Model 134 (22 «34 

HARRIS M 
MILLER TY four track Two Color 
KELLY Models B, No. 1, No. 2 

ICRP 14 « 22 Crafts 


CHALLENGE 37” Mode! 370 
utter, factory rebuilt 


| LINOTYPE Model 30 No 


del 145 (35% 45 


man units 


hydraulic 


5 l 465 


TYPE & PRESS 
of Illinois, Inc. 
3312 N. Ravenswood, Chicago 13 











DRILL DULL? 


THE CHALLENGE MACHINERY CO. 


+ cineeaiemeenineamnamnebaes 


* 
e 
e 
@ sharpening tool and drill, 
e 
s 


USE A 


HOLLOW DRILL SHARPENER 
Works quickly and easily. Keeps 
hollow steel! drills of keen effi 
ciency. Self-centering cylinder 
insures proper alignment of 
Write 
for details. 


» TRADEMARK 
GuinTp © eee. 






Office, Factories and Show Room 
GRAND HAVEN, MICHIGAN 


U 


Let us show you in your own shop Hl 


Better Makereadies 


less time...lower cost! 


Ask for free demonstration without obliga- 


how to make your own “Precision” Over- | 
lays. Best possible makeready in minimum | 
time. Manufactured and sold exclusively by 

The Martin Cantine Company, Saugerties, } 


aN 


J 
] 
] 
tion, Or write for free booklet which tells H 








+ OVERLAY oat 
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RICHARDS’ EXPERIENCE PAYS OFF 
Let us help you sell Die-Cut Printing 
Ask for Goose Book full of ideas 
J. A. RICHARDS CO., Kalamazoo, Mich. 








EQUIPMENT & SUPPLIES FOR SALE (Contd.) 





FOR SALE 


65" 5/0 2-col. Miehle, Dexter pile or 
Cross feeder, ext. del. 

65" 5/0 s.c. Miehle, Dexter pile or 
Cross feeder, ext. del. 

56" 2/0 s.c. Miehle, pile feeder, ext. 


del. 

No. 4, 4-roller Miehle swingback units, 
bed 30 x 42. 

2—No. 41 Miehle automatic units, 


No. 18240 and No. 18241. 

28" x 41" 4-track Miller Major. 

No. 1—22" x 28"; No. 2—22" x 34” 
Kelly presses, reloading feeders, 
lubricating system. 

22” x 28" Miehle Horizontal, straight 
line del. 

22” x 28" Miehle Horizontal Tandem 

Harris Offset Presses——17'2"' x 22”, 
at nae, an 384", 41" = 34" 

38‘’—44" Seybold paper cutters. 

3-knife Seybold trimmer. 

50” Seybold Precision spacer, AC mo- 
tor. 

84" Oswego mill type paper cutter. 

G2-2 Intertype—8-14-31 Linotypes. 


NORTHERN MACHINE WORKS 


(Tel. MArket 7-3800 
323-29 North 4th Steet, Philadelphia 6, Pa 








Insist on Megill’s 
Remember. Only Megill Makes 
Spring Tongue™ Gauge Pins 
MEGILL’S PATENT 





$1.80 doz. with extra Tongues 





Sold by Printers Supply Dealers, 
THE 


EDWARD L. MEGILL CO. 


The Pioneer in 1870 


763 ATLANTIC AV., BROOKLYN 38, N.Y 








THE DOYLE 
INFRA-RED DRYER * 


for all types of printing machinery 


THE DOYLE 
VACUUM SHEET CLEANER* 


Removes dirt, dust, lint and dry spray 
from paper while printing 
"Patented 


1220 W. 6th St, Cleveland 


J. E. Doyle Co., 








SAVE! Lino & Lud Mint noty pe 
Interty pe wazir Mid t Mate 
Mart. ¢ j outh Court. Cl ie 


piy Vece 


Rubber f 


Ti-Pi, 1000 Bdwy, Kenses + CS 5, Me 
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EQUIPMENT & SUPPLIES FOR SALE (Contd) 





WEB DRYING 
APPARATUS 


e ROTOGRAVURE 
e WEB-OFFSET 
e LETTERPRESS 
© FLEXOGRAPHIC 


OVER 25 YEARS EXPERIENCE 


B. OFFEN & CO. 


168 N. MICHIGAN AVE. 
CHICAGO 1, ILLINOIS 








Book List Available 
The Inland Printer now has available a 
Book List standard 


books on printing and related material 


containing many 


The list is divided according to subject 
matter. Send for your copy today 
THE INLAND PRINTER 
Book Department 
309 W. Jackson Bivd., Chicago 6 











EQUIPMENT WANTED 





LSQ HARRIS 


WANTED 
Must be in good condition 


A. R. MUELLER PRINTING CO. 
3025 E. 75th, CLEVELAND 4, OHIO 











SWALE. Stor iid like 14 x 20 offset 
pre n good cond end make ipprox 
ime ond. & pf e* to V-M CORPORA 
Pian rinting Dept ltenton Harbor 
I 
HELP WANTED 
PRESSMAN exp. on MAN. Poly-Auto 
mat & Heidl. to take hie f pre i " 
\ i pro-floorman qual, to tal hig 
of my ' f first ela job plant 
Lnorts le t | ising, extra ber 
fit ilar rit i urate th ability 
‘ tuct \ tow hipp, ¢ ! Mur suth 
! it , th tre it 
i 1} Arh ! i 
WANTED Combination monotype key 
board operator and floor man, Or com 
I tor fa liar with handling variety 
of monotype composition, 37% hr. week 
excellent condition ltuppert-Dreher 
yy etting ¢ lie 4 West Jeffer 
sor l kford, tlline 


HELP WANTED (Contd.) 


HELP WANTED — POSITIONS OPEN 
MIDWEST $10,000 


Superintendent——Lithe Posters 


Plant Superintendent 


knowledge of Web offset, Hoe, Gows 
presses and bindery 


MIDWEST $10,000-12,000 


Piant Manager-—Offset Letterpress 
Production & Sales CHICAGO 
Super intendent—Letter press Miehles 
2 col. eyl., Cottrell 
Rotaries NEW ENGLAND § $6,000-10,000 


MIDWEST $6,500 
MIDWEST $6,500 
CHICAGO $8,500-10,000 
CHICAGO OPEN 


GRAPHIC ARTS EMPLOYMENT SERVICE 
Helen M. Winters, Mgr 
Dept. 10-8, 307 E. 4th Street 
Cincinnati 2, Ohio 


List Your Confidential Application With Us 


$4,000 - 10,000 


Goss & Hoe Presses 
Bindery 
Chiet Estimator 


Foreman 
Labels 
Lithe 


Foreman 


Salesman— Letterpress 


CLEAN CUT YOUNG MEN Me: 
lined with Heidelberg Platen Pre 


hanical 


iy if 


experience to train as installation mech 
anie and de onstration truck driver 
n South and Southwest. Chance to be 
ome ilesmen later on. Must be sober 
able to talk intelligently, have good ap 
pearance haracter and ability in meet 
ing the public. Lots of travel involved 
Mechanle must use own ir Only 
ngle mer or married mer ithout 
hildren cor dered. To arrange for 1 
terview please furr h complete fact 
age, education, family tatus, employ 
ment history and at lea two references 
All replie trictls onfidentia W rite 
be 0, THE INLA P * 


Ww Jackson Blvd., Chics 


ADVERTISE in The Inland Printer for 
quick result It the buying gulde for 
printers. Ads like this cost only $3.30 

| 

| INSTRUCTIONS 

Linotype-Intertype Instruction 

Ohio Linotype School 
Logan, Ohio 


MOTOR AND CONTROL EQUIPMENT 


CLINE ELECTRIC MFG. CO. Cline- 

| Westinghouse Motor and control equip 
ment for printing machinery. 3405 W 
47th Street, Chicago Iilinols 


POSITIONS WANTED 


CAPABLEID MANAGER W ide exper 


rit tion fleld. Practical ex 

perience or Monotype keyboard and 
ister ind iuxiliary unit Linotype 

hand composition ome eXperience in 

hotographic composition. Experienced 

i bevipe tion and pre Cok Kexecutive 

ib ty best exemplified n building 
nial ripe tion plant into one of the 

} fir t Midwest. Hardworking, honest 
| ind of t high character, Can really 
} helper eor maintalsr tandard nyour 

plant. Write to De THE INLAND 
PRINTER ov W Jackson Bivd., Ch 








STATIONERY 


SPECAUSTS RFR PRINTERS: 
ae 


| 
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PUT YOUR CUSTOMERS 
ON THE LIST FOR 


New Letterheads 
of the Season 


Here’s the painless cure for that 
pain in the neck of yours—requests 
for sample letterheads, 
Let “Dr.” RISING take over. We’ll 
take care of your requests for sam- 
ple letterheads. All you have to do: 
Send your requests with 
your card and we, here at 
RISING, will see to it that 
“New Letterheads ef the 
Season” are mailed to your 
list ! 
Could anything be more painless? 
or productive of new sales! 
P Would you like to have 
‘J your letterheads included 
in the new RISING “New 
Letterheads of the Season” 
. send us your samples 
for our “Letterhead Jury” 


to review. 


Ga FINE PAPER AT ITS BEST 


fr 


Rising Paper Co., Housatonic, Mass. 





STITCHING WIRE 





SPECIFY PRENTISS Stitching Wire 
Over 93 years of wire drawing experi 
ence, Supplied in coils or or pools. Sold 
by leading dealers everywhere 
TYPE FOUNDERS 
HEADQUARTEI FOR 
hn a rao 
CEN TAUR 
44 
and many other fine efu pes 
send for prices and specuner {al 
M & H Foundry Types. 
MACKENZIE & HARRIS, INC, 


659 FOLSOM STREET, SAN PRANCISCO 7, CALIPORNIA 














For good used 
equipment check 


ATF Little Giant 

ATF Little Chief. 14 x 2 as 
Webendorfer MA‘ 17 x 22 
Miehle-Roland 29, 23 x 29 
Harris 24 LST 35 x 4 
Harr LSK 12 x le two-« 


Box No. 1, The Inland Printer 





THE 








| They Laughed... 
When I said, “We'll Do the 


| Embossing in Our Own Plant.” 


And you, too, Mr. Printer, can do professional embossing 
on your regular job presses if you order STEWART’S EM- 
BOSSING BOARDS from The Inland Printer. A booklet 
giving full instructions is included with every order. 
Don't let those extra profits walk out the door. Add rich- 
ness to your printing and dollars to your cash register by 
accepting with confidence every job of die embossing. 

5% x 


INLAND 


9 inches 
91 x 11% inches.. 


PRINTER 
309 West Jackson Boulevard, Chicago 6, Illinois 


. $1.60 a dozen 
. $2.85 a dozen 


BOOK DEPARTMENT 
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BOOKS 
for 
PRINTERS 


from 


THE INLAND 
PRINTER 


Send for our 


FREE BOOK LIST 


Progress is made through study. You 
wil be a better printer, a better busi- 
ness man if you read books that will 
add to your knowledge. Every person 
in the printing business needs a library 
of books for reference, for study, for 
loan to young men just starting. 


135 BOOKS 
Which can be ordered 
the easy way 


No need to write to 25 of 30 different 
publishers to get the books on printing 
you should have. With the Inland Printer 
Book List, you can check off the items you 
want, send a check of money order to 
our Book Department and your books will 
come postpaid 


Art, Layout, Typography 
The largest classification; there are 33 
books from which to choose 


General Printing 


Books which wouldn't fit in any other 
group; some of them are textbooks 
which cover the whole field—25 items 
mentioned under this heading. 


Presswork, Ink, Etc. 
20 books give you a wide selection 


Offset Lithography 
10 different volumes about this fast 
growing field. 

Books, Bookbinding 
Nine books in this group. 


M * Eesi ei 
7 * 





9 9 
Eight books in this group will help you 
make more money. 


Advertising 
Eight books listed. 


Silk Screen Printing 


Six books in this fast-growing new 
field. 


Proofreading 
Five books, some of which ore essen- 
tial to accurate printing. 


Photoengraving 
Three books. 


Book Department 
THE INLAND PRINTER 
309 W. Jackson Bivd. 

Chicago 6, Illinois 
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Accurate Stee! Rule Die Manufacturers 


Adams Bros. Sales Book Co 
American Airlines, Inc 
American Carbon Paper Mfg. Co 
American Evatype Corp 
American Roller Co 

American Steel Chase Co 
American Type Founders, Inc 
Avery Paper Co 


Baltotype 
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Central Compounding Co 
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Consolidated Water Power & Paper Co 
Inside Back Cover 


Cromwell Paper Co 


Daystrom, Ine 

Dexter Folder Co 

Disston, Henry, & Sons, Inc 
Douthitt Corporation 
Doyle, J. E., Co 

Dutro, Orville, & Son, Inc 
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Mergenthaler Linotype Co 
Miehle Printing Press & Mfg. Co 
Miller Printing Machinery Co 
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Mueller, A. R., Printing Co 


National Lead Co 
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Northern Machine Works 
Northern States Envelope Co 


Oxford Paper Co 
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Process Color Plate Co 


Rapid Roller Co 

Richards, J. A., Co 

Rising Paper Co 

Robertson Photo-Mechanix, Inc 


St. Regis Paper Co 
Sinclair and Valentine Co 
Standard Tag Co 

Statikil 

Strathmore Paper Co 

Sun Chemical Corp 


Ti-Pi 

Type & Press of Iilinois, Inc 
United States Rubber Co 
Vandercook & Sons, Inc 


Western Printing Machinery Co 
Weston, Byron, Co 

Williamson & Company 
Wilsolite Corporation 


88 
91 
22 
90 
88 
91 
91 
83 
87 


86 
89 
87 
12 


91 
65 
91 
88 

a 
86 
26 

6 


6 9 


Outside Back Cover 


91 


Inside Front Cover 


Stickin Around 


with KLEEN-STIK 


Look, Ma—No Hands! 


and no water, glue, tacks or 
tape, either—when your customers 
use KLEEN-STIK for their Point-of- 
Purchase displays and labels! This 
“versatile” pressure-sensitive stock 
goes on without muss or fuss —just 
p-e-e-l and press onto any hard, 
smooth surface. Sell “em on appli- 
cations like these: 








of) & HANOY HOME 





Big and Bold for BELL 


NEW JERSEY BELL TELE- 
PHONE shouts its message loud 
and strong with these “traveling 
billboards” on the sides of its trucks 
The big (16 by 18) signs are Day 
Glo silk-sereened in Fire Orang 
and Saturn Yellow against black 
on outdoor FLEX-STIK "B 
They stick tight/y on truck sides, yet 
can be easily changed every 6 weeks 
G. R. OTTINGER, Bell's P. R 
megr., created these bright examples 
with a neat production assist from 
FRED BRAUN and ED KOS 
LOSKI of COLOR REPRODUC 
TIONS, Newark, N 





Sells 
Candy Just Dandy! 


Convenient, self-stickin’ KLEEN 
STIK helps CURTISS CANDY 
CQO., Chicago, tell a “sweet” sales 
story. These miniature adaptations 
of their familiar billboards are used 
on vending machines, store win 
dows, counters, other P.O.P. loca 
tions. Printed on Kleen-Stik Krome 
kote, they’re easy for saleamen and 
dealers to stick on glass, metal, 
wood or other surfaces, Colorful de 
signs executed by KOOPMAN 
NEUMER slick printing by 
EXCELLO PRESS, INC. both 
Chicago. 
Have you a favorite KLEEN-STIK 
display or label you'd like to see 
featured in this column’? Send us a 
sample and full details, including 
the names of the people responsible 
for designing and producing it. We 
can’t guarantee to print it, but we 
will if we can! 


KLEEN-STIK PRODUCTS, INC. 
225 North Michigan Avenue * Chicago |}, Il! 


Pioneers in Pressure Sensitives to the Trade 
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F _ erm 
me El | ere | | k 4 : is bo Va ee 
BY WAYNE V. HARSHA, EDITOR 


& We see by the papers that there's a movement afoot to 
hold the Seventh Educational Graphic Arts Exposition in 


1959. Remember the Sixth one in Chicago in 1950/7 Our old 


friend A. | 


naire 


(Cyus) Giegengack has circulated a question 


among the 1950 exhibitors to determine whether 


the exposition should be held in Chicago or in New York 


The Manhattan Gutenbergs want to tie in the exposition 


with the International Printing House Craftsmen’s 50th 
inniversary and the New York Club's 40th birthday 
Let us go on record right here and now and say that 


we believe it smart to keep the expositions on the widely 


favored 10-year cycle, regardless of whose birthday it 1s 


ind that with all due respect to the Craftsmen, too. ¢ hicago 


has a much more central location for visitors to such an ex 


position. Besides that, Chicago is now considered the top 


graphic arts city in the United States, if not the world, Chi 


cago exhibition halls are ample for such an exposition 
show on July 
World Bibl 

That proof of his book designing genius was presented 
by the World Publishing Company to Mrs. Catherine Kreit 
zer, the Camp Hill, Pa 


$42,000 or take 


® If you saw CBS-TV's 
12, you got a glimpse of the Bruce Rogers 


$64,000 Que on 


grandmother who had to decide 
$64 000 
question. In announcing her decision, Mrs. Kreitzer quoted 
the Bible 
said the quote was from Ephesians, but right there Grandma 


The World Bible she had 


received proved the quote came from Phillip:ans, and Grand 


whether to take the i chance on the 


Let your moderation be known to all men.” She 


Kreitzer made a mistake just 


ma admitted her mistake afterward 


France and the United States 


& From England, Holland 
within recent months, have come ex pe rt OP Hons regarding 
the future of letterpress printing 

All predict a bright fucure for letterpress printing, if che 
industry replaces its traditional conservatism with confidence 
and if it Continues its research and investment in new equip 
ment and methods 

The American viewpoint was expressed by L. D. Robbins 


printing consultant of New York City, at a conference of 


the International Association of Electrotypers and Stereo 


typers rece ntly 
Robbins said 


Quality is the big advantage of letterpress 
The reason other processes are mak Ing Pains 1S because ot 


economy in small and middle runs. The new rotary letter 


presses will be able to recapture this business. I predict 


ultimate victory, within the next ten years, for letterpress in 
economy as well as quality 

Pierre Lang of Paris, speaking before the 8th International 
Congress of Master Printers in Venice, Italy, said: “IT believe 


letterpress printers are suffering from an inferiority cor 
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plex. We owe that complex to the younger processes, which, 
full of energy, have gradually curtailed our orders 

Ac the time,’ M 
French and foreign machinery manufacturers have tackled 


present Lang continued, “numerous 
the problem. Gradually, we will see appliances and machines 
being developed that will enable us to compete even more 
adequately. We should have confidence, because even today 
you have evidence of the lette rpress process repaining its 
strength and importance 

L. B. Korthius of Holland, before the same congress, com 
mented: “I believe the future lies in the perfecting of our 
presses and the selling of obsolete ones as soon as possible 
Our prewar presses mean substantial losses in manpower 
during makeready 

I agree with my colleague from Paris [M. Lang}, Mr 


Korthius said. “We 


a pessimist; if we keep on coping against processes, we shall 


have the means at our disposal. | am not 


win! 
Sir James Waterlow 


master printers, remarked 


before a meeting of the London 


I think we are all agreed that by 
comparison with progress made in other industries the print 
ing trade moved forward very slowly in the 500 years before 
1946. Now it is suddenly making rapid strides 

Other comments made by Mr. Korthius and Sir James were 
in concurrence with the American viewpoint of Robbins, 
namely: the adoption of the rotary principle for all sizes 
ot le trerpress printing IS Lrowinp Present equipment buyer 
interest and research is pointed in that direction, they agreed 

Commenting on his visit in the United States, Sir James 
also told the London group that the success of letterpress 
printing in the magazine field augurs well for the industry 

He said printers in America, producing magazines by a 
compe titive process were uneasy about the acute Competition 
of letterpress. “It's because they cannot guarantee to publish 
ers and advertisers a consistently accurate color reproduction 
throughout the run,” Sir James declared 
%& Never let it be said that the graphic arts industry ever 
lec anyone down who was in trouble. Last month we told 
lies seriously ill and without 
Well 


QOO has been collected for Lex 


you about Lex ( laybourn. who 


his home in Milwaukee he's not without 
More than $1 
100 individuals, companies, corporations, clubs 


He's 


$1500 and one for the same amount will follow each month 


funds at 


funds now 


from nearly 


and other organizations just been sent a check for 


untul the fund has been exhausted. If you know Lex, who 


he is and what he has done for the graphic arts industry 


of this country during the past 40 years, you can still con 
tribute to the fund. Make out your check to Claybourn Fund 
W. S. Reed, Chairman, and Reed, c/o 


Dexter Folder Co.. 330 W. 42nd St N.Y 


send it to Bud 


New York 56 
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‘ed 
the dawn 
~ 
of 
ES photoengraving 
Get the best results from your modern equipment... back up every job with 
Cromwell HIGH-FIDELITY TYMPAN specially prepared 
~ Known everywhere for: 





Whether you 


print letterpress... 





ee 
or offset... 
there is a 
CROMWELL sheet 
tailor-made 

for your needs, 





YMPAN 


BACKS UP YOUR REPUTATION 





® more impressions, fewer changes 

extra-hardness, extra toughness 

@® uniform texture, free from high and 
low spots 

@ absolute resistance to oil, moisture, 
cleaning solvents 

@ lowest cost in the long run,.. even for 
short runs 


Leading paper houses everywhere stock and rec 
ommend Cromwell Tympan and Cromwell offset 
packing sheets. Tell your paper merchant you want 


Cromwell sheets. 


SEND FOR FREE WORKING SAMPLE 


BEES EE A 


' 
‘ 
' 
' 
' 
* 
' 
' 
' 
L] 
' 
' 
' 
‘ 
' 
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' 
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Cromwell Paper Company 
4801 S. Whipple Street 
Chicago 32, Illinois 


Send working samples of Cromwell Special Tympan to me without 
charge or obligation 


Name 

Firm Address 
City Zone State 
Press Make 


Tympan Size 


Check C) Square Cut if } Clipped { ] Scored 


Lemme eee eee eee eee ee eee 


You need an... 


INTERTYPE MIXER 


to set copy like | CALIFORNIA JUICES 2 xx’ 37 
this at ‘ PROFIT! | pecia ursday a y y 





There’s no need to struggle setting complex copy — 
trying to do it the hard way by cutting in, hand 
setting and making difficult lock-ups—if you have 
an Intertype Mixer line casting machine in your 
composing room. 


All these sizes, all these faces, all these combinations, 
and many others, are easily and quickly set at the MODERN STREAMLINING gives the new 
keyboard, virtually at straight-matter speed. machines an attractive and distinctive 


7 : ate aia 
You can save money... you can make money... by appearance with their improved design 


setting mixed matter the practical Intertype way. 


And here’s another factor affecting composition 
costs. Intertype Mixers, because they are basically 
simpler and have fewer parts, are more dependable 
and require less maintenance. 


For all your machine typesetting requirements you'll 
always do best if you Look to Progressive INTERTYPE. 


INTERTYPE CORPORATION fy BIG STC 32% 


360 FURMAN STREET, BROOKLYN 1, NEW YORK and wool worsted Northlander. You will admire its 
Chicago, San Francisco, Los Angeles, New Orleans, Boston stylish patch pocket design. Available in 395 


the latest fabric colors and in many sizes. 


In Canada: Toronto Type Foundry Company Limited, Toronto 
Montreal, Winnipeg, Vancouver, Halifax 


Text set in Intertype Imperia 


Intertype is a registered trademark 


Mayor Urges 
Security Law 


Jones Informs Delegation 
That National Changes 
May Be Necessary Soon 





